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We're  doing  you  another 
flavour  this  year  - 


Photographic 

SPECIAL  SECTION 

Medicines 
advertising 
defended 


STREPSILS 


Now  there's  a  new  flavour  to  offer  customers  needing  Strepsils  relief  for  sore 
throats.  New  Honey  and  Lemon  Strepsils  are  sweet  and  soothing -they  make  an 
ideal  partner  to  the  stronger  flavour  of  the  well  established  Original  Strepsils. 

The  new  flavour  means  more  customers  for  Strepsils  -  and  that  means  EXTRA 
custom  and  increased  profit  for  you. 

Do  yourself  a  favour  by  ordering  Strepsils  now  -  there's  a  Big  Strepsils  and 
Fenox  Bonus  Offer  in  operation.  You  simply  order  through  your  usual 
wholesaler. 

Remember  Strepsils  are  sold  through 
Chemists  only  -  so  it's  all  in  your  favour ! 


Profit  for  Nl 
health  centre 
pharmacy 
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geecham's 
Powders 


For  Colds  Influan,. 


Colds  and  flu,  coughs,  sore  throats,  aches  and  pains  ...  for  each  there's  a  top-selling 
Beecham  Remedy  that  will  sell  even  better  this  year.  The  reason?  Beecham's  record- 
spending  new  television  and  press  campaigns  added  to  threats  of  Tokyo  flu  and  hard 
weather  forecasts.  Check  stocks  and  displays  now  -  and  benefit  from  demand,  advertising 
and  Beecham's  active  support  of  price  maintenance. 

BEECHAM  HOME  MEDICINES- 
BEST  SELLERS  ALL  ROUND 


Beecham's  Powders 

Tablets,  +  Hot  Lemon 
Phensic  Tablets 

Macleans  Indigestion  Remedy 

Powder,  Tablets 

Iron  Jelloids 

Fynnon  Calcium  Aspirin 

Tablets 

Cephos  Powders,  Tablets 
Ellimans  Embrocation 


Germolene  Ointment, 
Footspray,  Plasters,  New-Skin 
Setlers  Tablets 

Veno's  Standard  and  Honey  &  Lemon 
Fynnon  Salt 

Dinneford's  Gripe  Mixture 
Yeast-vite  Tablets 
Phosferine  Tablets,  Liquid 
Fynnon  Spa  Bath  Salts  and  Liquid 
Beecham's  Pills 


All  Fresh  Clean-up  Squares, 
Baby  Bottom  Wipes 
Eno  'Fruit  Salt' 
Germoloids  Ointment, 
Suppositories,  Moist  Toilet  Tissues 
Phyllosan  Tablets 
Ashton  &  Parsons  Powders 
Mac  Lozenges 

Night-nurse  (Southern,  London  T.V.) 
Diocalm  Tablets 


BEECHAM  PROPRIETARIES,  Beecham  House,  Great  West  Road,  Brentford,  Middx.  Tel:  01-560  5151 
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What  to  recommend  in  place 

ofpHisoHex:  | 

New  Formula  pHisoHex 


Spots 
hate  ^ 
clean  skin  4 

thatVwhy  youireed- 


Spots 
hate 

|Iean  skin 


150  nil 


P   % 


As  you  know,  there  ^aS  1  : 

are  now  restrictions  on  the 
limits  of  hexachlorophane  in  medicines, 
and  as  a  result,  we  have  had  to  recall  stocks  v^_____ 
of3%pHisoHex. 

If  you  haven't  already  returned  surplus  stocks  to 
your  wholesaler,  please  do  so  now.  Your  account  will  be 
appropriately  credited. 

But  the  new  regulations  need  not  affect  the  profits 
you've  enjoyed  with  pHisoHex.  There's  now  a  new  product 
available  for  free  sale  over  the  counter.. ..New  Formula 
pHisoHex. 

....as  effective 

Tests  have  shown  that  New  Formula  pHisoHex  can 
be  as  effective  for  treating  spots  and  pimples. 

So  you  can  recommend  New  Formula  pHisoHex  with 
confidence,  as  a  research-backed  product  that  really  works. 

....and  heavily  promoted 

As  before,  there'll  be  concentrated  national 
advertising  in  all  the  key  teenage  magazines-backed  up 
by  striking  displays  for  your  shop. 

Your  customers  will  get  the  message  loud  and  clear: 
'Spots  Hate  Clean  Skin'.  Display  and  recommend 


New  Formula  pHisoHex,  and 
^you'll  see  yet  again  that  it's  a  very 
compelling  message  indeed. 

And,  for  scrips,  new  pHiso-MED 

There's  also  a  new  prescription-only  preparation 
with  3%  hexachlorophane.  This  has  been  renamed 
pHiso-MED,  to  avoid  any  confusion  with  the 
over-the-counter  line.  Make  sure  you've  adequate  stocks 
because  doctors  will  now  be  prescribing  pHiso-MED. 


WINTHROP 

pHisoHex  and  pHiso-MED  are  registered  trade  marks. 
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Inside  outsider? 

It  was  undiplomatic,  to  say  the  least,  that  Mr  S.  Howard 
should  tell  the  Royal  Society  of  Health  Pharmaceutical 
Group  luncheon  club  that  retail  pharmacists  wish  to 
see  medicines  advertising  restricted  because  they 
thereby  stand  to  gain  pecuniary  advantage  (see  p  518). 

Indeed,  Mr  Howard's  claims  might  even  be  regarded 
by  the  profession  as  a  "stab  in  the  back",  because  the 
speaker  is  one  of  the  Privy  Council  nominees  on  the 
Pharmaceutical  Society's  Council.  He  might,  therefore, 
have  been  expected  to  have  gained  more  insight  into 
the  role  of  the  profession  during  the  past  three  years 
of  his  membership. 

Of  course  the  retail  pharmacist  stands  to  gain — but 
does  Mr  Howard  suggest  he  should  refrain  from 
pressing  a  case  seen  to  be  for  the  public  good  unless 
he  is  an  obvious  financial  loser?  Even  if  pharmacies 
won  the  whole  of  the  counter  medicines  business,  it 
would  not  suddenly  turn  them  into  gold-mines,  but 
there  are  many  areas  in  which  this  extra  business 
might  make  the  difference  between  a  pharmaceutical 
service  and  no  pharmaceutical  service.  Certainly 
Mr  Howard  must  have  heard  such  arguments  time  and 
time  again  in  the  Council  chamber. 

Making  a  profit  in  order  to  stay  in  business  and  to 
provide  the  public  with  a  necessary  professional 
service,  is  no  crime.  The  Restrictive  Practices  Court 
recognised  the  principle  in  the  case  of  resale  price 
maintenance  on  medicines,  upholding  the  position 
that  what  was  "in  the  pecuniary  interest  of 
pharmacists"  was  in  the  public  interest  too. 

Why  does  Mr  Howard  defend  medicines  advertising  ? 
His  case  is  that  the  claims  made  for  a  product  are 
thereby  "in  the  open"  and  can  be  vetted.  Without  it, 
the  customer  might  have  to  rely  on  what  was  said 
"over  the  counter" — even  "on  the  doorstep". 

It  is  to  be  hoped  that  the  speaker  was  not  suggesting 
that  the  spurious  claims  would  be  made  over  the 
counters  of  pharmacies — that  would  be  intolerable 
from  a  man  in  his  position.  And  he  should  know  that 
the  view  of  the  profession  is  that  the  number  and 
variety  of  general  sale  medicines  should  be  so 
restricted  that  the  public  can  be  expected  to  be  able 
to  use  them  without  seeking  further  advice  from 
"unqualified"  sources. 


Certainly  the  current  system  does  not  altogether 
protect  the  purchaser,  as  Mr  Howard  might  have  us 
suppose,  and  most  pharmacists  could  quote  examples 
of  the  type  of  "advice"  handed  out  across  the  counter 
of  the  corner  grocer — irrespective  of  the  wording  on 
the  bottle  or  of  the  assistant's  memory  of  last  week's 
television  commercial. 

In  support  of  his  case  for  control  of  medicines 
advertising,  however,  Mr  Howard  quoted  numerous 
examples  of  the  excesses  that  have  occurred  where 
controls  do  not  exist.  But  eventually,  the  Medicines 
Act  will  put  an  end  both  to  the  overstated  claims  and 
the  marketing  of  undesirable  or  ineffective  medicines. 
Certainly  this  will  be  better  than  the  authoritative 
opinion  of  a  consultant  "expert"  on  one  of  the 
advertising  committees. 

Unfortunately,  Mr  Howard's  comments  were  no 
"off  the  cuff"  affair.  A  full  text  was  available  and  the 
national  and  medical  Press  had  been  invited,  as  well 
as  the  pharmaceutical  Press.  Given  such  an  opportunity 
we  might  have  looked  to  the  speaker  for  a  little  "flag 
waving"  on  behalf  of  pharmacy,  and  can  only  presume 
that  the  substitution  ofa  "Don't  trust  a  pharmacist's  view- 
point he's  in  it  for  the  money"  message  does  indeed 
reflect  his  considered  opinion  of  the  profession. 


Phase  three 

The  C  &  D's  weekly  Price  List  supplements  have  borne 
evidence  that  it  is  not  only  food  items  that  have 
increased  during  stages  one  and  two  of  the 
Government's  "freeze".  Indeed,  the  pre-VAT  price 
change  bonanza  seems  to  have  continued  unabated, 
as  any  pharmacy  staff  required  to  update  stock  tickets 
etc.  will  no  doubt  testify. 

The  "stage  three"  proposal  that  more  companies 
must  notify  their  intention  to  raise  prices  (see  p  524) 
is  to  be  welcomed,  therefore,  as  an  attempt  at 
stabilisation.  Whether  it  succeeds  remains  to  be  seen 
but  retailers,  as  well  as  the  public,  will  certainly  be 
grateful  for  a  respite  during  the  busy  pre-Christmas 
trading  period. 


Postscripts 

Full  circle 

Britain  often  follows  America  in  matters 
of  trading  techniques,  so  it  is  worth  noting 
that  a  little  "back-tracking"  appears  to  be 
going  on,  on  the  other  side  of  the  Atlantic. 

In  last  week's  issue  of  The  Grocer 
Mr  Robert  Mueller,  editor  and  publisher 
of  America's  Progressive  Grocer,  is  repor- 
ted to  have  told  a  British  audience  recently 


that  the  major  mistake  the  American 
grocery  industry  had  made  was  in  allow- 
ing itself  to  become  dominated  by  price. 
The  US  food  trade  was  now  being 
attacked  on  all  fronts  .  .  .  distribution 
systems;  the  quality  of  the  products  sold; 
the  standard  of  the  stores;  the  profits 
made  by  them;  the  people  who  run  them 
— there  was  virtually  no  area  which  was 
not  under  attack  by  the  public. 

"The  trade  had  allowed  this  to  happen 
by  a  negative  attitude  founded  on  the  phil- 
osophy that  cutting  the  price  was  the  main 
way  to  promote  sales  and  expansion. 


"We  did  very  little  to  promote  the  value 
of  shopping,  the  romance,  the  quality  of 
the  products.  We  did  not  do  enough  to 
invest  in  people,  in  distribution  systems." 

The  Grocer  offers  a  defence  to  the 
British  hypermarket  —  "their  thundering 
argument  that  they  are  cheaper  than  every- 
body else.  It  is  a  good  argument  and  one 
which  they  wili  use  strongly". 

However,  British  retail  pharmacists  will 
welcome  the  news  that  their  stubborn  in- 
sistance  that  service  comes  first  is  likely 
eventually  to  prove  a  very  shrewd  com- 
mercial judgment. 
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Here  is  the 

Cuticura 

advertisement 


appearing  in  the  The  Daily  Mirror  and 
Glasgow  Daily  Record,  and  in  full  colour  in 
Woman's  Own,  My  Weekly,  Good 
Housekeeping,  True  Story,  True  Romances 
and  Woman  &  Home  during  December- 
January. 


Cuticura,for  all  the  family 


Cuticura  Money-Saver  •  Cuticura  Money-Saver 

********************* 


CUT  OUT  THIS 
VOUCHER. 
Then  use  it  as  part- 
payment  for  your 
next  purchase  of 
Cuticura  Hand 
Cream  (jar)  or 
Cuticura  Hand  & 
Body  Lotion,  and  for 
no  other  product. 


To  the  Shopkeeper: 
This  voucher  will  be 
redeemed  at  its  face  value  of 
3p  by  Cuticura  Laboratories 
Ltd.,  Coupon  Redemption 
Dept. WO,  Maidenhead, 
Berks,  provided  that  it  has 
been  accepted  as  part- 
payment  for  a  jar  of 
Cuticura  Hand  Cream  or  a 
bottle  of  Cuticura  Hand  & 
Body  Lotion  and  for  no 
other  goods. 


>{6  /fc        ~Jf:        "7f7        tt$"  "*  *"        ,vfc  vjc 

Save  3p  on  Cuticura  Hand  Cream  or  Hand  &  Body  Lotion 

HURRY!  Valid  only  until  January  31st  1974 


whole  gcner.it  ions  hiive  irn>wn  up  trusting  the  gentle  touch  t 
uticura  keeps  in  tow  b  with  tht-  times,  knowing  thjt  the  changes  .u 
better  And  now,  there's  a  fourth  generation*  Youre. 
v  jiroh.ibly  u.se  some  nf  the  Cuticiim  preparalii  iiim  already, 
ii  all.  Most  aremildK  medicated,  in  the  safest  possible  way. 
.ml  softening  All  an-  made  to  take  real  i  are  of  vour  family's  skin. 
Without  breaking  the  family  budget. 


Cuticura 

that  features 

this  Cuticura 
coupon 

offering  3p  off  a  jar  of  Cuticura 
Hand  Cream  or  a  bottle  of  Cuticura 
Hand  6k  Body  Lotion  at  just  the  right  time 
-Winter,  the  serious  skin-care  time. 


and  will  help  sell 
these  Cuticura 
products. 

—at  an  extra  profit — if  you  order  now  on 
special  bonus  terms  of  12  charged  as  1 1. 

So  stock  up  now 


■  |§||§| 


Cuticura  Laboratories  Ltd.,  Maidenhead,  Berks. 
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'Which?1  urges  action  on 
child  -  resistant  packs 


The  Government  should  introduce  as  soon 
as  possible  child-resistant  packs  for  all 
prescribed  medicines,  says  the  Consumer 
Association  in  the  October  issue  of  its 
magazine  Which?.  In  addition  the  Associa- 
tion believes  that  drug  manufacturers 
have  a  responsibility  to  provide  a  "safety 
net"  for  the  occasions  when  the  parents' 
precautions  break  down. 

In  a  five-page  article  under  the  title 
"Keeping  children  safe  from  poisoning" 
Which?  says  that  the  ultimate  responsi- 
bility must  lie  with  the  parents,  but  no 
work  has  been  done  to  monitor  the  effec- 
tiveness of  campaigns  designed  to  educate 
parents  about  keeping  medicines  out  of 
reach  of  children  and  throwing  away  old 
medicines. 

Accidents,  research  has  shown,  tend  to 
happen  at  times  of  stress  —  perhaps  ill- 
ness in  the  family  —  and  children  then 
need  any  protection  they  can  be  given. 
"It  is  of  limited  use  telling  parents  to 
throw  away  old  medicines  when  it  is 
mainly  medicines  currently  in  use  which 
are  responsible  for  accidental  poisonings." 

The  first  safeguard  suggested  by  Which? 
is  the  child-proof  cabinet  but  it  is  pointed 
out  that  no  cabinet  carrying  the  BS  kite 
mark  is  currently  available.  A  Which? 
survey  suggests  that  only  about  a  quarter 
of  homes  with  young  children  have  lock- 
able  medicine  cabinets,  but  a  much  smaller 
proportion  are  believed  actually  to  use 
them. 

Which?  also  found  that  nine  out  of  ten 
mothers  would  like  prescribed  medicines 
to  come  in  child-resistant  packs.  Against 
the  argument  of  expense  Which?  says  that 
use  of  the  Clic-Loc  would  add  only 
£600,000  to  NHS  costs  and  there  would 
possibly  be  a  big  saving  in  hospital  treat- 
ment of  accidental  poisoning  (£10  a  day  at 
least  for  each  admission). 

Given  a  choice,  almost  all  mothers  of 
young  children  said  they  would  buy  child- 
resistant  packs  of  medicines  like  children's 
aspirin,  and  three-quarters  were  prepared 
to  pay  more  for  it  —  as  much  as  4p  on 
average. 

Since  the  elderly  and  handicapped  may 
not  be  able  to  open  child-resistant  con- 
tainers, Which?  suggests  that  chemists 
should  be  allowed  to  sell  medicines  in  the 


special  packs  to  people  who  have  a  good 
reason  for  needing  them. 

Which?  sets  little  store  by  the  argument 
that  parents  may  come  to  regard  a  child- 
resistant  closure  as  an  adequate  line  of 
defence  in  itself.  "The  fact  is  that  their 
introduction  would  almost  certainly  cut 
down  the  number  of  poisonings  —  not  the 
whole  answer,  but  a  substantial  help". 

Which?  also  advises  against  flavoured 
children's  aspirin  tablets  packed  in  bottles. 
"Tablets  looking  and  tasting  like  sweets 
are  an  obvious  temptation,"  it  concludes. 

Salaried  Pharmacists 
merger 

Officials  of  the  Salaried  Pharmacists  Union 
and  the  Association  of  Professional  Scien- 
tists and  Technologists  have  agreed  to  re- 
commend a  merger  of  the  organisations. 

At  at  joint  meeting  on  October  4,  sub- 
ject to  the  approval  of  the  membership, 
and  of  the  Registrar  of  Trade  Unions, 
the  merger  be  proceeded  with,  having  been 
approved  in  principle  subject  to  certain 
conditions,  by  the  executives  of  both  or- 
ganisations. A  postal  ballot  of  the  mem- 
bership will  be  held  shortly. 

Minister  plans  High 
Street  advice  centres 

The  Government  plan  to  develop  and 
strengthen  a  country-wide  network  of 
consumer  advice  centres,  according  to  Sir 
Geoffrey  Howe,  the  Minister  for  Con- 
sumer Affairs. 

Writing  in  a  booklet  published  last  week 
—  "Action  for  the  Consumer"  —  Sir 
Geoffrey  says  that  he  hopes  to  enlist  local 
authorities'  help  to  bring  about  a  substan- 
tial improvement  in  consumer  advice  and 
complaint  services"  over  the  next  few 
years.  "Taking  the  Citizens'  Advice 
Bureaux  and  the  local  authority  centres 
together  the  total  number  of  centres  still 
falls  short  of  that  needed  to  ensure  that 
every  consumer  has  ready  access  to  ad- 
vice, the  booklet  adds. 

Sir  Geoffrey  reveals  that  he  wants  to 
create  wide  public  awareness  of  what  does 


'Simple  scheme  for  script 
exemptions  suggested 

All  patients  who  have  been  certified  as 
unfit  for  work  for  reasons  exceeding  four 
weeks,  or  who  have  retired  from  work 
should  be  exempt  from  prescription 
charges,  suggests  Dr  D.  W.  Smith,  Welling- 
borough Northants. 

In  a  letter  published  in  last  week's  British 
Medical  Journal,  Dr  Smith  suggests  that 
such  a  criterion  would  be  simpler  than  the 
present  system  which  creates  many  anom- 


alies. He  suggests  that  a  patient  disabled 
by  chronic  respiratory  and  cardiac  com- 
plaints, requiring  four  or  five  different 
drugs,  unable  to  work,  but  not  sufficiently 
impoverished  to  qualify  for  supplementary 
benefits,  not  sufficiently  disabled  to  be  un- 
able to  leave  the  house  without  assistance, 
and  has  a  varicose  ulcer,  requiring  dres- 
sings, but  not  a  permanent  fistula  would 
not  have  exemption  from  charges.  On  the 
other  hand,  someone  now  cured  of  perni- 
cious anaemia  need  not  pay  for  the 
monthly  vitamin  B12  injection  while  able 
to  work  full  time,  the  letter  adds. 


The  Riding  Club's  dressage 
championships,  sponsored  by  Radiol 
Chemicals  Ltd,  was  held  at  Stoneleigh 
recently.  The  Radiol  Trophy  was  won  by 
Miss  E.  H.  Alington  of  High  Fen  Riding 
Club,  and  was  presented  by  Miss 
Alexandra  Lane,  daughter  of  Mr  P.  S. 
Lane,  chairman  of  Radiol  Chemicals  Ltd. 

exist  and  what  advice  centres  can  do  for 
consumers.  He  envisages  such  centres  as 
being  in  the  High  Street, — with  a  common 
name  and  style— and  operating  as  "grass 
roots"sources  of  information  about  con- 
sumer difficulties  as  well  as  giving  advice. 
Such  information  would  be  passed  on  to 
the  director  general  of  fair  trading  who 
could  act  as  a  "clearing  house"  for  infor- 
mation from  many  sources. 

Defining  consumers,  the  booklet  des- 
cribes them  as  "citizens  requiring  goods 
or  services".  In  that  category,  Sir  Geoffrey 
includes  offices,  chemists  and  doctors' 
patients — they  are  "essentially  no  different 
in  their  needs  and  desires,  in  terms  of 
service,  from  the  customers  of  shops  or 
garages  or  launderettes.  They  want  ser- 
vice that  is  as  courteous  as  it  is  swift,  as 
reliable  as  it  is  good". 

The  booklet — available  from  the  Con- 
servative Political  Centre,  32  Smith  Square, 
London  SW1  for  £01 5 — also  includes  an 
outline  of  new  consumer  laws  and  a  de- 
scription of  the  new  county  court  arbitra- 
tion scheme — revealed  in  C&D  last  week 
(Comment  p  449). 

Can  VT0  or  wholesaler 
help  larger  chemists? 

Doubts  about  whether  a  voluntary  trading 
organisation  or  wholesaler  schemes  can 
offer  the  larger  pharmacist  retailer  much 
benefit,  were  expressed  at  a  meeting  of 
Oxfordshire  Branch  of  the  Pharmaceutical 
Society  on  Tuesday  evening. 

Mr  M.  G.  Frith,  Unichem  Ltd,  and  Mr 
A.  G.  Trotman,  NPU  Marketing  Ltd,  out- 
lined their  own  schemes,  but  both  stressed 
that  they  were  not  in  competition.  Mem- 
bers present  agreed  about  the  theoretical 
value  of  group  buying,  but  felt  that  those 
pharmacies  large  enough  to  buy  direct 
would  gain  no  additional  advantage. 

The  speakers  stressed,  however,  that  no 
organisation  could  be  made  ideal  for  100 
per  cent  of  retail  pharmacists. 
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Contractors  express  concern 
over  interest  rates 


Considerable  concern  has  been  expressed 
by  the  Central  NHS  (Chemists  Contrac- 
tors) Committee  about  the  increasing  bank 
interest  rates  and  the  effect  on  credit  ob- 
tainable from  wholesalers.  It  was  decided 
that  representations  be  made  to  the 
Department  of  Health  that  the  payment 
now  made  to  contractors  on  the  first  work- 
ing day  of  the  month  should  be  made 
earlier. 

The  Committee's  September  meeting 
was  told  that  HM  Customs  &  Excise  had 
advised  the  Pharmaceutical  Committee 
levies  were  outside  the  scope  of  VAT  and 
that  both  the  Committees  and  the  Central 
Committee  were  not  registerable  for  VAT 
purposes. 

There  was  discussion  on  the  setting  up 
of  the  successor  authority  to  the  Joint 
Pricing  Committee  for  England.  The  Com- 
mittee decided  that  representations  should 
be  made  to  the  Department  that  this 
authority  should  include  three  registered 
pharmacists  appointed,  as  under  the  pre- 
sent arrangements  for  appointment  to  the 
Joint  Pricing  Committee,  after  consulta- 
tion with  the  Central  NHS  Committee,  and 
that  provision  be  made  for  the  appoint- 
ment of  deputies  to  act  in  their  absence. 

Arising  from  discussions  between  rep- 
resentatives of  the  British  Medical  Asso- 
ciation's panel  on  pharmaceutical  pro- 
ducts and  representatives  of  the  Depart- 
ment, the  Central  Contractors'  Committee 
has  been  informed  that  there  is  a  possi- 
bility that  the  Department  might  be  asked 
to  provide  guidance  on  a  phased  intro- 
duction of  child  resistant  containers  and/or 
strip  packaging.  After  considerable  dis- 
cussion, the  committee  was  agreed  that  an 
"order  of  priority"  for  the  packing  of 
medicines  in  child  resistant  containers 
would  be  extremely  difficult  to  formulate 
since  it  would  be  necessary  to  take  into 
account  the  nature  and  the  quantity  of  dis- 
pensed medicines  and  the  fact  that  the 
majority  of  medicines  were  a  potential 
source  of  accidental  poisoning  in  children. 
The  view  was  reiterated  that  all  medicines 
should  be  kept  out  of  the  reach  of  children 
at  all  times. 

A  report  was  presented  of  the  meeting 
on  dispensing  in  rural  areas.  It  was  agreed 
that  when  the  Department's  revised  pro- 
posals were  received  they  should  be  circu- 
lated to  the  Committee  and  that  a  further 
meeting  should  be  arranged. 

NHS  reorganisation 

It  was  reported  that  the  results  of  the  elec- 
tions to  area  chemist  contractor  committees 
would  be  declared  as  soon  as  possible. 

Discussions  took  place  as  to  the  disposal 
of  Local  Pharmaceutical  Committee  funds. 
It  was  decided  that  LPCs  should  be  ad- 
vised that  existing  funds  and  assets  should 
be  transferred  to  the  committee(s)  taking 


the  place  of  the  present  committee{s)  on 
April  1,  1974.  Where  more  than  one  com- 
mittee was  concerned,  apportionment  of 
funds  should  be  related  to  the  number  of 
pharmacies  transferred  to  each  of  the 
committees  concerned. 

It  was  agreed  that  a  conference  should 
be  held  in  London  in  February  1974  to 
which  would  be  invited  the  secretary  and 
two  members,  preferably  the  representa- 
tives on  the  family  practitioner  committees, 
from  each  area  chemist  contractors  com- 
mittee in  England  and  Wales  taking  office 
on  April  1,  1974. 

In  response  to  a  request  from  the  De- 
partment, the  Committee  indicated  that  it 
had  no  objection  to  the  addition  of  mor- 
phine, pethidine,  dextromoramide  and 
dipipanone  to  the  list  of  substances  which 
could  be  supplied  daily  against  orders  on 
form  EC10  (HP). 

Prescription  statistics  for  April  1973 
with  the  corresponding  figures  for  April 
1972  were  reported  as  follows: 

April  1973  April  1972 
Total  prescriptions  21,882,099  20,414,033 
Total  cost  £19,230,733  £16,754,111 

Average  total  cost  87.48p  82.07p 
Average  on-cost 

(after  discount)  5.25p  5.1  Ip 

Average  fee  16.86p         14.91  p 

The  chairman  congratulated  Mr  H. 
Steinman  on  his  appointment  to  the  North 
Western  Regional  Health  Authority. 


Which?1  looks  at  Polaroid 

The  Super  Swinger  and  Colorpack  80 
cameras  are  recommended  for  black-and- 
white  and  colour  respectively  in  a  survey 


of  the  Polaroid  system  published  in  the 
October  issue  of  Which?.  Generally,  the 
system  was  not  found  to  give  very  good 
results  for  colour,  however,  and  a  con- 
ventional camera  is  suggested  unless 
"instant"  pictures  are  required. 

Less  than  half  the  200  Consumers'  Asso- 
ciation members  who  filled  in  question- 
naires said  they  were  satisfied  with  colour 
results,  but  more  than  three-quarters  were 
happy  with  black-and-white. 

The  new  SX70  camera  was  found  to  pro- 
duce reasonable  colour  and  a  panel  of 
users  found  it  particularly  easy  to  use — 
the  Super  Swinger  the  panel  found  nearly 
as  good  in  use. 

Mr  Harry  Allan,  managing  director  of 
Polaroid  UK,  told  C&D  on  Tuesday:  "We 
are  delighted  that  the  Consumers  Associa- 
tion rates  the  Super  Swinger  as  good  value 
for  money,  and  the  Colourpack  80  as  the 
best  choice  for  instant  colour  snapshots. 
It  is  no  mere  coincidence  that  they  are 
the  most  successful  cameras  that  we  sell". 

Reference  to  Pay  Board 
London  weighting: 

The  Government  has  referred  a  review 
of  London  weighting  payments  to  the 
Pay  Board.  The  purpose  of  London 
weighting  is  to  compensate  for  the  differ- 
ential costs  of  housing  and  travel  to  work 
between  London  and  the  rest  of  the  coun- 
try. Doubts  have  ben  expressed  whether 
the  1967  formula  accurately  reflects  those 
costs  in  the  circumstances  of  today. 

It  is  in  the  public  sector  where  London 
weighting  is  used  but  a  number  of  pri- 
vate sector  employers  also  relate  payments 
to  the  formula. 

Full  production  after  fire 

Despite  the  fire  which  damaged  part  of  the 
company's  Langley  factory  last  Thursday 
night  (October  4),  Bristol-Myers  Co  Ltd 
state  that  producion  is  now  back  to  nor- 
mal. Contrary  to  some  reports,  the  fire 
was  restricted  to  certain  sections  of  the 
raw  materials  and  packaging  storage 
areas  and  it  was  only  necessary  to  halt 
production  for  one  day.  This  means  that 
orders  and  deliveries  for  products  manu- 
factured at  Langley  should  not  be  affected. 


Professor  E.  R. 
Garrett,  graduate 
research  professor 
at  the  University 
of  Florida, 
(second  from 
right),  addressed 
an  audience  of 
Lilly  research 
personnel  together 
with  a  number  of 
academic  visitors 
during  a  visit  to 
the  Lilly  Research 
Centre,  Erl  Wood 
Manor, 
Windlesham 
recently.  Seen 
with  Professor 
Garrett  are  (from 
left)  Professor  E. 

Shotton,  professor  of  pharmacy,  School  of  Pharmacy,  University  of  London; 
Professor  V.  Marks,  professor  of  clinical  biochemistry,  University  of  Surrey;  and 
Professor  J.  S.  Charles,  professor  of  pharmacy,  Chelsea  College  of  Science  and 
Technology,  University  of  London 
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State  sector 
nside'  the 
idustry? 
demand  for  public  ownership  of  the 
ile  drugs  industry  was  rejected  at  the 
our  Party  conference  in  Blackpool 
week.  Mr  Bill  Sharp,  Cirencester  and 
'kesbury,  moved  a  motion  calling  for 
— lition  of  all  health,  dental  and  pre- 
emption charges.  It  also  urged  the  aboli- 
ion  of  all  private  medical  insurances 
chemes,  practices,  clinics,  nursing  homes 
nd  beds  in  hospitals. 
The  motion  said  that  every  aspect  of  the 
harmaceutical  industry  should  be  brought 
nto  public  ownership  along  with  the 
manufacture  of  surgical,  medical  and 
ental  materials  and  equipment.  Mr  David 
Varburton  (General  and  Municipal 
Vorkers'  Union)  suggested  that  as  a  pre- 
•aration  for  nationalisation  a  national 
rug  price  review  council  should  be  set-up, 
nth  the  right  to  call  on  any  company, 
Jritish  or  foreign,  to  justify  the  price  it 
harged  to  the  National  Health  service. 
The  present  voluntary  price  system  was  a 
arce  because  some  of  the  largest  sup- 
iliers  to  the  National  Health  Service  com- 
iletely  ignored  it. 

There  should  be  a  national  drugs  regis- 
er  and  doctors  should  prescribe  drugs  by 
heir  generic  or  medical  names  instead  of 
>y  brand  names.  Today,  75  per  cent  of 
Irugs  supplied  were  under  brand  names 
vhich  added  £  millions  to  the  cost  of  the 
ervice. 

The  NHS  should  not  be  put  in  jeopardy 
>ecause  a  vital  area  of  the  drugs  industry 
ivas  in  the  hands  of  those  whose  priority 
ivas  profit.  "We  should  say  we  have  had 
inough  of  their  excuses  and  commit  our- 
ielves  to  the  nationalisation  of  the  in- 
lustry." 

Winding  up  the  debate  for  the  National 
ixecutive,  Mrs  Barbara  Castle  said  that 
>ven  if  the  Government  succeeded  in  claw- 
hg  back  "some  of  the  profits  of  Hoffman- 
La  Roche,  the  company  would  fight  them 
hrough  every  court  in  the  land", 
j  Mrs  Castle  said  the  lesson  was  that  the 
Irugs  industry  could  not  be  effectively 
'policed"  from  outside.  Drugs  manufac- 
ure  was  so  specialised  that  the  industry 
*could  blind  the  layman  with  science." 
There  must  be  sufficient  margin  to  assist 
■esearch  but  the  only  way  to  test  the 
:laims  made  was  for  the  state  to  have  its 
>wn  sector  in  the  industry  and  be  inside. 

If  they  wanted  to  set  more  resources 
ree  for  the  development  of  the  social  ser- 
'ices  generally  they  could  begin  with  the 
locial  ownership  of  the  drugs  industry. 
>he  agreed  it  would  be  difficult  and  com- 
plicated. 

A  working  party  of  the  NEC  was  for- 
nulating  the  extent  and  structure  of  the 
ndustry  as  it  would  be  under  public 
ownership,  and  would  be  producing  their 
eport  shortly. 

Mrs  Castle  recommended  that  the  con- 


ference remit  the  motion  demanding  the 
nationalisation  of  the  pharmaceutical  in- 
dustry moved  by  Cirencester  and  Tewks- 
bury.  The  sponsors  of  the  motion  refused 
to  remit  it,  however,  and  it  was  defeated 
on  a  show  of  hands. 

DITB  reports  increase 
in  training 

Nearly  600,000  people  undertook  training 
in  occupational  skills  in  the  distributive 
industry  in  the  year  ended  March  31,  ac- 
cording to  the  Training  Board's  annual  re- 
port. This  figure  was  three  times  the  num- 
ber doing  training  during  the  first  year  of 
the  Board's  existence.  There  is  now  one 
training  officer  or  instructor  for  every  50 
employees — a  seven-fold  increase  in  four 
years. 

In  all,  42  per  cent  of  employees  in  levy- 
paying  firms  were  trained  as  compared 
with  22  per  cent  in  1969/70.  /'Good 
trainers"  earned  between  them  grants  and 
bonuses  totalling  nearly  £6|  millions. 

In  a  foreword  to  the  report  the  chairman 
Mr  lohn  Christie-Miller  says:  "We  are 
now  in  the  process  of  discussing  plans  for 
the  next  five  years  with  representatives  of 
the  Training  Services  Agency  of  the  Man- 
power Commission  which,  under  the  new 
Act  will  be  responsible  for  co-ordinating 
industrial  training  and  allocating  funds 
between  the  Industrial  Training  Boards. 


Irish  News 


"Ireland  is  the  only  country  in  the  Euro- 
pean Community  where  the  public  does  not 
have  the  protection  of  specific  legislation 
ensuring  the  safety  and  efficacy  of  drugs" 
said  Mr  R  J  Semple,  president,  Pharma- 
ceutical Society  of  Ireland,  last  Sunday. 

He  was  speaking  as  some  200  delegates 
were  registering  at  the  Irish  Pharmaceutical 
Congress  being  held  at  Shannon. 

Mr  Semple  added  "there  must  be  con- 
trols over  research  development,  clinical 
trials,  production,  distribution  and  supply 
of  medicines;  advertising  should  also  be 
monitored,  he  said. 

"We  are  concerned  here  not  with  eco- 
nomic advantage  but  with  the  health  of 
the  nation — with  matters  of  life  and  death." 

Those  responsible  for  the  administra- 
tion of  Irish  hospital  services  had  not 
understood  the  importance  of  the  phar- 
macist as  a  member  of  the  health  team. 

He  declared  that  a  memorandum  on 
Hospital  Pharmacy  Services  were  being 
prepared  "as  a  matter  of  urgency"  and 
would  be  presented  to  the  Minister  of 
Health  at  an  early  date. 

Mr  J.  Coleman,  registrar,  spoke  against 
the  architect  who  "planned  a  hospital  for 
three  million  pounds  but  spent  only  £100 
on  the  pharmacy." 

Mr  P.  Browne,  president  of  the  Irish 
Hospital  Pharmacists  Association  spoke 
of  inadequate  space  and  equipment  in 
hospital  pharmacies.  He  said  a  list  of 
hospitals  without  pharmacies  was  being 
compiled.  He  knew  of  10  such  hospitals 
having  about  500  beds  each. 

Interviewed  that  evening  on  Irish  tele- 
vision news,  Mr  Semple  stressed  that  the 


"We  are  most  anxious  to  improve  meth- 
ods of  consultation  with  all  sectors  of  the 
industry  and  will  be  inviting  comments  on 
the  new  outline  plan  as  soon  as  it  has  been 
prepared. 

"The  Board  is  always  pleased  to  receive 
constructive  suggestions  on  how  it  can 
serve  this  industry  better  in  order  to  carry 
out  its  responsibilities  under  the  Industrial 
Training  Act." 

Levy-payers  and  trade  associations  can 
obtain  a  free  copy  of  the  report  from  the 
DITB,  Information  Services  Division, 
MacLaren  House,  Talbot  Road,  Stretford. 
Manchester  M32  0FP. 


Erythroped  on  EC  10s 

The  Central  NHS  (Chemist  Contractors) 
Committee  point  out  that  from  October  1 
the  three  products  in  the  Erythroped  range 
were  increased  in  strength.  During  October 
the  Medicines  Commission  are  allowing 
both  strengths  "to  run  side  by  side". 
Where  no  strength  is  stated  on  a  form 
EC  10  payment  will  be  certified  for  the 
old  strength  until  stocks  are  exhausted. 
The  Department  of  Health  and  Social 
Security  has  agreed,  for  October  only, 
that  the  pharmacist's  endorsement  indica- 
ting that  he  has  had  to  supply  the  new 
strength  against  an  open  order  will  be  ac- 
cepted by  the  pricing  bureau  and  pay- 
ment certified  accordingly. 


pharmacist  was  a  last  link  in  the  chain 
between  doctor  and  patient.  Questioned 
about  the  terms  of  the  new  health  service, 
he  said  some  pharmacists  were  pulling  out 
of  the  scheme,  possibly  leaving  areas  of 
the  country  where  general  medical  service 
prescriptions  could  not  be  dispensed. 

'No  change'  in 
Council  election 

There  is  "no  change"  in  the  Council  of 
the  Pharmaceutical  Society  of  Ireland 
following  the  contested  election.  Mr.  J. 
Harnett  failed  to  displace  any  member  of 
the  out-going  panel,  all  of  whom  were  re- 
elected. 

The  number  of  valid  papers  returned 
was  615.  Voting  figures  were:  — 
O'Sullivan;  Mrs  Kathleen,  Bandon  542 


Timoney;  Richard  F.,  Dublin  537 

Quirke;  Anthony,  Clonmel  530 

Brady;  James  F.,  Donegal  517 

Boles;  William  E.,  Dublin  507 

Corrigan,  Hugh  P.,  Dublin  493 

Butler;  William  J.,  co  Dublin  471 

Harnett;  John,  Abbeyfeale  415 


Degree  successes 

The  Pharmaceutical  Society  of  Ireland 
has  announced  the  following  examination 
results  in  the  BSc  (Pharm)  degree:  — 

Second  class  honours :  Fitzmaurice,  Miss 
M.;  Ryan,  Miss  J. 

Pass:  Belton,  Miss  M.;  Brownen,  F.  L.: 
Browne,  Miss  E.  M.;  Cassidy,  G.  M.  P.: 
Connolly,  Miss  M.;  Collins,  Miss  N,; 
Crowley,  J.  M.;  Hofler,  R,  H;  Faherty, 
Miss  Y.;  Kerr,  V.  G.;  Lordan,  Miss  M.' 
Magee,  Mrs  A.  M.;  Martin,  Miss  R  J.; 
Murphy,  Miss  G.;  Mongan,  Miss  B.; 
Mulvihill,  Miss  M.  G.;  Neilan  M.  A.; 
White,  K. 
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People 

Mr  Donald  Royce,  MPS,  a  member  of 
the  NPU  Executive  Committee,  has  been 
appointed  to  the  new  Wakefield  health 
authority. 

Mr  I.  S.  Swanson,  AH-WC,  MPS,  a  lec- 
turer in  the  Heriot-Watt  University  phar- 
macy department,  took  part  in  BBC  tele- 
vision's "Mastermind"  last  week.  Placed 
third  among  the  four  contestants,  he  chose 
to  answer  questions  on  railways. 

Mr  James  Farrell,  MPS,  manager  of  Boots' 
branch  in  the  Arndale  Centre,  Doncaster, 
has  been  appointed  to  serve  on  the  new 
Doncaster  area  health  authority,  under 
the  Trent  regional  authority.  He  is  a  mem- 
ber of  Doncaster  Executive  Council. 

Mr  W.  Walton,  BPharm,  FPS,  who  left  the 
pharmaceutical  industry  for  stockbroking 
(see  C&D,  May  20,  1972,  p  699)  has  been 
successful  in  all  four  subjects  of  the 
Federation  of  Stock  Exchanges  examina- 
tions. 

Professor  A.  H.  Beckett,  DSc,  PhD,  FRIC, 
FPS,  head  of  the  department  of  pharmacy, 
Chelsea  College,  University  of  London, 
and  a  member  of  the  Pharmaceutical 
Society's  Council,  has  been  appointed  to 
the  North  West  Thames  Regional  Health 
Authority. 

Professor  M.  R.  W.  Brown,  MSc,  PhD, 
FPS,  head  of  pharmacy  department,  Uni- 
versity of  Aston,  Birmingham,  and  chair- 
man, Birmingham  Regional  Hospital  Board 
Pharmacy  Advisory  Committee,  has  been 
appointed  to  the  West  Midlands  Regional 
Health  Authority. 

Deaths 

Henderson:  Recently,  Mr  Robert  Hender- 
son, MPSI,  3  Church  Street,  Cavan.  Mr 
Henderson  qualified  in  1932.  His  phar- 
macy in  Church  Street  is  now  in  process 
of  being  sold. 

Mnrphy:  Recently,  Mrs  Anastasia  Murphy, 
MPSI,  Church  Place,  Tullow,  co  Carlow. 
Mrs  Murphy  qualified  in  1959  and  opened 
her  own  pharmacy  in  Tullow  about  12 
years  ago. 

Sherman:  On  September  24,  Mr  David 
George  Sherman,  Portadown,  aged  56. 
Mr  Sherman  was  proprietor  of  Sherman 
(Chemists)  Ltd,  6  Market  Street,  Porta- 
down, where  he  had  carried  on  a  phar- 
maceutical business  for  more  than  30 
years.  He  entered  public  life  when  he  was 
elected  to  Portadown  Borough  Council  in 
1964  and  had  been  deputy  mayor  of  the 
town  since  1970.  He  is  survived  by  his 
wife,  a  son,  Michael,  and  a  daughter,  Mrs 
Yvonne  Watters,  both  of  whom  are 
pharmacists. 

van  Zwanenberg:  Suddenly  on  October3, 
Baron  Desmond  van  Zwanenberg,  export 
manager  for  Rapidol  Ltd,  having  returned, 
only  a  few  days  previously,  from  an  ex- 
tensive European  marketing  tour.  Educa- 
ted in  London  and  Switzerland,  he  had 
studied  chemistry  at  Zurich  University 
and  spoke  fluent  German,  French  and 
Dutch.  He  joined  Rapidol  as  export  mana- 
ger in  February  1966  and  was  successful 
in  promoting  export  sales  to  a  level  where 
turnover  had  practically  doubled. 
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Topical  reflections 

BY  XRAYSER 


Technicians 

Your  issue  of  last  week  was  so  full  of  meat  that  I  found  one  column 
insufficient  for  my  purpose.  With  no  apology,  therefore,  I  return  to  some  of 
the  material,  and  particularly  that  discussed  by  Mr  A  Howells  in  Newcastle, 
co  Down. 

Mr  Howells  said  that  there  would  be  a  determination  not  to  allow  our 
standards  to  fall  and  not  to  allow  our  work  to  be  taken  over  by  technicians. 
I  take  it  that  by  "standards"  the  speaker  had  principally  in  mind  education, 
though  he  may  have  meant  quality  of  service  and  what  he  later  referred  to 
as  traditional  pharmacy.  Standards  of  service  must  be  resolved  by  the 
profession  itself  and  by  the  individuals  who  comprise  the  profession. 

Mr  Howells'  determination  not  to  allow  our  work  to  be  taken  over  by 
technicians  is  another  matter.  After  many  years  of  discussion  by  the 
Pharmaceutical  Society  and  other  bodies  there  has  evolved  a  "qualification" 
which  is  not  a  qualification,  and  the  City  and  Guilds  certificate  is  now  a 
fait  accompli.  I  have  watched  the  development  closely  through  association 
with  several  people  who  have  taken  the  three  years'  day-release  course  and 
have  passed  the  examinations.  I  have  discussed  the  matter  at  length  with 
them  and  I  find  a  sense  of  dissatisfaction. 

Purpose 

As  first  mooted,  the  purpose  of  such  training  was  to  produce  someone 
who  had  undergone  a  course  with  limited  objectives,  but  it  has  seemed  to 
me  to  have  got  out  of  hand.  Instead  of  concentrating  on  the  specific  field, 
it  has  grown  to  be,  in  fact,  a  diluted  graduate  course,  demanding  quite 
high  standards  of  knowledge  in  chemistry,  biology,  physiology, 
pharmacology,  pharmaceutics  and  forensic  pharmacy.  It  is  knowledge 
without  qualification  in  pharmacy  and  knowledge  without  power,  and  it 
has  seemed  to  me  that  the  academic  field  has  taken  charge  of  something 
which,  in  essence,  should  have  been  mainly  practical  with  limited  scope. 

The  course  gives  a  knowledge  less,  considerably,  than  that  of  the 
graduate,  but  superior  in  many  ways  to  that  of  those  who  have  been 
qualified  and  on  the  register  for  some  years.  And  if  something  of  a 
Frankenstein  has  been  created — with  the  approval  and  consent  of  the 
Society — is  it  not  a  little  late  for  "determination"  ? 

Health  centres 

I  don't  know  what  examination  standards  have  been  set,  but  I  have  a  good 
deal  of  sympathy  for  those  who  have  given  up  so  much  of  their  leisure 
time  to  reach  the  necessary  degree  of  proficiency.  I  agree  with  Mr  Howells 
in  his  judgment  on  health  centres  when  he  says  that  if  ten  doctors  are 
practising  it  is  wrong  not  to  have  a  pharmacy  department.  Pharmacists 
must  go  in  either  as  contractors  or  in  a  salaried  service.  In  other  words, 
where  there  is  a  need  for  a  pharmaceutical  service  there  must  be  a 
pharmacist.  There  is  the  alternative  of  the  consortium,  which  is  not  so 
straightforward  as  it  may  look,  but  anything  of  the  kind  is  to  be  preferred 
to  the  undignified  and  rapacious  leap-frogging  which  has  been  evident  for 
some  time. 

In  such  a  centre  there  would  be  room  for  the  pharmacist  and  the  trained 
technician,  but  final  responsibility  would  have  to  rest  upon  the  pharmacist. 
No  health  centre  should  be  contemplated  in  which  responsibility  would 
devolve  upon  someone  who,  however  trained,  had  a  qualification  less  than 
the  public  have  come  to  expect  as  their  right  in  the  pharmaceutical  services. 
Complete  involvement  is  the  only  answer  and  Mr  Howells  would  probably 
agree  that  pharmacy's  future  would  be  best  served  by  acceptance  of  the 
principles  implied  in  his  address. 
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Iwo  things  you  can  rely  on... 


th 


I 


®  denotes  registered  trademark. 
'Tyrozets'  (tyrothricin  1  mg  and  benzocaine 
BP  5  mg)  -  antibiotic-analgesic  throat  lozenges. 


The  sore  throat  season  will  soon  be  upon  us,  so  make 
sure  you  take  advantage  of  the  special  bonus 
terms  for  'Tyrozets'  being  offered  this  autumn. 

■  'Tyrozets' give  quick  relief. 

■  'Tyrozets'  are  pleasant  tasting. 

■  Tyrozets' are  in  a  handy  tube. 

■  Tyrozets',  a  pharmacy  only  product. 

See  our  representative  now  or  give  us  a  ring. 

Tyrozets' 
Autumn  Bonus 

/ff^fek  Merck  Sharp  &  Dohme  Limited,  Hoddesdon 

Hertfordshire  Telephone  Hoddesdon  671  23  s-ous 
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From  now  on,  bathtime 


HP 


Milk  &  Sulphur  goes  into  the  big  time 


.  ■  ■  ■  ■  ■  ■ 


Don't  forget  Albion 
Milk  and  Sulphur  Skin 
Soap.  Now  also  available 
in  bathsize  for  even 
bigger-sized  profits. 
Heavy  advertising 
support  too.  In  magazines 
like  '19',  Look  Now,  Loving, 
Woman's  Own.Woman's  Realm 


Order  your  stocks  of  Albion 
Milk  and  Sulphur  Skin  Soap  and 
Simple  Soap  from  your  usual 
wholesaler  or,  for  even  better 
terms,  direct  from  us  by  using 
the  order  form  on  this  page  now. 
No  postage  stamp  needed. 
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hould  be  more  beautiful. 


And  a  lot  more 
profitable. 


a  the  past  we '  ve  had  a  very  singular  attitude 
Dwards  Simple  Soap. 

ji  attitude  that's  steered  us  clear  of  sweet- 

melling  perfumes. 

ept  out  all  artificial  colourings. 

nd  left  Simple  Soap  to  do  its  job  in  the 

indest  possible  way. 

aturally. 

o  it  may  come  as  a  bit  of  a  surprise  to  learn 
aat  we 've  had  a  change  of  heart. 
|ot  about  the  soap. 

ut  about  the  pack.  As  you  can  see ,  we '  ve 
esigned  a  new  one.  Point-of-sale  to  match, 
's  coming  into  the  shops  now. 


And  now  that  our  advertising  is  gathering 
momentum,  it'll  be  going  out  again  shortly 
after  -  into  the  hands  of  the  readers  of 
magazines  and  journals  like  Vogue,  Honey, 
Cosmopolitan,  Good  Housekeeping,  Family 
Circle  and  She. 

We 've  got  big  spaces  booked 

in  these  and  many  more  throughout  the 

Autumn  and  Spring. 

So,  from  now  on, 

bathrooms  should  be  growing  simpler  all 
the  time. 

And  profits  simply  growing. 


ORDER  FORM  -Please  complete  appropriate  sections(s),cut  out  and  post  toaddress  below. 
Please  supply  the  following  goods:  (minimum  order  10  packs  -  about  £6) 


Product 


lOJp  Albion  Milk  &  Sulphur 
Skin  Soap  -  TOILET 


17Ap  Albion  Milk  &  Sulphur 
Skin  Soap  -  BATH 


lOp  Simple  Soap  -  TOILET 


17p  Simple  Soap  -  BATH 


23£p  Simple  Hand  Care 


Shrink 
Packed 
in 


12 


12 


Total  No.  of  Packs  Ordered 


No.  of 
packs 


(min.  10) 


Price  per  pack* 


Our  ten 
pack  rate 


£0.78 


£0.65 


£0.74 


£0.63 


£0.81 


Trade 


£0.82 


£0.68 


£0.78 


£0.66 


£0.86 


OR :  OUR  SUGGESTED  SPECIMEN  PARCELS  : 


EXTRA  DISCOUNTS  — 
15  packs  -  further  2£%; 
24  packs  -  further  5% ; 
36  packs  -  further  7J% 

(charged  @  10  pack  rate) 


Product 

Packed 

PARCEL 

in 

A 

B 

C 

D 

10ip  Albion  Milk  &  Sulphur  Skin  Soap  -  TOILET 

12 

1 

1 

1 

17£p  Albion  Milk  &  Sulphur  Skin  Soap  -  BATH 

6 

1 

1 

lOp  Simple  Soap  -  TOILET 

12 

3 

3 

4 

s 

17p  Simple  Soap  -  BATH 

6 

4 

5 

6 

4 

23£p  Simple  Hand  Care 

6 

1 

YOUR  COST* 
YOUR  PROFIT 

£6.98 
£3.38 

6.80 
3.21 

6.74 
3.18 

7.00 
3.30 

WRITE  IN  NO.  OF  PARCELS  REQUIRED 

A 

B 

c 

D 

EXTRA  DISCOUNTS  :  2  parcels 

Alcos  Reg.  No.  952712  England 


further  5% ;  3  parcels  -  further  7|% 


*Or  price  ruling  at 
time  ot  despatch. 


All  soaps  supplied  in  handy  shrink-wrap 
packs.  Account  may  be  paid  through  N.P.U. 
Clearing  House. 

Offer  Closes  November  14th  1973 

For  FREE  Simple  Soap  point-of-sale  material, 
tick  this  box  □ 

For  FREE  Albion  Milk  &  Sulphur  Soap 
point-of-sale,  tick  this  box  fj 

ALCOS  DISTRIBUTORS  LTD., 
THE  ALBION  SOAP  CO.  LTD. 
FREEPOST 

8-10  WOOD  LANE,  ISLE  WORTH 
MIDDX.TW7  4BR(no  stamp  required) 

complete  your  name  and  address 

NAME.  ... 


ADDRESS 


II 
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Limited  Pharmaceutical,  Cosmetic  and  Toiletry  Products 


Dear  Sirs, 


Dendron  is  the  Greek  word  for  tree,  and  like  a  tree  we  are  branching  out  to 
bring  you  an  even  wider  range  of  products  -  all  fast- selling,  profitable  lines 
for  any  chemist. 


Dentinox  -  the  brand  leader 

DDD  -  in  a  bright  new  pack 

Medijel  -  selling  fast  in  a  growing 
market 

2nd  Debut  -  the  only  moisturiser 
with  CEF 

Blisteze  -  for  treating  cold  sores 


Nu-Nale  -  the  complete  nail  care 
range 

Weleda  -  pure  and  natural  toiletries 

Wate-On  -  for  your  underweight 
customer  s 

Perform  -  hair  setting  lotion  that 
holds  its  promise 


We  may  have  changed  our  name  but  we  are  still  the  same  company  that  has 
given  you  friendly  and  efficient  service  in  the  past,  and  we  shall  continue  to 
do  so  in  the  future. 

If  our  representative  does  not  call  on  you,   'phone  Jean  Wicks  at  Watford 
29251  who  will  be  pleased  to  arrange  a  visit. 


Yours  faithfully, 


F.  R.  STERLING 
SALES  MANAGER. 


oiper 

ft? 


L/l 


BAHAMA  FLAVOURED 
Food  supplement 


TABLE 


QUICK  RWGF  fQR 

COLD  SORES 
CRACKED  LIPS 
CHAPPED  LIPS 


Medjjel 

»'  PASTILLES 


:  iR sieves  mouth 
:  utter  pains 

fast  and 

effectively. 


quick  m  m  KM 
COLD  SOKES 
CRACKED  UPS 
CHAPPED  LIPS 
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products 
nd  packs 


Cosmetics  and  toiletries 

\rden's  treatment  line  revamped 

Elizabeth  Arden's  whole  treatment  line 
as  been  reformulated,  updated  and  seg- 
nented  into  two  basic  skincare  types  — 
lormal/dry;  normal/oily;  within  which  fall 
he  near  normal  to  very  dry  to  very  oily; 
he  combination  and  ultra-sensitive  skins. 

The  well-known  pink  jars  have  been 
eplaced  with  contemporary  lightweight 
ars  and  bottles  each  one  cartoned  and 
:olour-coded  with  a  stripe  for  easier  re- 
ognition:  burgandy  stripe  —  normal/dry; 
)range  stripe  —  normal/oily;  and  the  pink 
tripe  for  special  care  (such  as  problem 
r  extra-sensitive  skins). 
A  new  fragrance  has  been  included  in 
he  reformulation  plus  ingredients  "to 
uarantee  even  greater  purity".  And, 
where  necessary,  product  names  of  exist- 
ng  products  have  been  changed  to  de- 
cribe  each  preparation  and  its  purpose 
nore  accurately.  (  Elizabeth  Arden  Ltd, 
76  Grosvenor  Street,  London  W1A  2AE). 

ountry  Lover  pack 

From  Country  Lover  comes  a  special  gift 
jack  (0-46)  for  Christmas  containing 
Country  Lover  bath  milk  and  bath  gel 
(both  50  c.c.  sizes).  The  window-pack  is 
designed  on  similar  lines  to  the  display 
material  currently  in  use,  and  carries  no 
mention  of  Christmas  so  the  gift  can  be 
sold  at  any  time  of  year. 

The  Country  Lover  Christmas  gift  pack 
by  Nutress  Laboratories  is  available  for 
delivery  from  the  end  of  October  through 
the  J.  N.  Toiletries  division  of  Jackel  & 
Co  Ltd,  Kitty  Brewster  Estate,  Blyth, 
Northumberland  NE24  4RG.  Also  avail- 
ble  from  Jackel  divisions  in  Belfast  and 
Glasgow. 

Sundries 

Disposable  briefs  for  men 

New  from  Undercover  Products  (Inter- 
national) Ltd  are  Man  Action  briefs,  dis- 
posable briefs  presented  in  an  attractive 
red,  black  and  white  box  containing  five 
pairs  (£0-32). 

The  company  has  also  launched  a  large 
size  of  the  Undercover  Girl  pantees,  said 
to  fit  up  to  size  42in  (£0-17).  The  Under- 
cover Girl  range  has  now  been  repackaged 
in  "squared-off"  cartons  for  easier  display 
purposes.  (Undercover  Products  Inter- 
national Ltd,  Queensway  Indusrial  Estate, 
Wrexham,  Denbighs). 

Scripto  fibre  pens 

A  new  range  of  fibre  pens  has  been  in- 
troduced by  the  Scripto  Division  of  Wil- 
kinson Sword  Ltd.  Called  Scriptip,  the  new 
pen  will  be  sold  in  a  range  of  four  colours, 
and  its  launch  will  be  backed  by  "gene- 
rous" trade  offers  and  bonuses  plus 
a  national  Press  advertising  campaign. 


Introducing  the  new  range,  Scripto  mar- 
keting manager  Terry  Stewart  said:  "pro- 
duct advantages  of  the  Scripto  include  a 
larger  ink  reservoir  for  longer  life,  a  new 
ink  formula  which  has  overcome  the  prob- 
lem of  drying  out  —  even  when  the  cap  is 
left  off,  a  moulded  tip  made  of  Porex,  a 
new  plastic  material  which  allows  better 
ink  flow  and  smoother  writing.  This  tip 
will  not  split  or  splay  in  the  way  that 
some  nylon  tips  do,  and  depending  on  the 
angle  and  pressure  of  strokes,  makes  thick 
or  thin  lines  which  give  character  to  writ- 
ing in  the  same  way  as  a  fountain  pen." 

Scriptip  pens  are  available  singly  (£0  06) 
in  black,  blue,  red  and  green  or  in  sets 
of  the  four  different  colours  in  a  plastic 
wallet  (£0-24).  The  special  launch  offer 
provides  five  free  pens  with  every  50 
pack,  and  three  free  wallets  with  every 
display  box  of  25  wallets  (Wilkinson  Sword 
Ltd,  Sword  House,  Totteridge  Road,  High 
Wycombe,  Bucks,  HP  13  6EJ.) 

For  the  Christmas  gift  counter 

Luxor  Pen  Co  have  created  an  original 
looking  cartridge  pen  to  appeal  to  those 
in  the  15-25  age  group.  This  pen  is  the 
forerunner  of  a  whole  new  concept  in  pen 
design  by  Luxor  —  hence  its  name,  Pen  1. 

There  are  two  versions,  in  one  the  cap 
is  fitted  with  a  broad,  chromium-plated 
steel  clip  to  fasten  over  the  thickest  belts 
or  even  over  the  waistband  of  trousers  or 
skirts.  In  the  other,  the  cap  is  fitted  with 
a  leather  thong  lanyard  to  wear  round  the 
neck.  Both  versions  are  available  in  black 
or  yellow  (£2-85). 

A  unique  aspect  of  the  design  is  that  a 
quick  tug  with  one  hand  removes  the  pen 
from  the  cap  (which  remains  attached  to 
the  wearer  by  the  lanyard  or  clip)  and  the 
pen  will  snap  firmly  back  into  the  cap  just 
as  easily. 

Offered  in  time  for  the  Christmas 
present  market  Pen  1  comes  packed  in  its 
own  torpedo  shaped  aluminium  case,  the 
lid  of  which  can  be  used  as  a  stand.  Re- 
placement nib  units  are  available  (£0-50)  as 
are  replacement  cartridges  in  boxes  of  six 
(£012).  (Castell  Larby  Ltd,  15  St  Cross 
Street,  Hatton  Garden  EC1N  8UT). 


Resorption 


CEPOREX  paediatric  drops 

Manufacturer  Glaxo  Laboratories  Ltd, 
Greenford,  Middlesex  UB6  0HE. 
Description  Dropper-bottle  containing 
cephalexin  granules  for  10ml  of  suspension 
l-25ml  of  suspension  provides  125mg 
cephalexin.  Supplied  with  dropper  gradu- 
ated to  deliver  doses  of  125mg  and  62-5mg. 
Indications  Main  indications  are  bronchitis, 
upper  respiratory  tract  infections  and  otitis 
media. 

Contraindications  Hypersensitivity  to  ce- 
phalosporins. 

Dosage  25  to  60mg/kg/day  for  most  infec- 
tions. The  following  dosages  are  frequently 
used:  Up  to  2  years  62-5  to  125mg  four 
times  a  day.  3  to  6  years  125mg  to  250mg 
four  times  a  day. 

Precautions  May  interfere  with  tests  for 
glucose  in  urine  and  alkaline  picrate  assay 
for  creatinine. 

Side  effects  Gastro-intestinal  disturbances 
in  a  small  proportion  of  patients. 
Storage  Below  20°C,  and  protect  from 
light.  After  reconstitution  the  preparation 
retains  its  potency  for  up  to  14  days  at 
room  temperature  (below  20°C).  Shelf 
life:  2  years. 

Pack   Dropper-bottle   (£1-10  trade). 
Supply  restrictions  Therapeutic  Substances 
Act. 

Issued  October  1973. 

Fefol-vit  Spansules  correction 

The  "indications"  for  Fefol-Vit  Spansules 
(Prescription  Specialities,  September  29) 
should  have  read:  "Prophylaxis  of  iron 
and  folic  acid  deficency  during  pregnancy 
where  an  inadequate  diet  calls  for  sup- 
plementary vitamins  B  and  C." 
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Influvac  800 

Duphar  Laboratories,  Gatershill,  West 
End,  Southampton  S03  3JD  announce 
that  all  injectable  Influvac  at  present  being 
distributed  is  of  800  international  units 
strength.  Each  pack  carries  the  informa- 
tion that  the  viral  strength  is  800  iu  the 
brand  name  "Influvac"  printed  on  the  pack 
does  not  include  the  addition  "800' 

Catarrh  vaccine  discontinued 

Parke  Davis  &  Co,  Usk  Road,  Pontypool 
announce  that  packs  of  1  ml  and  25  ml 
catarrh  vaccine  have  been  discontinued 
and  no  further  supplies  are  available.  Sets 
of  3  doses  and  10  ml  vials  will  be  dis- 
continued when  stocks  are  exhausted.  The 

5  ml  pack  has  not  been  discontinued  but 
the  company  state  that  they  are  currently 
unable  to  fill  orders  for  that  size  as  stock 
is  awaiting  Medical  Research  Council  ap- 
proval. Orders  will  be  dealt  with  as  soon 
as  the  approval  is  received. 

Gaviscon  granules  pack  change 

Since  October  1  the  current  24  sachet 
pack  of  Gaviscon  granules  has  been  re- 
placed with  a  new  pack  containing  30 
sachets.  This  brings  the  sachet  pack 
(30  doses)  in  line  with  the  tablet  pack  (60 
tablets  =  30  doses)  in  that  both  now 
contain  sufficient  for  a  1-week  dosage  of 
Gaviscon  at  the  recommended  full  dose 
level.  The  basic  NHS  price  for  the  new 
pack  is  £1-05.  Further  details  from  Reckitt 

6  Colman  Pharmaceutical  Division,  Hull, 
HU8  7DS. 

Lucidril  name  change 

In  order  to  overcome  some  difficulties  that 
have  arisen  in  dispensing  Lucidril,  the 
name  of  each  dose  form  has  been  slightly 
altered,  say  Lloyd  Anphar  Ltd,  Clerk 
Green,  Bately,  Yorks  W1Y  6AU  The 
makers  believe  that  on  occasions  Lucidril 
has  been  prescribed  when  Lucidril  300  was 
intended  —  Lucidril  100,  the  paediatric 
form,  has  then  been  dispensed. 

Packs  of  Lucidril  will  therefore  be  re- 
designed so  that  the  lOOmg  strength  will 
be  called  Lucidril  Paediatric.  Prescriptions 
for  "Lucidril"  should,  in  future,  be  met 
with  Lucidril  300,  and  prescriptions  for 
"Lucidril  100"  with  Lucidril  Paediatric. 
The  basic  NHS  price  remains  the  same 

Cytacon,  Fersamal  re-call 

Glaxo  Laboratories  Ltd,  Greenford  Mid- 
dlesex, state  that  they  are  not  entirely  sat- 
isfied with  the  keeping  properties  of  the 
following  batches  of  Cytacon  liquid  and 
Fersamal  syrup: — Cytacon  liquid  200ml, 
batches  3G225  and  3G227;  Fersamal  syrup 
200ml,  batches  3F421  and  3H423. 

The  company  are  withdrawing  the 
batches  from  the  market  by  way  of  the 
NAPD  drug  recall  procedure.  Retail  phar- 
macists are  requested  to  withdraw  the 
batches  from  stock  and  return  the  pro- 
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ducts  to  their  usual  wholesaler  by  Novem- 
ber 5  for  credit. 

Vicks  display  units 

Two  Vicks  counter  display  units,  each 
purpose-designed  for  a  specific  sector  of 
the  trade,  are  now  available  from  Richard- 


son Merrell  Ltd,  20  Savile  Row,  London 
W1X  1AE.  The  units  display  a  large  part 
of  the  Vicks  coughs/colds  product  range 
and  are  linked  to  a  retailer  incentive 
scheme. 

A  'V  shaped  unit  has  been  produced 
for  independent  chemist  outlets  which 
makes  use  of  a  small  base  and  is  recom- 
mended for  retail  outlets  with  limited 
counter  space.  For  larger  outlets  there  is 
a  three-tier  revolving  unit. 

Retailers  using  either  of  the  display 
units  will  qualify  for  Vicks  Green  Shield 
Stamp  scheme.  The  stamps  will  be 
awarded  to  the  retailer  each  time  a  Vicks 
representative  calls  during  the  winter 
season.  The  awards  will  be  linked  directly 
to  the  number  of  Vicks  products  dis- 
played and  up  to  1,280  stamps  (a  full 
book)  can  be  won  on  each  visit.  Up  to 
four  books  can  be  gained  by  each  retailer. 
These  can  be  added  to  the  family  pool  or 
redeemed  individually,  for  goods  from  the 
full  Green  Shield  gift  range. 

Kodak:  still  no  processing 

Because  there  are  "no  signs  of  any  devel- 
opments" in  the  dispute  at  their  colour 
processing  division,  Kodak  Ltd,  Hemel 
Hempstead,  Herts,  are  advising  trade  cus- 


Kerfoot  Pharmaceuticals  Of fe 


Fill  in  the  special  leaflet/order  form  which  you  [ 
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ners  not  to  send  to  Hemel  Hempstead 
y  Kodacolor  or  Ektachrome  film  for 
ocessing  and  printing.  This  also  applies 
negatives  and  slides  for  enlarging  and 
:r  other  processing  services. 
Kodak  sales  centres  may  be  able  to  ad- 
;e  on  local  alternative  arrangements,  but 
odak  have  also  supplied  dealers  with  a 
t  of  overseas  Kodachrome  laboratories. 
Processing  orders  for  Kodacolor  and 
tachrome  film  currently  held  will  be 
turned  to  dealers  uncompleted. 

sme  change  for  Milton-aid 

;wton  Chemical  Ltd,  2  Mansfield  Road, 
uth  Croydon,  Surrey  CR2  6HN,  licen- 
;  of  Richardson-Merrell  Ltd,  announce 
at  Hilton-aid  antiseptic  cream  will  now 
sold  under  the  trade  name  Milton-aid 
edicaid.  Farillon  Ltd,  the  distributors, 
ild  adequate  stocks  and  the  price  struc- 
re  remains  unchanged. 

>mmee  Tippee  modifications 

tie  Tommee  Tippee  teether  rattle  (£0  49) 
id  the  Kool  Duck  teether  (£0-49)  have 
sen  given  a  new  look  with  the  introduc- 
m  of  new,  modern  colours :  orange,  sun- 
ine  yellow  and  turquoise  blue. 
Minor  modifications  have  also  been 
ade  to  improve  the  durability  of  the  two 


other  Tommee  Tippee  lines,  the  drinking 
mug  (£0-29)  and  the  double  hot  plate 
(£0-89)  which  now  has  a  new  style  safety 
stopper  to  ensure  against  leakage.  Further 
details  from  the  Jacquelle  sales  division  of 
Jackel  &  Co  Ltd,  Kitty  Brewster  Estate, 
BIyth,  Northumberland  NE24  4RG. 

Milk  of  Magnesia  relabelled 

New  labels  for  Milk  of  Magnesia  em- 
phasizes the  new  Sterling  Health  Products 
logo  and  features  prominently  the  con- 
tents in  millilitres.  A  new  burst  of  TV 
advertising  for  the  Sterling  Health  range 
of  family  medicines  starts  in  October. 

Scottowels  special  price  offer 

Bowater-Scott,  Bowater  House,  Knights- 
bridge,  London  SW1X  7LR  are  mounting 
a  'special  price'  offer  on  Scottowels  kitchen 
rolls  for  a  limited  period  and  flashed  packs 
are  going  out  on  to  shelves  now. 

Scottowels  is  a  well-established  brand  in 
the  paper  towel  market,  say  Bowater-Scott, 
and  in  the  last  twelve  months  has  seen 
a  greater  increase  in  turnover  per  shop 
handling  than  any  other  leading  brand. 
This  promotion  is  geared  to  reducing  shelf 
prices  whilst  maintaining  trade  margins, 
and  is  expected  to  boost  sales  of  the  brand 
still  further,  say  the  company. 


2  x  500  ml. 

Oxytetracycline 

Syrup 

(1 25  mg.  per  5  ml.) 


20  C.N.A.  packs  of  50  s 
Paracetamol  B.P 

500  mg. 


iree  parcels  to  choose  from 


10  x  100  ml. 

Phenoxymethylpenicillin 
Elixir 

(125  mg.  per  5  ml.) 


iceiving  very  soon  through  the  post 
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Max  Factor  perfume  pendant 

Max  Factor,  have  introduced  a  glass 
pendant  (£1-25)  available  in  six  fragrances: 
Primitif;  Jonquille;  Exuberance;  Hypno- 
tique;  Electrique;  and  Chontrelle.  The  pen- 
dant is  decorated  with  a  gold  motif  aDd  a 
gilt  cap,  and  is  suspended  on  a  gilt  chain. 
Packaged  in  a  gold  covered  jewellery  box 
lined  with  red  flock,  it  has  a  transparent 
sleeve,  decorated  with  gold  lettering  which 
slips  over  the  box,  making  the  pendant 
easily  and  quickly  accessible.  The  pen- 
dant will  be  available  for  a  limited  time 
only  with  restricted  distribution. 

Also  from  Max  Factor  is  a  new  Per- 
fume Atomiser  (£0-75),  small  enough  to 
fit  in  a  handbag.  It  is  presented  in  a  glass 
bottle,  the  top  of  which  is  colour-keyed 
to  each  fragrance:  red  for  Primitif;  blue 
for  Electrique;  black  for  Hypnotique;  gold 
for  Exuberance,  yellow  for  Jonquille,  and 
lilac  for  Chontrelle.  The  atomiser  is  pack- 
aged in  a  coloured  carton,  matching  the 
colour  on  the  bottle  top.  From  Max 
Factor  Ltd,  16  Old  Bond  Street,  London 
W1X  4BP. 

New  Strepsils  flavour 

Boots  Co  Ltd,  1  Thane  Road  West, 
Nottingham  have  added  honey  and  lemon 
flavour  to  their  Strepsils  range  which  are 
said  to  make  "an  ideal  partner  to  the 
stronger  flavour  of  the  well  established 
Original  Strepsils." 

Discontinuation 

John  Wyeth  &  Brother  Ltd,  Huntercombe 
Lane  South,  Taplow,  Maidenhead,  Berks 
announce  that  their  products  Equatrate 
and  Sparine  veterinary  injection  have  been 
discontinued.  No  further  supplies  are 
available. 

Code  corrected 

The  correct  postal  address  and  code  of 
International  Chemical  Co  Ltd  is  Chenies 
Street,  London  WC1E  7ET.  The  address 
in  the  September  price  list  should  be 
amended  accordingly. 

Boots  range  for  men 

Boots  have  introduced  a  range  for  men 
called  Espada  which  includes  Cologne, 
aftershave,  anti-perspirant,  soap-on-a-rope 
and  Cologne  spray  with  prices  ranging 
from  £0-95  to  £4-30. 

Continued  on  p  506 
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Trade  News 

Continued  from  p  505 

New  look  for  Maxi-Dri  towels 

New  colours  and  designs  have  been  intro- 
duced by  Kimberly-Clark  Ltd,  Larkfield, 
Nr.  Maidstone,  Kent,  for  the  Kleenex 
Maxi-Dri  range  of  household  towels  The 
towels  have  a  daisy  design  border  in 
brown  on  white,  blue  on  white,  or  orange 
on  white  and  come  in  new  packs  which 
emphasise  the  "bulky"  quality  of  the  pro- 
duct and  list  the  towel's  "added  softness, 
absorbency,  and  strength".  To  launch  the 
restyled  product  a  national  TV  campaign 
of  over  £200,000  will  break  in  the  London 
area  on  October  23.  Running  all  through 
1974,  the  30-second  colour  commericials 
are  expected  to  be  seen  by  85  per  ccnr  of 
all  housewives  in  the  area. 


Libresse  tights  offer 

In  a  new  "heavyweight"  £30,000  national 
promotion  for  Libresse,  Sancella  Ltd,  San- 
cella  House,  Harpenden,  Herts,  are  offer- 
ing a  free  pair  of  20  denier  tights,  in  a 
choice  of  three  colours,  for  every  in-pack 
leaflet  from  a  20  towel  pack  of  Libresse 
or  from  two  10  towel  packs.  The  promo- 
tion is  backed  by  in-store  display  material 
with  the  "free  tights"  offer  flashed  on  the 
packs. 

Kodak  cine  films  go  metric 

Having  in  mind  the  Metrication  Board's 
aim  for  Britain  to  be  fully  metric  by  1975. 
and  as  part  of  the  programme  of  metrica- 
tion initiated  by  the  British  Photographic 
Manufacturers  Association  in  1969,  car- 
tons relating  to  Kodak  movie  films  which 
are  printed  towards  the  end  of  1973  and 
onwards  will  show  metric  lengths  only. 
The  nominal  lengths  of  film  that  have 
been  adopted  are  7-5  metres,  15  metres, 
30  metres  and  61  metres  respectively  for 
films  currently  supplied  in  nominal  lengths 
of  25ft,  50ft,  100ft  and  200ft.  However, 
the  actual  lengths  of  these  films,  which 
include  additional  film  for  leader  and 
trailer  purposes,  will  not  be  altered. 

Batteries  blister  packed 

Varta  Ltd  are  introducing  new  blister 
packs  for  some  of  the  popular  sellers  in 
their  range  of  dry  batteries.  It  is  claimed 
that  the  packs  can  reduce  loss  by  pilfering 
since  they  are  more  bulky. 

The  batteries  are  packed  in  a  firm 
"blister"  on  a  card  in  the  Varta  colours  of 
blue  and  yellow.  Symbols  showing  appro- 
priate uses  are  printed  across  the  top, 
under  the  Varta  logo,  a  price  stamp  circle, 
and  the  battery  type  number.  Retail  prices 
are  as  at  present,  and  the  cards  are  design- 
ed to  hang  on  a  normal  wire  fitment. 

Battery  types  in  the  new  packs  are  the 
212  and  213  (single  power)  and  232,  233, 
244,  and  438  (high  power).  There  are  two 
batteries  to  each  pack,  except  for  the  244 
(four)  and  438  (single). 

Prince  Matchabelli  display  units 

A  display  unit  with  tester  for  the  Cachet 
perfume  range  is  now  being  offered  to  the 
trade  to  coincide  with  pre-Christmas  tele- 
vision advertising  from  October  to  mid- 
November.  Designed  as  a  permanent  unit, 
the  Catchet  display  stand  also  allows  for 


special  promotions.  A  side  panel,  for 
which  head  stickers  are  supplied,  converts 
to  take  normal  stock  when  the  current 
special  offer  combined  pack  of  2fl  oz 
Cologne  and  purse  perfume  has  sold  out. 
The  unit  is  in  the  Cachet  colours  of  taupe, 
brown  and  silver  with  full  colour  head 
shots  from  the  current  consumer  Press 
advertisements. 

Prince  Matchabelli  are  also  making 
available  a  merchandiser  unit  for  Wind 
Song,  their  new  perfume  which  is  to  be 
launched  on  counter  this  month. 

In  the  Wind  Song  colours  of  gold,  white 
and  green,  the  display  headboard  picks  up 
shots  from  the  television  campaign  which 
breaks  in  mid-October.  The  unit  itself 
carries  a  carefully  balanced  selection  from 
the  Wind  Song  range:  perfume,  Cologne, 
perfume  mist  and  creme  perfume.  Further 
details  from  Prince  Matchabelli,  Victoria 
Road,  London  NW10  6NA. 

Distribution  of  Calgon,  Scale  Away 

Albright  &  Wilson  have  appointed  Jenks 
Brothers,  21  The  Arcade,  The  Octagon, 
High  Wycombe,  Bucks,  distributors  of 
Calgon  water  softener  and  Scale  Away 
kettle  descaler  to  chemists.  Jenks  Brothers 
will  also  become  responsible  for  the  sale 
and  distribution  of  Micromet,  an  Albright 
&  Wilson  water  treatment  against  the  for- 
mation of  scale  in  domestic  hot  water 
systems.  They  already  handle  distribution 
to  the  grocery  trade. 


Vitalis  Penthouse  offer 

Bristol-Myers  Products,  17-19  Stratford 
Place,  London  WIN  9AF,  are  offering  a 
free  copy  of  Penthouse  magazine  plus  an 
annual  subscription  rate  reduction  for  six 
tokens,  a  5p  stamp  and  a  portion  of  a 
Vitalis  label.  The  tokens — two  on  the  57cc 
size,  three  on  114cc,  four  on  200cc — are 
on  the  back  of  the  bottle  crowner. 


Carters'  Seeds  catalogue  available 

Carters  Seeds  Ltd,  Lower  Dee  Mills, 
Llangollen,  Denbigshire,  Wales,  have  pro- 
duced their  trade  catalogue  and  price  list 
for  spring  1974.  It  includes  cultural  hints, 
grass  and  bulb  seed  collections  in  new 
carry-home  packs,  packaged  onion  sets,  a 
potted  herb  garden  and  garden  sundries. 

Cow  and  Gate  booklet 

A  new  edition  of  their  booklet  for 
mothers,  "From  Cradle  Days  to  Family 
Meals",  has  been  introduced  by  Cow  & 
Gate.  This  has  been  expanded  to  include 


details  of  the  recently  introduced  C&G  V 
Formula,  and  other  changes  made  include 
the  identification  of  a  number  of  the 
recipes  as  suitable  for  home-freezing. 

The  section  on  measuring  and  mixing 
the  feed  has  been  re-written  and  expanded 
to  give  more  detailed  instructions;  while 
a  completely  new  section  deals  with  vita- 
mins. 

The  booklet  is  supplied  through  the 
Expectant  Mother  Advisory  Service  box, 
by  direct  mail  and  to  mothers  who  write 
to  Cow  and  Gate,  Guildford,  Surrey. 


Bonus 
offers 


Vestric  Ltd,  Chapel  Street,  Runcorn, 
Cheshire.  Propa  PH.  14  invoiced  as  12  on 
order  for  1  doz  plus  extra  5  per  cent  on 
36;  trade  price  less  10  per  cent  on  six. 

Unichem  Ltd,  Crown  House,  Morden,  Sur- 
rey, 10  per  cent  bonus  discount  on  certain 
drugs  and  galenicals  and  bulk  tablets  dur- 
ing October.  Johnson's  Baby-Dry  one  way 
liners.  Launch  offer  of  £0-20  off  a  case, 
until  November  30. 

Cuticura  Laboratories  Ltd,  Maidenhead, 
Berks.  Cuticura  hand  &  body  lotion, 
Cuticura  hand  cream.  12  invoiced  as  11. 


on  TV 

next  week 


Ln  —  London;  M  —  Midland;  Lc  —  Lancashire; 
Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east; 
A  —  Anglia;  U  —  Ulster;  We  —  Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eireann; 
CI  —  Channel  Islands. 


Anadin   All  except  E 
Aquafresh:  Y,  WW,  NE 
Askit:  Sc 
Ayds:  M 
Bisodol:  U 

Black  Knight  hairspray:  All  except  E 

Brut  33:  All  except  G.  E,  CI 

Close-up  toothpaste:  All  areas 

Crest  toothpaste:  Y 

Gilt  Edge  shaving  foam:  Ln,  M,  Lc,  So 

Harmony  shampoo:  All  areas 

Max  Factor  Creme  Puff:  All  except  E 

Max  Factor  "Your  plan  for  beauty"  book: 

All  except  E 

Macleans  Freshmint  toothpaste:  All  ex- 
cept Y,  NE 

Natural  Way  hairspray:  M 

Old  Spice:  All  areas 

Pears  soap:  M,  Lc,  Sc,  WW,  NE,  We,  B,  G 

Pickles  ointment:  Y,  NE 

Signal  toothpaste:  WW 

SR  toothpaste:  All  areas 

Sunsilk  hairspray:  All  areas 

Sunsilk  shampoo:  All  areas 

Three  Wishes  foam  bath:  All  areas 

Three  Wishes  talc:  All  areas 

Vaseline   Balanced  Care  shampoo:  All 

areas 
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Damelia  cream- the 
dry  skin  success  of  all  time 
-sweeping  in  from  Sweden 


and  splashing 
across  the  pages  of 

The  Sunday  People 
The  Sunday  Mirror 
The  News  of  the  World 

The  Sunday  Times 
The  Sunday  Telegraph 
The  Observer 
Woman  •  Woman's  Own 
Woman's  Realm 
Woman's  Weekly 


9  p 


*6  tubes 
FREE 

with  every 
box  of  6 
ordered  initially. . 

*Thus  giving  you 
200%  PROFIT! 

*Recommended 
Retail  Price - 
69pinc.  VAT 
per  50g.  tube 


Available  through  your 
usual  wholesaler 

/Damefial 


Damelia 

deals  softly  with  dry  skin 

Distributors :  Farillon  Limited,  Chesham  House.  Chesham  Close,  Romford,  Essex. 

Tel.  Romford  46033  Damelia  is  a  registered  trade  mark 


3harmacia  (Great  Britain)  Limited, 
Paramount  House, 
75  Uxbridge  Road, 
-ondon  W5  5SS. 
rel:  01 -579  01 02/7 


Pharmacia 


KODAK 
'INSTAMATK' 
CAMERA 
OUTFITS 

If  they're 

seen...they#ll 
sell! 

Cash  in  on  Kodak's  massive  TV  advertising 
this  Christmas.  Build  windows  that  stand 
out  with  the  dramatic  Kodak  Christmas 
display  material  that's  on  its  way  to  you  now! 


Stock  up-STAND 
OUT-cash  in 


Kodak.  Kodacolor-X  and  I  nstamatic  are  trade  marks 
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PHOTOGRAPHIC 


Films — market  the  idea 
of  winter  photography 

by  Stanley  Bowler 


A  family's  camera  is  still  mainly  regarded 
as  a  fairweather  holiday  accessory  rather 
than  an  all-the-year-round  picture  maker. 
For  some  years  winter  campaigns  have 
been  run  by  manufacturers  in  order  to 
encourage  greater  sales  of  flash-bulbs  and 
flashcubes.  The  simplest  cameras  now 
usually  make  provision  for  "flash"  with- 
out any  additional  accessories.  The  Magi- 
cube  doesn't  even  need  a  battery. 

As  the  means  to  put  an  idea  into  prac- 
tice are  now  so  effective  it  would  seem 
that  the  idea  itself  deserves  a  little  more 
attention  —  market  that  and  selling  should 
follow  naturally.  The  first  essential  is  to 
implant  the  notion  that  picture-making 
can  be  carried  on  although  the  brighter 
days  have  passed.  The  light  to  make  more 
pictures  is  readily  available  and  very 
simple  to  use.  The  technique  should  be  to 
ask  "Have  you  ever  thought  of  taking 
some  pictures  of  the  childrens'  party?" 
and  not  "Wouldn't  you  like  to  buy  some 
flashcubes  for  the  childrens'  party?" 

The  response  to  the  first  question  will 
possibly  be  "Could  I  —  how  would  I  do 
it?"  while  that  to  the  second  question 
could  just  be  "No  —  why  should  I?" 

Movie  cameras  too 

Flash-bulbs  and  flashcubes,  as  a  con- 
venient source  of  extra  light,  have  already 
been  mentioned.  Their  use,  however,  is 
restricted  to  still  photography  —  what 
about  your  customers  who  have,  say, 
super  8  movie-cameras?  There  is  no 
reason  why  they  should  not  equally  well 
be  encouraged  to  continue  filming  in  the 
home.  Some  of  the  simplest  movie- 
cameras  have  provision  for  attaching  a 
light  to  the  camera  itself  with  a  plug-in 
bracket  assembly.  When  this  is  done,  an 
interna]  mechanism  changes  the  built-in 
filter  inside  the  camera  to  take  care  of  the 
different  colour  quality  of  artificial  light. 

On  most  occasions,  particularly  with  the 
less  technically-minded  kind  of  customer, 
this  fact  need  not  be  mentioned.  The 
manufacturer  has  deliberately  provided 
his  automatic  filter-changing  device  to 
avoid  confusion  and  mistakes  —  avoiding 
the  need  to  remember  to  make  the  neces- 
sary change :  in  fact,  there  is  probably  no 
need  to  bring  the  matter  up  at  all.  Keep 
the  approach  simple  —  the  essential  thing 
is  to  get  the  user  into  the  right  frame  of 
mind  to  "have  a  go";  to  give  him,  or  her, 
confidence  that  movie-making  in  the  home 
is  just  as  easy  as  out-of-doors. 

We  are  still  considering  the  marketing 
of  an  idea,  not  the  selling  of  this  or  that 
piece  of  equipment.  Selling  comes  after- 
wards and  should  follow  naturally  and 
easily  if  the  preliminary  spadework  has 
been  done  sympathetically  and  sensibly. 

With  many  people  these  days  the  men- 
tion of  technical  jargon  immediately  in- 
troduces a  barrier  between  the  suggestion 
that  something  might  be  attempted  and 


that  something  might  actually  be  done. 
This  is  the  age  of  "instant  pleasure"  once 
the  idea  has  taken  root.  What  the  customer 
wants  is  results,  not  a  dissertation  about 
the  spectral  differences  between  daylight 
and  artificial  light  ...  it  doesn't  really 
matter  to  him  anyway.  The  technician 
sneers  at  the  simple  description  of,  say,  a 
yellow  filter  as  a  "thing  for  getting  clouds 
with".  From  the  point-of-view  of  the 
photographically-uninitiated  customer  the 
designation  is  precise  enough.  He  wants 
the  clouds  not  the  reason  why  the  yellow 
filter  suppresses  the  blue  in  the  spectrum. 

Simplicity 

This  general  principle  of  simplification 
should  be  adhered  to  as  far  as  possible 
when  attempting  to  secure  the  interest  of 
a  potential  customer  to  do  more  than  the 
minimum  of  holiday  photography  or 
movie-making.  It  may  never  have  occur- 
red to  him,  or  to  her,  that  it  is  possible 
to  take  pictures  in  the  home  in  the  even- 
ing. This  is  the  beginning  of  the  whole 
exercise.  You  may  reply  that  the  use  of 
an  auxiliary  lamp  is  referred  to  in  the 
instruction-book  and  that  the  camera 
owner  should  have  noticed  this  for  him- 
self but  how  many  people  could  find  that 
instruction-book  a  month  after  purchase? 

Some  of  the  very  latest  super  8  movie 
cameras,  in  conjunction  with  really  sensi- 
tive film,  will  record  pictures  under 
ordinary  lighting  conditions  without  any 
supplementary  illumination.  A  typical 
example  is  either  of  the  two  Kodak  super 
8  movie  cameras,  models  XL33  and  XL55, 
loaded  with  an  Ektachrome  160  cartridge. 

There  is  no  need  whatsoever  to  go  into 
details  about  the  size  of  the  lens,  the  con- 
trols used  on  the  camera  or  the  fact  that 


the  film  is  type  A.  What  really  matters 
is  that  pictures  can  be  taken  under  such 
conditions  .  .  .  and,  without  any  difficulty. 

The  two  cameras  mentioned  are  rather 
specialised  (although  easy  to  use)  and 
there  are  many  others  of  a  less-expensive 
kind  which  will  not  make  movies  under 
candle-light  conditions.  Nevertheless,  there 
are  other  simple  ways  of  providing  enough 
light  by  which  to  film  indoors.  The  old- 
established  Photoflood  lamp  is  a  case  in 
point.  It  is  not  very  costly  and  provides 
enough  quite  high-intensity  light  for  about 
2  hours'  filming  —  or,  on  the  other  hand, 
for  the  taking  of  a  good  many  snapshots. 

In  the  simplest  of  situations  the  lamps 
in,  say,  standard  or  table-lamps  can  be 
exchanged  for  Photofloods  so  that  we 
are  not  suggesting  setting-up  a  full-scale 
studio!  But  is  that  such  a  bad  idea,  really? 

At  the  present  time  hi-fi  reproduction  of 
radio,  records  and  tape  is  gaining  a  tre- 
mendous hold  upon  the  public's  imagi- 
nation. The  Sunday  papers'  colour  sup- 
plements advertise  the  pleasure  to  be 
obtained  from  enjoying  this  kind  of 
musical  experience.  Why  shouldn't  their 
picture-making  and  filming  be  equally  ex- 
citing? It  is  no  more  difficult  to  load  a 
cartridge  of  super  8  film  into  a  camera 
than  it  is  to  put  a  cassette  of  tape  into  a 
player  —  except,  perhaps,  that  the  results 
are  not  instantaneous. 

The  home  "studio"  needs  only  two  or 
three  lighting  units  of  an  inexpensive  kind 
to  become  a  simple,  practical  possibility. 
The  important  point,  though,  is  the  in- 
volvement of  the  customer  in  an  active 
rather  than  a  passive  activity.  But  without 
some  fertilisation  of  ideas  nothing  will 
come  as  far  as  sales  are  concerned. 
Whether  in  simple  form,  with  photoflood 
lamps  in  existing  lighting  fittings,  or  in 
slightly  more  ambitious  style,  with  the 
same  type  of  photographic  lamp  in  pur- 
pose-made reflectors  on  stands  or  clip-on 
units,  scene  illumination  becomes  creative 
—  controlled  by  the  user.  What  he  or  she 
does  will  be  evident  in  the  final  result  and, 
hopefully,  provide  personal  satisfaction. 

The  first  requirement  is  the  "idea"  — 
the  second  is  the  helpful  encouragement 
to  make  that  idea  a  practical  possibility. 
From  the  wish  to  achieve  the  desired  end 
sales  can  result. 


Profits  for  the  retailer,  pleasure  for  the  custo 
and  sound  with  Bell  and  Howell  equipment. 


mer,  recording  children  at  play  in  picture 
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That's  how  many  people  will  be  seeing  our  brand  new  commercial  for  the  | 
Super  Swinger  between  now  and  Christmas.  Anything  up  to  nine  times  each. 

And  that's  not  all.  We've  got  a  whole  series  of  double  page  spreads  in 
the  colour  supplements  to  reach  another  six  and  a  half  million  people,  telling 
them  all  about  the  Square  Shooter  2. 

We'll  be  showing  all  these  people  just  how  easy  it  is  to  take,  develop 
and  print  a  picture  with  a  Polaroid  camera.  Full  colour  in  only  a  minute,  black 

Sit  down  after  dinner  and  watch  Polaroid 


!  and  white  in  seconds.  And  reminding  them  how  well  a  Polaroid  camera  should 
go  down  as  a  Christmas  present. 

Which  is  where  we  hope  you  come  in. 
Because  once  we've  sold  them  the  idea,  it  shouldn't  be  long  before  you're 
selling  them  the  camera. 

So  sit  down  after  dinner  any  time  after  18th  November  and  you'll  see 
what  we  mean. 

ommercials  with  27  million  people. 
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Simple  lighting  for 
home  photography 


Once  the  interest  of  the  customer  has  been 
aroused  in  the  idea  of  making  pictures  in 
his  or  her  home  surroundings,  it  should 
be  further  stimulated  by  suggesting  the 
simplest  ways  in  which  it  can  be  done. 
The  first  and  most  obvious  choice  is  flash- 
cubes,  but  these  have  their  limitations 
especially  when  mounted  directly  on  to  the 
camera.  The  results,  although  quite 
acceptable  to  many  people,  are  often 
rather  flat  .  .  .  that  is,  the  pictures  lack 
light-and-shade. 

Better  modelling  can  be  obtained  by 
moving  the  flash  away  from  the  camera, 
slightly  to  the  left  or  to  the  right.  This  is 
perfectly  feasible  with  a  flash-gun  and  an 
extension  lead,  but  not  with  a  flash-cube 
that  fits  directly  into  the  top  plate  of  the 
camera. 

An  alternative  source  of  light  is  the 
Photoflood  — ■  an  inexpensive  lamp  de- 
signed for  photography  and  movie-making: 
it  looks  and  works  exactly  like  an  ordinary 
household  lamp,  but  provides  a  very  much 
greater  amount  of  light  without  consum- 
ing a  large  amount  of  current.  It  does  not, 
however,  last  as  long  as  an  ordinary  bulb 


Photoflood  right,  ordinary  bulb  left 

(for  the  technically-minded,  this  type  of 
lamp  is  "over-volted"  to  produce  the  high 
light  output). 

The  great  advantage  of  this  type  of 
lamp  is  the  way  in  which  it  can  be  plug- 
ged into  any  ordinary  fitting  instead  of  the 
normal  lamp.  Obvious  choices  would  be 
table-lamps  or  standard-lamps  which  can 
be  moved  about  to  light  the  subject  .  .  . 
by  the  way,  customers  should  be  warned 
that  it  is  better  not  to  move  this  kind  of 
lamp  when  it  is  alight.  They  should  be 
treated  with  a  little  respect  because  they 
also  get  hotter  than  an  ordinary  lamp. 

Some  of  these  photographic  lamps  have 
built-in  reflectors  which  increase  their 
efficiency  and  also  enable  the  light  to  be 
shone  precisely  in  the  required  direction. 
The  latter  type  are  more  often  used  with 
purpose-made  stands  or  holders.  There 
should  not  be,  though,  the  slightest  diffi- 
culty in  using  either  type;  this  is  an  im- 


portant point  to  stress  to  the  prospective 
customer.  At  all  stages  the  simplicity  of 
home  lighting  should  be  emphasised. 

There  is  one  error  which  a  good  many 
people  make  when  using  either  flash  or 
auxiliary  lighting  and  that  is  the  placing 
of  the  subject  before  the  camera.  The  sub- 
ject is  far  too  often  too  close  to  the  back- 
ground, both  of  which  are  equally  lighted 
and  both  of  which  appear  equally  sharp  in 
the  final  picture.  It  is  a  golden  rule  to 
move  the  subject  away  from  the  back- 
ground so  that  the  latter  does  not  intrude 
into  the  finished  picture.  These  are  the 
kind  of  tips  which  you  can  give  to  a  cus- 
tomer in  conversation  to  show  that  you 
are  interested  in  his  results  being  good. 

Positioning  of  lamps 

You  may  also  be  asked  about  the  best 
way  in  which  to  place  the  lights  he  is  go- 
ing to  use.  If  he  is  thinking  about  a  single 
lamp  to  start  with,  then  this  should  be 
placed  not  too  far  from  his  right 
shoulder  .  .  .  this  is  similar  to  the  oft- 
repeated  advice  about  having  the  sun  com- 
ing over  the  shoulder.  A  single  lamp,  too 
close  to  the  subject  may  cast  shadows 
which  are  rather  harsh.  This  can  be 
remedied  by  using  a  reflector  on  the  op- 
posite side  —  a  sheet  of  white  cardboard 
or  even  a  spread  out  newspaper  will  do 
—  to  throw  back  the  light  from  the  lamp 
into  the  shadows  to  lessen  them. 

If  two  lamps  are  being  considered  then 
the  classical  "45°  system"  can  be  used, 
that  is,  a  light  shining  diagonally  on  each 
side  of  the  subject,  again,  roughly  one 
near  each  shoulder.  But,  in  order  to  avoid 
a  pair  of  equally-dense  shadows,  one  or 
other  of  the  lamps  should  be  placed 
slightly  farther  away  from  the  subject  than 
the  other.  Part  of  the  fun  to  be  gained 
from  indoor  photography  is  arranging  or 
balancing  the  lighting  to  obtain  an  agree- 
able result  in  the  picture.  But,  once  again, 
stress  should  be  laid  upon  the  fact  that 
there  is  nothing  really  difficult  in  trying 


Plug-in  movie  lamp. 
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out  these  ideas :  even  if  they  do  not  work 
out  perfectly,  some  results  will  be  obtained. 

Next,  we  come  to  lighting  for  home 
movie-making.  The  simplest  way  is  to  use 
a  plug-in  lighting  unit  on  the  camera  it- 
self. The  only  disadvantages  are  rather 
flat  lighting,  and  the  camera  and  its  user 
are  at  the  end  of  a  trailing  cable  from 
the  outlet-socket  on  the  wall.  Neverthe- 
less, the  system  works  well,  within  its  limi- 
tations, and  acceptable  pictures  can  be 
obtained  by  the  novice. 

For  home  movies  one  or  two  indepen- 
dent lighting  units  can  be  of  immense  help. 
Each  has  its  own  supply  cable — this  frees 
the  "cameraman"  and  helps  him  to  con- 
centrate on  taking  pictures  under  good 
lighting  conditions.  He  also  has  the  light- 
ing under  his  control  since  he  can  move 
the  sources  of  light  about  as  he  wishes.  He 
can  place  them  so  that  they  do  not  cast 
shadows  on  the  background. 


Photax  clip-on  lamp. 

The  simplest  type  of  unit  is  one  which 
clips,  say,  on  to  the  back  of  a  chair  or 
which  may  be  hung  from  a  picture  rail. 
These  are  just  as  efficient  as  any  other 
type  although  possibly  less  manoeuvrable 
than  independently-mounted  lamp  units. 

The  independent  kind  of  unit  usually 
consists  of  a  tubular  upright  mounted  on 
a  tripod-type  frame  at  floor  level.  The  up- 
right can  be  telescoped  to  different  heights 
and  carries  at  its  top  the  lighting  fitting 
itself.  The  fitting  is  also  capable  of  being 
angularly  adjusted  so  that  the  light  can 
be  shone  in  the  required  direction.  The 
reflector  of  the  fitting  helps  to  concentrate 
the  light  from  the  bulb  on  to  the  subject. 
This  is  less  important  when  internally- 
coated  reflector-type  bulbs  are  used. 

None  of  the  suggestions  which  have 
been  made  is  at  all  complicated.  The  use 
of  home  lighting  equipment  is  as  simple 
as  taking  pictures  out-of-doors,  its  use  ex- 
tends the  customer's  opportunities  for  con- 
tinuing photography  and  movie-making  in 
the  home  during  the  winter  months.  Apart 
from  the  sales  of  the  lighting  equipment, 
whether  it  be  flashbulbs.  Photoflood  bulbs 
or  fittings,  increased  sales  of  film  should 
also  result.  It  is  suggested,  though,  that  in- 
terest in  the  idea  itself  and  interest  in  the 
activities  of  the  customer  is  the  key  to 
success  in  this  kind  of  venture. 

None  of  the  items  described  and  illus- 
trated represents  a  stock  cost  of  more  than 
£10. 


13  October  1973 

PHOTOGRAPHIC  

'Monthly  promotions 
produced  large  sales 
increase'  —  Polaroid 


The  large  rise  in  Polaroid's  instant  picture 
camera  and  film  sales  —  up  77  and  85  per 
cent  respectively  over  1972  —  was  in  large 
part  due  to  the  promotion-a-month  cam- 
paign, according  to  Mr  John  Oliver, 
general  manager  of  Polaroid  (U.K.)  Ltd, 
Rosanne  House,  Welwyn  Garden  City, 
Herts.  More  than  1,600  promotions  had 
been  booked  and  run  by  mid  July,  and 
advertisements  placed  by  stockists  added 
over  10,000  column  inches  to  Polaroid's 
own  network  television  campaign. 

The  essence  of  the  promotion  success 
has  been  simplicity  and  good  administra- 
tion, Polaroid  claim.  They  offer  an  incen- 
tive in  the  form  of  a  free  film  allowance 
to  participating  retailers  once  the  promo- 
tion is  over.  Earlier  themes  have  included 
£2  off  the  price  of  Super  Swinger  and 
Colorpack  cameras,  a  free  vacuum  flask 
offer,  and  a  guaranteed  picture  quality 
promotion. 

A  free  album  for  square  format  pic- 
tures worth  £1-57  for  all  purchasers  of 
square  format  cameras  is  Polaroid's  Octo- 
ber promotion.  Stockists  must  buy  the 
album  (trade  price  for  five  or  more,  in- 
cluding VAT,  £0-98)  but  will  be  reimbur- 
sed in  free  film  against  each  camera  they 
sell  of  Super  Swinger,  Square  Shootc  2, 
Colorpack  80  and  Colorpack  82  models. 
Advertising  allowances,  a  newspaper  lay- 
out and  display  posters  for  the  stockist's 
window  are  provided. 

In  November  the  company  plans  to 
mount  a  promotion  based  on  flash  picture 
taking  and  in  December  the  effort  will  be 
on  promoting  the  gift  set  formats  of  the 


Super  Swinger  and  Square  Shooter  2 
cameras  recently  introduced  for  the  Christ- 
mas trade. 

Two  new  television 
commercials  from  Kodak 

Two  different  stories  are  featured  in  pre- 
Christmas  television  commercials  for 
Kodak  Ltd,  Kodak  House,  Station  Road, 
Hemel  Hempstead,  Herts. 

To  be  screened  on  major  TV  networks 
during  November  and  December,  one  com- 
mercial shows  a  photodealer  demonstra- 
ting the  pocket  Instamatic  camera — its 
size,  loading  and  simplicity.  He  shows  the 
customer  a  picture  of  his  son  and  asks  his 
views  on  the  camera.  The  customer  is  re- 
vealed as  Father  Christmas  who  says  "I'll 
have  10,000  please  .  .  ."  ".  .  .  and  one", 
he  adds,  putting  a  camera  in  his  pocket. 
The  other  commercial  demonstrates  the 
number  of  happy  memories  photographed 
and  relived  because  Colin  gave  Jane  an 
Instamatic  camera  last  year. 

National  Press  advertising  for  pocket 
Instamatics  will  include  full-page  colour 
advertisements  in  Radio  Times  and  the 
weekend  supplements  of  Daily  Telegraph, 
Sunday  Times  and  The  Observer.  Kodak's 
126  models  will  be  advertised  in  mass  cir- 
culation newspapers  and  children's  papers. 

Each  110  model  Christmas  outfit  will 
include  a  Magicule  extender  with  appro- 
priate price  changes.  To  aid  model  identi- 
fication, shutter  release  buttons  on  110 
cameras  will  be  appearing  coloured  red 


The  little  film  is  now  big  business 


There  are  110  reasons  for  sending 
your  films  to  Scottish  Colorfoto. 

Our  modern  plant,  plus  air  conditioning, 
humidity  control  and  dust  free  atmosphere, 
ensures  first  class  results. 


COLORFOTO 

take  pride  in  the  process 

Scottish  Colorfoto  Laboratories  Limited  Professional  Division  PO  Box  6 

Lomond  Industrial  Estate  Alexandria  Dumbartonshire  Telephone  Alexandria  2341  Telex  778761 
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Photax  '110'  viewer 


(models  100  and  200)  or  blue  'models 
300,  400  and  500)  instead  of  bhck) 
Models  50  and  60  have  been  repackaged 
in  outfit  form.  Display  stands  are  avail- 
able for  110  and  126  models  and  a  Father 
Christmas  "crowner"  will  fit  over  the  top 
of  large  outfit  stands. 

Scottish  Colorfoto 
promotions 

"Renewed  enthusiasm  for  photographic 
sales"  is  reported  by  Scottish  Colorfoto 
Laboratories  Ltd,  PO  Box  6,  Lomond  In- 
dustrial Estate,  Alexandria,  Dunbarton- 
shire following  their  incentive  and  promo- 
tional schemes. 

The  company  say  that  they  are  firm 
believers  in  any  form  of  incentive  or  pro- 
motion scheme  through  chemists  and 
photographic  dealers,  to  stimulate  proces- 
sing business.  The  Laboratory  has  been 
running  various  schemes  for  the  past  year 
and  intend  to  continue  in  the  future.  They 
feel  that  particular  emphasis  should  be 
placed  on  incentives  to  the  shop  owner, 
and  prizes  have  been  awarded  to  dealers 
throughout  the  year. 

Great  demand  for  '110' 
transparency  viewer 

"Very  high"  is  how  a  company  spokesman 
described  demand  for  the  110  illuminated 
transparency  viewer  recently  introduced 
by  Photax  (London)  Ltd,  Hampden  Park, 
Eastbourne,  Sussex.  The  company's  East- 
bourne factory  —  which  turns  out  250.000 
viewers  a  year  —  is  working  to  full  pro- 
duction on  the  new  viewer  and  have  been 
hard  put  to  keep  up  with  the  demand,  the 
spokesman  added. 

Weighing,  without  batteries,  two  oz,  the 
black  and  white  viewer  (£1-40)  measures 
2Jin  x  2  fin  x  l|in.  A  twin  lens  optical 
system  provides  magnification  of  fhe  small 
format  transparency,  the  light  being  pro- 
vided by  a  4-5  volt  0-3  amp  bulb  powered 
by  four  pen-cells.  The  bulb  is  auto- 
matically switched  on  by  the  insertion  of 
a  slide. 

Hanimex  sponsor  yacht  in 
sailing  championship 

A  boat  sponsored  by  Hanimex  (U.K.)  Ltd, 
15  Great  Dover  Street,  London  SE1,  has 
been  entered  in  the  international  505  class 

Continued  on  p  514 


514    Chemist  &  Druggist 


13  October  1973 


Continued  on  p  513 

World  Sailing  Championships  to  take 
place  off  Hong  Kong  November  20-25. 

Miss  Hanimex  is  one  of  ten  boats  re- 
presenting Britain  in  the  event,  and  her 
crew  will  include  Charles  Maconie,  the 
company's  marketing  assistant,  who  has 
12  years'  sailing  experience.  This  is  the  first 
time  that  Hanimex  -  -  distributors  and 
manufacturers  of  photographic  equipment 
-  have  sponsored  a  sailing  event. 
Hanimex  are  also  sponsoring  a  goodwill 
trip  for  60  senior  hospital  personnel  to  the 
five-yearly  symposium  of  world  radiology 
taking  place  in  Madrid  this  month  Mr 
Charles  Staff,  medical  division  sales  man- 
ager, said  "We  are  taking  this  opportunity, 
which  only  arises  once  every  five  years,  to 
bring  ourselves  and  Britain's  major  X-ray 
specialists  up  to  date  with  current  think- 
ing and  new  developments  in  the  radiology 
held".  Hanimex,  who  distribute  Fuji  X- 
ray  equipment,  will  be  exhibiting  at  the 
conference. 

Napcolour  promise 
'exciting  promotions' 

An  "exciting  promotional  programme" 
backed  by  a  range  of  "eye-catching"  point 
of  sale  material  is  offered  by  the  photo- 
finishers  Napcolour  Ltd,  Sealand  Road, 
Chester. 

Napcolour  started  in  1957  when  two 
photofinishers  combined  resources  to  buy 
advanced  equipment  in  order  to  give  their 
customers  better  quality  and  quicker  ser- 
vice. Since  then  other  photofinishers  have 
joined  the  group  which  is  now  probably 
the  largest  such  group  in  the  country. 
Large  purpose-built  laboratories  have 
been  constructed  and  a  £30,000  "110"  pro- 
cessing department  at  Orsmkirk,  Lanes, 
lias  been  opened  recently. 

The  company  claim  to  have  evolved  a 
comprehensive  marketing  service  to  help 
dealers  increase  sales.  Recent  promotions 
offered  by  the  firm  included  free  vinyl 
photo-wallets  to  customers — dealers  pur- 
chase these  at  a  special  low  price  from 

The  old  and  the  new:  (below  the  first 
Kodak  16  mm  line  camera;  (right)  new 
Kodak  XL  movie  cameras  subjected  to 
cold  in  quality  control  performance  iests 


Napcolour.  The  current  campaign  is 
Christmas  cards  for  use  with  colour  photo- 
graphs— a  card  free  to  customers  will  be 
given  with  each  order  for  three  or  more 
reprints  from  any  negative  or  transpar- 
ancy.  In  the  new  year  they  will  be  offering 
a  special  promotion  aimed  at  fighting  "free 
film"  offers. 

Slot  machine  cameras? 

The  first  disposable  camera  —  used  for 
taking  one  roll  of  film  only  —  has  been 
developed  in  the  U.S. 

Called  "Take  12",  the  camera  is  made 
of  polystyrene  and  weighs  less  than  two 
ounces.  The  Los  Angeles  company  who 
make  the  camera  hope  it  will  eventually 
be  sold  ready  loaded  with  film,  from  slot 
machines.  The  photographer  would  simply 
post  the  camera  to  the  manufacturer  when 
he  has  taken  all  twelve  photographs,  and 
receive  colour  enlargements  back  —  but 
no  camera. 

Initially  the  camera  is  to  be  test  mar- 
keted at  tourist  spots.  The  cost  of  the 
camera  —  about  £2-80  —  includes  process- 
ing and  postage  costs.  The  firm's  sales  and 
marketing  director  is  quoted  in  a  press 
report  as  saying  "the  camera  is  designed 
as  the  obvious  answer  to  people  who  sud- 
denly wish  they  had  a  camera  with  them." 


«;-  ' 


Above:  Viva  Indomatic  camera 
Left:  Napcolour  window  display 

Agents  for  French  cameras 

Mendell  Brothers,  Ellesmere  Chambers, 
Church  Street,  Preston,  Lanes,  have 
acquired  the  sole  agency  for  cameras  made 
in  France  by  the  Indo  firm.  Producing 
cameras  of  advanced  design  at  a  low  price 
by  large  scale,  high  precision  methods, 
Indo  export  to  some  70  countries,  includ- 
ing Japan. 

The  first  model  on  the  British  market 
is  the  Viva  Indomatic  (£3-98)  which  uses 
"instant  load"  126  cartridge  films.  The 
camera  incorporates  a  lever  film  wind, 
"true  vu"  viewfinder,  a  flash  cube  and 
wrist  carrying  strap. 

German  chemist's  film 
sales 

Chemists  sold  about  a  quarter  of  all  films 
used  in  the  Federal  Republic  of  Germany 
last  year,  according  to  a  German  photo- 
information  newsheet. 

Some  9,000  of  the  approximately  12,000 
chemists  shops  in  the  Republic  and  West 
Berlin  have  regular  photographic  business. 
They  sold  about  9  per  cent  of  all  cameras 
purchased,  the  report  adds.  The  chemists' 
share  of  total  photographic  turnover — in 
terms  of  equipment,  films  and  laboratory 
work — has  remained  relatively  stable  at 
about  eight  per  cent  for  a  number  of 
years. 
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Just  what 
you  wanted  for  Christmas. 

Two  profitable  new  products  from  Sunbeam.  And 
just  in  time  for  the  gift-giving  festive  season. 

They're  both  revolutionary  products. 

They're  both  available  now,  from  your  wholesaler. 

They're  both  going  to  receive  the  support  of  our  new 
advertising  campaign. 

And  talking  of  advertising  we're  in  Woman,  Woman's 
Own,  Woman  &  Home,  Woman's  Weekly,  Woman's  Realm 
and  Family  Circle  from  November  right  through  until 
Christmas. 

All  in  all,  sixteen  million  women  will  see  each 
advertisement  four  times.  And  that's  an  awful  lot  of  Christmas 
presents. 


We  put  more  thought  into  everything  we  make. 


IRONS-FOODM1XERS  AND  BLENDERS  •  MULTI-COOKERS  •  TOASTERS  •  PERCOLATORS  •  KETTLES  •  HAIRCARE  APPLIANCES  •  SHAVERS  •  ELECTRIC  BLANKETS 
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ake  it  a  beautiful  Christmas 

for  you 
and  your 
customers 
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Face  Up  does  for  your  customers'skin  what  until 
now  only  an  expensive  salon  treatment  could  do. 
All  six  stages  are  conveniently  packed  in  sachets 
and  programmed  for  easy  use.  And  it  does  it  all  at 
home,  for  only  50p.  So  you  can  expect  a  regular 
and  rapid  turnover. 


,  v  ilk  ~ 


Big  new  pre-Christmas  Advertising  Campaign:  Full 
pages  in  19,  Honey,  Look  Now  and  Over  21. 
Large  spaces  in  Daily  Express  and  Daily  Mail. 

Display  and  Sell:  Our  new  full  colour  merchandiser 
is  supplied  with  every  dozen  packs  of  Face  Up. 


Scott  &  Bowne  Ltd., 
50,  Upper  Brook  Street, 
LONDON  W.l. 
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Health  centre  pharmacy  made 
a  profit  of  £2,000,  the 
Society's  annual  meeting  is  told 


The  success  of  Northern  Pharmacies  Ltd — 
which  operates  the  Craigavon  health  centre 
pharmacy — was  described  as  a  "bright 
note"  in  the  year  at  the  annual  meeting 
of  the  Pharmaceutical  Society  of  Northern 
Ireland. 

The  president,  Mr  T.  I.  O'Rourke,  re- 
ported that  a  deficit  of  £100  in  the  previ- 
oius  year  had  been  turned  into  a  profit 
of  just  over  £2,000  last  year.  The  figure, 
however,  included  a  back  payment  of 
£500.  The  new  pharmacy  annexed  to  the 
health  centre  was  occupied  on  June  1  and 
since  then  over-the-counter  sales  had  risen 
steadily.  The  rent  for  the  permanent  phar- 
macy would  be  based  on  the  average  num- 
ber of  prescriptions  dispensed  per  month 
in  the  previous  year.  At  present  the  popu- 
lation numbered  7,000  but  there  was  only 
one  doctor  practising.  If  a  second  doctor 
could  be  found  to  accept  the  vacant  posi- 
tion many  of  the  inhabitants  would  trans- 
fer their  cards  from  doctors  in  Lurgan  and 
Portadown  and  the  pharmacy  would  ac- 
cordingly benefit. 

New  superintendent 

Mr  Downey  had  recently  resigned  as 
superintendent  of  the  company  and  the 
directors  had  appointed  Mr  James  J. 
Speers  as  his  successor.  Mr  Downey  had 
rendered  splendid  service  over  the  past 
four  years  and  the  directors  were  fortunate 
to  find  such  an  experienced  pharmacist  as 
Mr  Speers  to  replace  him. 

Members  were  aware  that  during  the 
year  a  small  committee  had  submitted  to 
the  Ministry  of  Health  a  memorandum  on 
e>  planned  pharmaceutical  service  for 
Northern  Ireland.  Some  measure  of  agree- 
ment had  been  reached  in  Great  Britain 
by  the  Chemist  Contractors  Committee, 
the  Pharmaceutical  Society  and  the  De- 
partment of  Health  regarding  restriction 
of  contracts  within  a  quarter  of  a  mile 
of  a  health  centre.  It  would  appear  that 
the  introduction  in  Northern  Ireland  of 
some  restriction  on  the  issue  of  contracts 
may  have  to  await  an  extension  of  the 
limited  agreement  reached  in  Great 
Britain. 

A  survey  would  be  held  early  in  Octo- 
ber and  it  was  hoped  that  as  many  phar- 
macists would  participate.  The  purpose  of 
the  survey  was  to  obtain  information 
about  the  service  given  by  pharmacists  to 
the  public  over  and  above  the  Part  IV 
service  under  the  Health  Services  \ct  and 
regulations.  It  was  felt  that  the  service 
relieved  doctors  of  a  great  deal  of  work 
but  was  financially  unrewarded. 

The  president,  referring  to  the  Benevo- 
lent Fund,  said  grants  made  during  the 


year  exceeded  the  total  of  the  donations 
from  members.  The  decrease  in  the  value 
of  money  had  necessitated  larger  grants 
and  he  appealed  to  members  to  increase 
their  subscriptions. 

Pharmacists  in  Northern  Ireland  were 
providing  a  pharmaceutical  service  to  the 
public  under  very  difficult  circumstances. 
Intimidation  had  forced  some  pharmacists 
to  seek  premises  in  other  areas,  some  phar- 
macies had  been  destroyed  by  bombs  or 
tire.  The  number  of  pharmacies  in  North- 
ern Ireland  had  dropped  to  590  and  the 
trend  was  likely  to  continue.  The  presi- 
dent paid  a  tribute  to  all  who  despite  the 
difficulties  continued  to  serve  the  public 
so  well. 

The  honorary  treasurer's  financial  state- 
ment was  presented,  in  the  unavoidable 
absence  of  Mrs  C.  B.  A.  Watson,  by  the 
secretary.  It  drew  attention  to  the  fact 
that  the  various  items  on  the  income  side 
of  the  accounts  had  decreased,  whereas 
those  on  the  expenditure  side  had  in- 
creased. Expenditure  exceeded  income  by 
£1,205  but  the  deficit  was  largely  due  to 
the  increase  in  the  amount  spent  in  attend- 
ing EEC  meetings  in  London,  Brussels 
and  Amsterdam.  The  income  from  the 
C.W.  Scholarship  Fund  was  £501  and 
there  was  no  application  for  the  award. 
The  Council  was  going  to  look  at  the 
terms  of  the  trust  deed  that  established 
the  Fund  with  a  view  to  changing  the  con- 
ditions for  the  award.  The  statement  was 
adopted  on  the  motion  of  Mr  Morley 
Thompson  seconded  by  Mr  R.  S.  Adair. 

The  president,  declared  Messrs  J.  A. 
Boyle,  T.  G.  Eakin,  T.  I.  O'Rourke  and 
Mrs  C.  B.  A.  Watson  re-elected  and  Mr 
J.  A.  Brown  elected,  as  pharmaceutical 
chemist  representatives  on  the  Council. 
Mr  R.  S.  Adair  was  declaired  re-elected 
as  the  registered  druggist  representative. 
The  president  congratulated  Mr  Brown 
who,  he  said,  had  considerable  experience 
and  would  be  an  asset  to  the  Council. 

Retiring  members 

Of  the  six  pharmaceutical  chemist  rep- 
resentatives who  retired  from  the  Council 
in  October,  1973,  Messrs  W.  H  Boyd 
and  J.  Gordon  did  not  offer  themselves  for 
re-election.  Mr  Boyd  had  been  a  member 
since  1946  and  was  president  1952-54.  He 
was  chairman  of  the  Local  Pharmaceutical 
Committee  when  the  British  Pharmaceu- 
tical Conference  met  in  Belfast  in  1969,  a 
representative  of  the  Society  on  the 
Northern  Ireland  Poisons  Board  and  a 
member  of  the  Society's  Statutory  Com- 
mittee. His  contribution  to  pharmacy  over 
the  years  was  inestimable.  Mr  Gordon  had 


been  a  member  for  14  years  and  took  a 
particular  interest  in  the  Benevolent  Fund 

During  the  year  the  first  Fellows  of  the 
Society  had  been  elected — Miss  R.  J.  W. 
Barry  and  Messrs  R.  J.  Jeffers,  W.  J. 
Rankin  and  Horatio  Todd.  The  first  three 
named  had  been  presented  with  their 
certificates  at  a  function  held  in  March. 
Mr  Todd,  who  had  been  unable  to  attend, 
secured  his  in  April  when  the  officers  of 
the  Society  visited  him  at  his  home  a  few 
weeks  before  his  death. 

When  the  meeting  was  opened  for  ques- 
tions Mr  J.  A.  Brown  asked  why  particu- 
lars of  the  attendance  of  Council  meetings 
of  the  Council  had  not  been  included  in 
the  report  for  the  year.  The  president  said 
the  attendance  record  of  Council  mem- 
bers was  published  only  when  an  election 
was  being  held.  However,  if  members  so 
wished  the  figures  could  be  published  in 
the  report  sent  out  with  the  notice  for  the 
annual  meeting. 

On  the  motion  of  Mr  W.  H.  Boyd  the 
president  was  thanked  for  his  conduct  of 
the  meeting  and  for  his  unfailing  services 
to  the  Society  throughout  the  year. 

Nl  Health  Board 
reports  closures 

From  a  peak  of  715  in  1960  the  number 
of  chemists  in  Northern  Ireland  has  fallen 
to  590,  says  the  annual  report,  Northern 
Ireland  General  Health  Servies  Board  for 
the  six  months  to  September  30,  1973. 
There  are  7  appliance  contractors.  The  cost 
of  the  Pharmaceutical  services  is  running 
at  about  £10  million  a  year.  The  number  of 
dispensing  doctors  has  fallen  from  160  in 
1948  to  about  60,  and  the  number  of 
patients  for  whom  they  dispense  has  de- 
creased from  157,000  in  1948  to  57,000. 

There  are  35  health  centres  in  operation 
throughout  Northern  Ireland  providing 
accommodation  for  160  (about  21  per  cent) 
of  doctors  on  the  Board's  list.  On  Septem- 
ber 30,  1973,  a  further  12  centres  were 
under  construction,  25  were  at  an  ad- 
vanced planning  stage  and  29  projects 
were  under  consideration. 


Business  Q& A 


/  am  considering  disposing  of  my 
business.  Over  the  years  I  have 
built  up  a  considerable  goodwill 
and  in  addition  my  pharmacy  has 
a  good  lease  with  several  years 
to  run  at  a  favourable  rent.  I  shall 
have  to  divide  the  price  I  receive 
between  these  two  assets.  Your 
advice  please? 

You  do  not  say  whether  you  had  to  buy 
either  goodwill  or  lease.  If  you  bought  the 
lease,  the  allowable  cost  for  capital  gains 
tax  is  reduced  by  applying  the  formula 
in  the  8th  Schedule  to  the  Finance  Act 
1965  thus  giving  a  larger  gain.  If  you 
paid  for  goodwill,  however,  this  is  not  so 
reduced.  Thus  it  would,  in  these  circum- 
stances pay  you  to  attribute  as  much  of 
the  sale  consideration  to  the  goodwill 
and  as  little  to  the  lease  as  practicable. 
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'Pecuniary  gain  motivates  pharmacists 
to  seek  medicines  advertising  ban 


Many  people  who  wish  to  ban  advertising 
of  medicines  do  so  from  self-confessed 
motives  of  pecuniary  gain".  That  opinion 
was  stated  by  Mr  S.  Howard,  the  indepen- 
dent chairman  of  the  Advertising  Advisory 
Committee  of  the  Independent  Broad- 
casting Authority,  in  a  paper  given  to  the 
pharmaceutical  group  luncheon  club  at 
the  Royal  Society  of  Health  last  week. 

Referring  to  a  resolution  passed  at  this 
year's  Pharmaceutical  Society  Branch  Rep- 
resentatives meeting  which  opposed  medi- 
cines advertising  direct  to  the  public,  Mr 
Howard  alleged  that  the  proposer  wished 
to  ban  television  and  radio  advertising  in 
the  hope  that  "financial  gain  will  accrue  to 
smaller  stockists  and  outlets  with  smaller 
customer  throughputs,  which  are  phar- 
macies. That  is,  he  wants  more  sales  for 
small  pharmacies. 

"There  is  nothing  illegal  or  morally 
wrong  in  doing  this,  of  course.  It  merely 
disqualifies  a  man  claiming  to  be  com- 
pletely objective,  and  it  becomes  doubly 
important  for  people  who  do  not  stand  to 
gain  financially  to  examine  the  situation 
most  carefully. 

"There  seem  to  be  two  alternatives. 
Without  advertising,  the  public  would  de- 
pend, for  its  information  about  medicines, 
on  thousands  of  people  with  a  financial 
interest,  talking  over  counters,  market- 
stall,  or  even  over  a  suitcase  on  a  door- 
step. The  statements  and  claims  about 
medicines,  made  by  these  people  would 
be  private,  word-of-mouth,  unrecorded 
statements  only.  There  would  be  no  check 
and  nobody  would  be  watching  out  for 
the  public  interest. 

"But  with  advertising,  the  claims  for 
proprietary  medicines  are  made  in  the 
open,  in  public,  and  can  be  examined, 
tested  and  if  necessary  refuted  in  public. 
Fraudulent  firms  can  be,  and  have  been, 
put  out  of  business  by  challenging  their 
false  advertising  claims.  Between  the  two 
alternatives  there  can  be  no  reasonable 
doubt  as  to  which  serves  the  public  in- 
terest better. 

Essential  control 

However,  Mr  Howard  added  that  the 
media  are  so  powerful,  the  buyer  of 
medicines  so  eager,  and  the  seller  of  medi- 
cines so  potentially  dangerous  that  control 
is  essential.  The  speaker  went  on  to  list 
some  of  the  abuses  of  advertising  free- 
dom, dealing  with  devices  and  charms, 
laxatives,  tonics,  vitamins  and  testimonials. 

In  the  case  of  vitamins,  he  quoted  from 
Dr  Louis  Lasagna's  book  "The  Doctor's 
Dilemmas"  (1962)  in  which  it  was  stated: 
'  The  public  is  unaware  of  the  amount  of 
time  required  for  a  moderately  well- 
nourished  adult  to  become  depleted  of 
vitamins.  On  a  C-free  diet,  for  instance, 
it  takes  over  four  months  before  minor 
clinical  evidence  of  scurvy  appear.  For 


riboflavin,  niacin,  and  thiamin  the  story  is 
similar.  Patients  with  pernicious  anaemia 
who  forego  injections  of  liver  of  B12  may 
remain  in  remission  for  five  months  to 
thirteen  years.  Avitaminosis  A  requires  ten 
to  twenty  months  of  A  deprivation  to 
develop.  Clearly,  short  periods  of  depriva- 
tion such  as  occur  in  acute  illnesses  re- 
quire no  stress  vitamin  supplements" 

Nevertheless,  said  Mr  Howard,  much 
advertising  continued  to  be  directed  to 
people  not  suffering  from  acute  illnesses 
but  in  normal  health,  trying  to  convince 
them  that  they  need  a  daily  dose  of 
"multi",  "supra",  "super",  or  miracle 
vitamin  pills. 

He  went  on :  "The  reason  for  the  attrac- 
tion of  many  fraudulent  persons  to  the 
proprietary  medicine  field  in  the  past  and 
reason  that  they  will  have  to  be  watched 
in  the  future,  is  that  enormous  fortunes 


"Those  who  say — 'Never  mind  the 
efficacy — fold  the  money'  must  be 
controlled." 


can  be  made  out  of  a  successful  'remedy' 
and  'success'  does  not  mean,  in  this  con- 
text, that  the  remedy  necessarily  does 
anything  in  the  way  of  curative  or  allevia- 
ting action".  Mr  Howard  summarised  a 
view  of  Professor  Buchheim,  a  German 
pharmacologist,  expressed  in  1876,  as 
"Never  mind  the  efficacy — fold  the 
money!" 

Small  minority 

Although  it  might  be  thought  that  no- 
thing like  that  could  happen  today  it 
could,  for  example,  be  reckoned  that  if  all 
the  opinions  about  the  use  of  large 
amounts  of  vitamin  C  were  valid,  the  mar- 
ket would  be  worth  £  hundreds  of  millions 
per  annum. 

"It  is  a  sad  fact  of  life,  that  where  huge 
sums  of  money  are  available  some  people 
will  take  short-cuts  to  get  at  the  money. 
Luckily,  such  people  are  in  a  small  min- 
ority. But  a  useful  and  helpful  public  ser- 
vice is  performed  in  providing  home  medi- 
cines. Both  Sir  John  Richardson  and  Sir 
Derek  Dunlop  have  said  that  there  are 
certain  simple  symptoms  of  everyday  ail- 
ments for  which  commonsense  self -medica- 
tion is  not  only  safe  enough,  but  essential 
if  the  NHS  is  to  avoid  breakdown  under 
millions  of  demands  for  prescriptions  for 
bottles  of  aspirin  and  cough  mixtures,  and 
so  on.  This  service  cannot  be  allowed  to 
be  jeopardised  by  the  rapacious  minority, 
and  so  the  advertising  of  home  medicines 
has  to  be  controlled". 

Mr  Howard  then  outlines  the  machinery 
of  control  in  relation  to  television  and 
radio.  The  Independent  Broadcasting  Auth- 
ority had  power  to  refuse  any  advertise- 
ments that  could  be  said  to  be  misleading, 


and  to  decide  as  to  the  classes  and  descrip- 
tions of  advertisements  and  methods  of 
advertising  which  should  be  excluded  from 
television  and  radio.  It  was  required  to 
set  up  an  Advertising  Advisory  Committee 
representative  of  organisations,  authorities 
and  persons  concerned  with  advertising 
and  advertising  standards,  and  also  the 
public  as  consumers.  The  present  Com- 
mittee included  a  nominee  of  the  British 
Medical  Association  and  a  nominee  of  the 
Pharmaceutical  Society. 

The  Committee  was  engaged  chiefly  in 
laying  down  general  principles  and  for 
"The  IBA  Code  of  Advertising  Standards 
and  Practice".  The  first  sentence  in  the 
Code  reads  "The  general  principle  which 
will  govern  all  broadcast  advertising  is  that 
it  should  be  legal,  decent,  honest  and  truth- 
ful." "This  is  really  the  most  powerful  in- 
strument of  the  whole  Code",  said  Mr 
Howard. 

With  regard  to  the  advertising  of  medi- 
cines, the  Code  bans  the  advertising  of 
medicines  for  66  diseases  or  groups  of 
diseases;  it  prohibits  the  advertising  of 
"tonics";  the  implication  that  good  health 
is  likely  to  be  endangered  unless  a  daily 
dose  of  vitamins  is  taken;  the  claim  that 
analgesics  give  direct  relief  of  tension:  it 
bans  advertisements  for  bust  developers. 
No  advertisement  may  include  a  testi- 
monial from  or  be  presented  by  a  person 
well  known  in  public  life,  sport,  etc. 

About  10  per  cent  of  the  advertise- 
ments submitted  to  the  Authority  for  tele- 
vision broadcasting  were  for  medicines  or 
para-medical  products,  said  Mr  Howard. 
Because  of  this,  and  the  obvious  impor- 
tance of  seeing  that  claims  for  medicines 
are  authentic,  the  Television  Acts  required 
the  Authority  to  appoint  a  Medical  Ad- 
visory Panel  to  rule  on  matters  of  medical 
fact.  There  were  12  members,  all  eminent 
in  their  own  speciality. 

Latest  report 

The  latest  report  of  the  Authority  stated 
that  in  the  last  year  "there  were  150  pre- 
production  scripts  for  the  advertising  of  58 
proprietary  medicines — mostly  analgesics, 
indigestion  tablets,  etc,  mixtures,  lozenges 
and  pastilles  for  the  relief  of  coughs  and 
sore  throats.  There  were  also  480  pre- 
production  scripts  for  advertisements  for 
185  para-medical,  medicated  toiletry,  diet- 
ary and  veterinary  products.  The  advertis- 
ing of  five  medicines  was  found  to  be 
unacceptable  in  principle — a  treatment  for 
the  relief  of  rheumatic  pain,  an  antihista- 
mine, two  vitamin  supplements  and  a  pro- 
duct sold  as  a  tranquillizer.  Nearly  50  per 
cent  of  the  630  scripts  for  all  other  238 
products  had  to  be  amended  to  one  degree 
or  another". 

Concluding,  Mr  Howard  said  of  the  sys- 
tem :  "I  know  of  no  more  effective  method 
of  control,  either  operative  or  tentative, 
in  this  country  or  overseas." 
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be  just  another  breath  freshener  spray 


STOP 


•  Is  available  in  4  flavours.  Peppermint, 
Limemint,  Lemonmint  and  Menthol. 

•  Comes  in  non- pressurised  containers 
No  propellant,  more  product. 
Utilizes  a  simple  pump  action. 

•  Is  packed  in  a  handy  1 0  pack 
dispenser  with  header  card. 

•  Recommended  retail  price:  33p 

•  Profit  margin  per  sale:  33|% 


4  exciting  new  flavours- 


long? 


The  No.  1  Breath  Freshener  Spray 

•  Is  available  in  one  flavour. 

•  Comes  in  pressurised  containers. 

•  Is  presented  in  individual  units. 

•  Recommended  retail  price:  38ip 

•  Profit  margin  per  sale  30% 


When  you  consider  these  facts,  you'll  agree  that  STOP  offers  much  more,  both  to  you  and  your  customers. 
Bigger  Profits  for  you,  bigger  variety  and  greater  savings  for  your  customers. 

To  support  the  launch  of  STOP,  an  extensive  advertising  campaign  breaks  in  December  with  half  page 
advertisements  appearing  in  19,  Honey  and  Cosmopolitan. 

Make  sure  you  can  meet  the  demand  for  STOP  and  take  advantage  of  our  special  introductory  offer. 


INTRODUCTORY 
BONUS  OFFER! 


Trade  Price 

(Display  Pack  of  10)      £2.20  inc.  V.A.T. 

Bonus  Discount  £0.20 

Bonus  Price  £1.80  (or  £1.98  inc.  V.A.T.) 

Profit  Margin  (on  sales)  40% 

Each  Display  Pack  of  10  earns 

a  profit  of  £1.20  exclusive  of  V.A.T. 


The  same  big  profit  margins  on 
CLENSE  spectacle  cleaner 

Available  in  a  handy  dispenser, 
CLENSE  is  a  pleasantly  scented, 
long  lasting,  highly  effective  spectacle 
and  fine  optics  cleaner. 

CLENSE  has  a  lockable  direction 
spray  head  and  can  be  conveniently 
carried  in  pocket  or  handbag. 

CLENSE  offers  the  same  33^% 
profit  margin  as  STOP  and  our  40% 
profit  margin  introductory  bonus 
offer  applies. 


To  order  STOP  or  CLENSE  please  contact 
your  local  Barclay  Wholesale  Depot, 
local  representative  or:- 


BARCLAY  PHARMACEUTICALS 

LAKESIDE  LABORATORIES,  RAWDON,  LEEDS  LS19  7YA. 
Telephone  RAWDON  (09737)  2134    Telex  557292 
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ANNOUNCEMENT 


GlaxoLaboratories  Ltd 

and  its  subsidiary  company 

Farley^  Infant  Food  Ltd 


From  8th  October  1973  the  marketing  in  the  United 
Kingdom  of  our  Foods  and  Pharmaceutical  products  will  be 
handled  through  two  individual  Marketing  Divisions : 

Glaxo-Farley  Foods, 

a  Division  of  Glaxo  Laboratories  Ltd 

Glaxo  Laboratories  Ltd, 

Pharmaceuticals  Division 

Each  Division  will  have  its  separate  sales  force,  with 
representatives  able  to  speak  with  authority  about  their  own 
range  of  products. 

We  believe  these  changes  will  strengthen  our  support  for  the 
retail  pharmacist,  and  there  will  be  no  changes  in  distribution 
policy  for  any  product  as  a  result  of  this  re-organisation.  All  the 
Foods  and  Pharmaceuticals  of  these  two  Companies  will 
continue  to  be  available  through  the  usual  wholesalers. 


Enquiries  on  Foods 
should  be  made  to  : 

Glaxo-Farley  Foods 

a  Division  of  Glaxo  Laboratories  Ltd 

TorrLane 
Plymouth  PL35UA 


Enquiries  on  Pharmaceuticals 
should  be  made  to: 

Glaxo  Laboratories  Ltd 

Pharmaceuticals  Division 

Greenford 

Middlesex  UB60HE 


13  October  1973 


Chemist  &  Druggist  521 


Changing  concepts  of  allergy 

by  .S:A  Hopkins,  FPS  _  _  J^^^ ^OT,==™.  _ 


The  term  "allergy"  introduced  in  1906  to 
describe  certain  differences  between  vac- 
cinated and  unvaccinated  individuals,  has 
changed  over  the  years  as  new  concepts 
of  the  underlying  mechanisms  have  been 
postulated,  and  the  term  is  now  used 
mainly  in  association  with  certain  hyper- 
sensitivity reactions.  Some  manifestations 
of  allergy,  particularly  hayfever  and 
atopic  dermatitis,  are  well  known,  but 
the  initiating  factors  may  vary  so  widely 
that  the  nature  of  the  reaction  is  still  in 
part  obscure.  Briefly  an  allergic  condition 
arises  as  the  result  of  exposure  to  some 
excitant  substance  (the  antigen),  which  is 
followed  by  the  production  of  antibody. 
The  antigen  is  usually  protein  in  origin, 
although  in  some  sensitive  individuals 
many  non-protein  substances  can  function 
as  the  initiating  antigen.  These  antigenic 
materials  may  enter  the  body  by  the  res- 
piratory system,  the  alimentary  tract,  or 
the  skin,  and  after  the  production  of  the 
antibody,  subsequent  exposure  to  the 
antigen  results  in  the  development  of  an 
antigen-antibody  reaction.  This  reaction  is 
associated  with  the  release  of  histamine, 
which  in  turn  acts  upon  other  tissues  or 
organs  to  produce  the  allergic  attack. 


Antihistamines 

Yor  many  years,  no  method  of  breaking 
this  antigen  -  antibody  -  histamine  -  target 
organ  chain-reaction  was  known,  and 
treatment  was  entirely  symptomatic  and 
palliative,  so  the  eventual  introduction  of 
the  antihistamines  was  a  major  therapeutic 
advance.  Unfortunately,  these  substances 
act  at  the  end  of  the  chain  reaction,  as  they 
do  not  inhibit  the  release  of  histamine,  but 
prevent  it  from  attacking  the  sensitive 
tissues  by  a  blocking  action.  Both  hista- 
mine and  antihistamines  may  compete  for 
a  common  receptor  site,  for  although 
chemical  differences  exist  amongst  the  anti- 
histamines, most  compounds  possess  an 
ethylamino  group  (-CH2-CH2-N-),  either 
as  an  end  chain  or  as  part  of  a  ring 
structure,  and  a  similar  group  is  also  pre- 
sent in  histamine. 

As  these  drugs  merely  inhibit  the  action 
of  histamine,  they  are  palliative  and  not 
curative  agents,  but  they  frequently  afford 
;  a  considerable  amount  of  symptomatic  re- 
!  lief.  Response  however,  is  sometimes  in- 
adequate, and  it  is  considered  that  in  such 
:  cases  other  factors  may  be  involved,  such 
j  as  serotonin.  Promethazine  and  cyprohep- 
j  tadine  have  both  antihistamine  and  anti- 
serotonin  properties,  and  these  drugs  may 
j  be  valuable  when  the  response  to  others  is 
unsatisfactory. 

Certain  other  types  of  allergy  fail  to  re- 
spond to  conventional  antihistamine 
i  therapy,  and  such  conditions  have  been  re- 
ferred to  under  the  portmanteau  term 
"atopic  disease".  Such  a  state  appears  to 
develop  early  in  a  few  individuals  as  a 
result  of  exposure  to  common  antigens  to 


which  the  majority  of  people  remain  in- 
sensitive, and  may  present  initially  as 
eczema,  rhinitis  or  hayfever.  Later,  the 
unfortunate  patient  may  develop  further 
allergies,  and  this  peculiar  type  of  hyper- 
sensitivity and  multiple  allergy  has  stimu- 
lated research  into  the  fundamentals  of  the 
antigen-antibody  reaction. 

This  work  is  linked  with  developments 
in  immunology  and  the  means  by  which 
the  body  normally  defends  itself  against 
foreign  substances  that  may  enter  the 
system.  Antibodies  are  now  regarded  as 
a  closely  related  group  of  proteins  termed 
immunoglobulins.  IgA  for  example  is  the 
chief  protective  antibody  of  the  respira- 
tory system,  IgG  is  linked  with  serological 
reactions,  and  IgE,  although  present  in 
smaller  amounts,  appears  to  be,  or  is,  the 
carrier  of  the  reaginic  antibody  associated 
with  allergic  reactions.  These  immuno- 
globulins have  a  common  basic  structure, 
as  essentially  they  consist  of  polypeptide 
sub-units  held  together  by  disulphide 
bonds.  The  immunoglobulins  can  be  split 
by  enzyme  digestion,  and  certain  frag- 
ments have  been  described  as  Fab  (antigen- 
binding  fragment),  and  Fc  (crystallisable 
fragment).  The  IgE  immunoglobulin  has 
the  property  of  combining  by  means  of  its 
Fc  fragment  with  the  mast  cells  present 
in  mucous  membranes,  the  skin,  and  other 
tissues.  These  mast  cells  contain  various 
reactive  substances  such  as  histamine,  sero- 
tonin, heparin  and  prostaglandins,  loosely 
bound  with  protein  in  the  form  of  granules. 
The  attachment  of  IgE  to  the  mast  cell 
appears  to  trigger  off  a  reaction  in  which 
the  granules  are  discharged  from  the  cell, 
the  histamine-protein  complex  is  broken 
up,  and  the  histamine  (or  other  reactive 
substance)  is  set  free  to  attack  the  target 
organ. 


Hayfever 

Hayfever  is  a  standard  example  of  such 
a  reaction.  When  pollen  invades  the  sys- 
tem and  reacts  with  cell-bound  IgE,  vaso- 
active amines  are  released  which  cause  the 
characteristic  oedema  of  the  nasal  mucosa, 
and  may  also  cause  the  bronchospasm  and 
other  symptoms  of  an  asthmatic  attack. 
More  recently,  "farmer's  lung"  has  been 
recognised  as  an  allergy  due  to  the  inhala- 
tion of  organic  dust,  which  shows  a  peak 
incidence  in  winter  months  after  a  wet 
summer,  and  other  bizarre  causes  of  allergy 
have  been  traced  to  the  droppings  of  pet 
budgerigars. 

House  dust  has  also  been  considered  to 
be  a  common  cause  of  extrinsic  asthma, 
but  it  is  now  thought  that  mites  of  the 
genus  Dermatophagoides  are  the  basic 
factor.  These  mites  feed  on  human  skin 
scales,  and  are  found  in  large  numbers  in 
bedding,  and  the  degree  of  allergenicity  of 
house  dust  appears  to  be  directly  related 
to  the  number  of  mites  present.  Where  a 
clear-cut  allergy  exists,  desensitisation  with 


initially  small  but  increasing  doses  of  the 
allergen  by  injection  may  give  considerable 
although  not  necessarily  permanent  relief. 
The  use  of  pollen  extracts  in  this  way  is 
common,  and  extracts  of  house-dust  mites 
are  also  available  for  desensitisation.  Yet 
although  pollen  extracts  have  been  in  use 
for  a  long  time,  the  mode  of  actions  is  not 
fully  understood.  During  desensitisation, 
circulatory  antibody  is  produced,  which 
could  combine  with  the  allergen  and  pre- 
vent its  action  on  the  mast  cell,  but  no  de- 
finite relationship  between  the  amount  of 
antibody  produced  and  the  degree  of 
clinical  improvement  has  yet  been  demon- 
strated. 

New  approach 

A  totally  new  approach  to  the  problem 
was  the  introduction  of  disodium  cromo- 
glycate.  This  substance  was  discovered  as 
the  result  of  a  pharmacological  investiga- 
tion of  the  antispasmodic  drug  khellin, 
obtained  from  the  seeds  of  Amni  visnaga. 
Unlike  the  antihistamines,  disodium 
cromoglycate  acts  at  an  earlier  stage  of  the 
allergic  reaction,  as  it  prevents  the  dis- 
ruption of  the  mast  cells,  and  consequent 
release  of  histamine  and  other  spasmogens. 
In  conditions  associated  with  mast  cell 
breakdown,  as  in  pollen  sensitivity,  diso- 
dium cromoglycate,  given  prophylactically 
before  exposure  to  the  antigen,  can  give 
considerable  protection,  and  its  introduc- 
tion marked  a  new  development  in  the 
therapy  of  allergy.  In  other  cases,  such 
as  intrinsic  asthma,  where  it  appears  that 
no  identifiable  extrinsic  factor  is  con- 
cerned, response  to  the  drug  may  be  less 
satisfactory.  Even  in  such  cases  however, 
it  may  give  some  degree  of  control,  and 
permit  a  reduction  in  dose  of  any  steroid 
that  is  being  given.  Recent  work  has  also 
indicated  that  the  drug  may  be  of  value  in 
allergic  rhinitis. 

The  failure  of  a  chronic  condition  to 
respond  to  disodium  cromoglycate  may  in- 
dicate that  the  underlying  cause  is  of  a 
different  origin.  Thus  a  chronic  inflamma- 
tory condition  of  the  bronchial  tract  could 
result  in  a  hypersensitive  state  that  reacts 
to  a  variety  of  non-specific  allergens  by  a 
bronchospasm  exasperatingly  baffling  to 
both  physician  and  patient.  Disodium 
cromoglycate  would  be  ineffective  in  such 
conditions  unless  some  mast  cell  break- 
down was  also  involved,  and  it  may  be 
that  in  some  cases  genetic  factors  play  an 
important  if  largely  hidden  role. 

It  is  not  without  interest  to  note  that 
some  factors  present  in  rheumatoid  serum 
may  also  react  with  IgE,  and  further  in- 
vestigation into  the  nature  and  function 
of  the  immunoglobulins  may  well  dis- 
close new  facets  of  activity  that  may  per- 
mit further  advances,  not  only  in  the 
highly  complex  field  of  anti-allergic 
therapy,  but  also  into  apparently  unrelated 
conditions,  where  therapy  at  present  re- 
mains largely  empirical  and  symptomatic. 
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'Branded  generics' 

Top  quality, 
competitively  priced 
generic  products 


bendrofluazide  tablets  BP 

BERKOZIDE" 

tablets  2  5mg  &  5mg 
containers  ot  i  uu  &  l  uuu 

diazpnam  tahlpt^  RP 

ATENSINE" 

tablets  2mg  &  5mg 
contai  ners  ot  250  &  1 000 

erythromycin  tablets  BP 

ERYCEN" 

tablets  250mg 
containers  ot  1  uu  &  5UU 

imipramine  tablets  BP 

BERKOMINE" 

tablets  10mg  &  25mg 

containers  of  250  &  1000  (10mg)  200  &  1000(25mg) 

L-dopa  tablets 

BERKDOPA* 

double-scored  tablets  500mg 
containers  of  1  00  &  500 

L-dopa  capsules 

BERKDOPA* 

capsules  250mg  &  500mg 
containers  of  1 00 

methyldopa  tablets  BP 

DOPAMET* 

tablets  250mg 
containers  of  250  &  1 000 

nitrofurantoin  tablets  BP 

BERKFURIN" 

tablets  50mg  &  100mg 
containers  of  1  00  &  1  00U 

oxytetracycline  tablets  BP 

tablets  250mg 
containers  of  1 00  &  1  000 

oxytetracycline  capsules  BP 

BERKMYCEN"  ~j 

capsules  250mg 

contai  ners  of  1 00  &  1 000 

oxytetracycline  syrup 

syrup  1  25mg/5ml 
bottles  of  500ml 

phenoxymethyl  penicillin  tablets  BP 

ECONOPEN«V 

tablets  250mg 
containers  of  1 00  &  1 000 

phenylbutazone  tablets  BP 

FLEXAZONE" 

tablets  100mg  &  200mg 

containers  of  250  (100mg  &  200mg)  &  1000(100mg) 

tetracycline  tablets  BP 

tablets  250mg 
containers  of  1 00  &  1  000 

tetracycline  capsules  BP 

[tetrachel*  J 

capsules  250mg 
containers  of  1 00  &  500 

tetracycline  syrup  BPC 

syrup  1  25mg/5ml 
bottles  of  500ml 

-  Regd. Trade  Mark    'Trade  Mark 


The  Leaders  in  DrugTariff 
price  branded  generics. 

Station  Road, Shalford, Guildford,  Surrey   Berk  Pharmaceuticals  Limited, 
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Pharmaceutical  Society  of  Great  Britain 


Council  to  set  up  a  study 
group  to  seek  views  on 
pharmaceutical  nationalisation 


In  view  of  the  Labour  Party's  policy  con- 
cerning nationalisation  of  the  pharmaceu- 
tical industry,  the  Council  of  the  Phar- 
marceutical  Society  of  Great  Britain  at  its 
meeting  held  last  week  decided  that  a 
mall  study  group  should  be  appointed  to 
seek  the  views  of  the  Association  of  the 
British  Pharmaceutical  Industry,  the 
Trades  Union  Congress,  and  other  bodies, 
as  well  as  information  from  other  coun- 
tries and  prepare  a  report  for  considera- 
tion by  the  Council. 

In  recognition  of  his  services  as  chair- 
man of  the  working  party  on  National 
Health  Service  General  Pharmaceutical 
Services,  the  Council  agreed  that  the 
Society  and  the  National  Pharmaceutical 
Union  should  join  in  the  presentation  to 
Sir  Hugh  Linstead  of  a  carriage  clock. 

At  its  June  meeting,  the  Council  took 
exception  to  the  fact  that  the  Comm'ttee 
on  Safety  of  Medicines  had  failed  to  in- 
clude pharmacists  among  those  who  re- 
eived  a  special  letter  concerning  a  medi- 
cine sold  over  the  counter  by  pharmacists. 
The  chairman  of  the  Committee  on  Safety 
of  Medicines  (Sir  Eric  Scowen)  had  now 
written  saying:  "I  will  see  that  when  the 
Committee  address  letters  generally  to  the 
imedical  and  dental  professions  regarding 
medicines  which  are  sold  or  supplied  with- 
out a  prescription,  we  will  also  arrange 
for  copies  to  be  sent  to  pharmacists  in 
general  practice."  Mr  Kerr  said  that  it  now 
appeared  that  pharmacists  would  receive 
only  those  letters  which  related  to  over- 
the-counter  products.  That  was  unsatisfac- 
tory. 

It  was  agreed  that  the  secretary  and 
legistrar  should  have  further  conversations 
on  the  subject. 

Union  membership 

The  Council  had  agreed  to  advise  mem- 
bers of  the  Society  of  their  eligibility  to 
oin  the  Association  of  Professional  Scien- 
tists and  Technologists,  but  not  to  recom- 
mend joining.  Since  then  APST  had  ur^ed 
leconsideration  of  the  decision  and  that  a 
positive  step  should  be  taken  recommend- 
ing the  membership,  particularly  those 
employed  in  industry,  to  join  the  union. 
A  letter  had  now  been  received  from  the 
Association  stating  that  it  would  be  pre- 
pared to  safeguard  members  by  guaran- 
teeing that  none  would  be  required  to  take 
action  in  conflict  with  the  code  of  the 
Society. 

The  letter  suggested  as  an  alternative, 
or  perhaps  a  complement  to  those  guaran- 
tees, that  the  Industrial  Group  might  con- 
sider joining  the  union  as  an  autonomous 
group  at  a  reduced  joint  subscription. 

Mr  C.  C.  Stevens  said  he  would  be  loath 
to  take  this  matter  to  the  Industrial  Group 
(of  which  he  is  chairman)  because  he  con- 
sidered that  it  was  outside  the  group's 
remit.  He  did  not  think  it  the  pur- 
pose of  a  professional  body  such  as  the 


Society  to  advise  members  to  join  any  par- 
ticular union.  He  proposed  that  they 
should  reject  in  advance  any  proposal 
made  on  the  lines  suggested. 

Mr  A.  G.  M.  Madge  agreed  that  such 
a  matter  should  be  left  to  the  decision  of 
the  individual  pharmacist.  The  Council 
decided  that  no  action  should  be  taken 
along  the  lines  suggested  by  APST 

The  secretary  and  registrar  reported 
that  discussions  had  been  held  recently  be- 
tween the  president,  Mr  Sharpe  and  him- 
self, and  the  Chemical  Society  on  the 
many  problems  which  would  have  to  be 
faced  in  future  by  the  two  societies.  One 
point  raised  had  been  the  use  of  the  title 
"chemist"  Subsequently,  the  secretary  of 
the  Chemical  Society  had  written  urging 
that  there  should  be  further  meetings  with 
a  view  to  clearing  up  confusion  over  the 
terms  "chemist"  and  "pharmacist".  Mr 
Kerr  thought  it  right  that  Council  should 
apply  its  mind  to  this  highly  emotional 
subject. 


Branch  grants  increased 

Increases  in  branch  and  regional  grants 
were  recommended  by  the  Organisation 
Committee.  The  following  scale  for  branch 
grants,  effective  April  1974,  was  decided: 
up  to  250  members,  90p  per  member;  251 
350  members,  75p  per  member.  It  was 
recommended  that  from  January  1,  1974, 
the  regional  grant  should  be  increased  to 
3p  per  member,  and  in  addition  each 
region  should  be  able  to  claim  one  Con- 
ference grant  per  year  of  the  same  amount. 

It  was  agreed  that  pharmacists  who  had 
been  elected  to  serve  on  local  government 
authorities  should  be  invited  to  contact 
the  Society. 

Mr  Eric  Ogden,  MP,  (the  Society's  Par- 
liamentary representative)  is  to  preside  at 
a  meeting  at  the  House  of  Commons  in 
November  when  a  report  of  the  Socialist 
Medical  Association's  pharmacy  group 
visit  to  Russia  is  to  be  given.  (C&D, 
October  6,  p  451). 

It  was  reported  to  the  Law  Committee 
that  a  number  of  pharmacists  had,  in  the 
mistaken  belief  that  it  was  lawful  to  do 
so,  dispensed  prescriptions  signed  by  a 
Russian  doctor.  It  was  felt  that  the  secre- 
tary and  registrar  should  be  asked  to 
make  an  approach  to  the  Russian  Em- 
bassy, explaining  the  British  legal  require- 
ments to  them  which  could  be  quite 
simply  met  by  having  prescriptions  coun- 
tersigned by  a  practitioner  on  the  British 
Medical  Register. 

The  Science  Committee  recently  de- 
cided that  there  was  a  need  to  consider 
legislation  to  control  cosmetics  in  the 
United  Kingdom.  An  outline  scheme  was 
considered  by  the  Committee  at  its  recent 
meeting.  The  Science  Committee  recom- 
mended and  the  Council  agreed,  that  the 
document  giving  the  outline  scheme  for  the 


control  of  cosmetics  should  be  sent  to  the 
Home  Office. 

However,  the  Home  Office  had  asked 
for  further  publicity  for  the  recommenda- 
tions about  the  level  of  hexachlorophane 
in  cosmetics  which  were  not  medical  pro- 
ducts. They  are:  (a)  Hexachlorophane 
should  be  excluded  from  all  baby  pre- 
parations including  soaps  and  talcum  pow- 
ders intended  for  use  on  infants;  (b)  The 
level  of  hexachlorophane  in  other  oro- 
ducts  should  be  limited  to  0-1  per  cent  for 
preservative  purposes  only;  (c)  A  warning 
"not  to  be  used  for  babies"  should  be  in- 
cluded on  the  label  of  all  products  con- 
taining hexachlorophane  except  where 
products  would  clearly  not  be  used  in  this 
way  (for  example,  lipsticks  and  after- 
shave lotions). 

Section  2  of  the  Trade  Descriptions  Act, 
1968  provides  that  any  person  supplving 
or  offering  to  supply  goods  in  the  course 
of  a  trade  or  business  commits  an  offence 
"unless  the  name  or  mark  is  accompanied 
by  a  conspicuous  indication  of  the  coun- 
try in  which  the  goods  were  manufactured 
or  produced".  It  was  reported  to  the  New 
Legislation  Committee  that  an  order  had 
been  made  under  the  Act,  namely  the 
Trade  Descriptions  (Indication  of  Origin) 
(Exemptions  No  2)  Directions  1972. 
exempting  certain  descriptions  of  goods 
from  that  requirement  for  the  period  of 
one  year  ending  December  29.  Medicinal 
products  had  been  so  exempted.  The  Com- 
mittee was  informed  that  a  letter  had 
been  received  from  the  Association  of  the 
British  Pharmaceutical  Industry  drawing 
the  Society's  attention  to  that  point.  The 
implications  for  general  practice  phar- 
macy were  quite  considerable.  The  Asso- 
ciation had  sent  a  letter  to  the  Department 
of  Trade  and  Industry  asking  that  medi- 
cinal products  be  permanently  exempted 
and  sought  the  support  of  the  Society.  The 
Committee  recommended  and  the  Council 
agreed  that  a  suitable  supporting  letter 
should  be  sent  to  the  Department. 

Registration  of  technicians 

Following  a  suggestion  of  the  Hospital 
Practice  subcommittee,  the  Practice  Com- 
mittee recommended  to  the  Council  ihat 
letters  should  be  sent  to  the  NPU,  the 
Company  Chemists  Association  Ltd,  the 
Association  of  the  British  Pharmaceutical 
Industry  and  the  Guild  of  Hospital  Phar- 
macists, putting  the  arguments  which  had 
been  advanced  for  and  against  the  pro- 
posal that  pharmacy  technicians  should  be 
registered  under  the  "professions  supple- 
mentary to  medicine"  scheme  and  seeking 
the  views  of  those  bodies  on  the  proposal. 

The  question  of  pharmacy  services  in 
community  hospitals  has  been  considered 
by  both  the  General  Practice  and  Hospital 
Practice  subcommittees.  The  Department 
of  Health  view  is  that  pharmacy  services 
should  normally  be  provided  by  the  phar- 
maceutical department  of  the  district 
general  hospital,  whose  staff  would  visit 
the  community  hospital  as  required,  if  in 
any  particular  case  that  was  not  practic- 
able, it  would  be  necessary  to  arrange  for 
a  service  to  be  provided  by  general  prac- 
tice pharmacists.  It  was  proposed  to  in- 
clude that  view  in  a  memorandum  on 
community  hospitals  to  be  circulated  to 
hospital  authorities  in  the  autumn.  Follow- 
ing a  joint  submission  from  the  General 
Practice  and  Hospital  Practice  subcom- 
Continued  on  p  524 
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mittees,  the  Practice  Committee  recom- 
mended to  the  Council  that  the  Depart- 
ment should  be  asked  to  reword  the  rele- 
vant part  of  its  memorandum  as  follows: 

1.  The  decision  as  to  how  the  pharma- 
ceutical service  should  be  provided  for 
patients  in  a  particular  community  hos- 
pital should  be  taken  in  the  light  of  the 
circumstances  of  an  individual  case  follow- 
ing consultation  with  the  area  pharmaceu- 
tical committee  which  should  be  asked  to 
make  recommendations. 

2.  The  area  pharmaceutical  committee 
will  normally  consider  two  possibilities  • 
fa)  The  general  medical  practitioners 
under  whose  care  the  patients  are,  would 
write  prescriptions  on  forms  EC  10.  Those 
would  be  dispensed  in  general  practice 
pharmacies  in  the  normal  way. 

(b)  The  pharmaceutical  service  would  be 
provided  from  the  nearest  large  hospital. 

It  was  reported  to  the  General  Practice 
subcommittee  that  the  Society's  regional 
secretaries  and  organisers  of  postgraduate 
courses  under  the  Health  and  Welfare  Ser- 
vices (Provision  of  Instruction)  Regulations 
1968  had  been  asked  to  introduce  fhe  sub- 
ject of  NHS  reorganisation  in  forthcom- 
ing courses. 

The  three  lists  issued  by  the  Medicines 
Commission  relating  to  animal  medicines, 
have  been  discussed  by  The  Veterinary 
Practice  Subcommittee.  The  Council  is  to 
submit  comments  on  animal  medicines  to 
the  Ministry  of  Agriculture,  Fisheries  and 
Food  early  in  November. 

It  was  considered  that  members  of  Com- 
munity Health  Councils  and  their  secre- 
tariats should  be  ready  to  participate  with 
the  area  pharmaceutical  officers  or  district 
pharmaceutical  officers  in  informal  dis- 
cussions of  problems.  That  would  ensure 
that  informed  advice  would  be  available 
to  the  Community  Health  Councils  on  any 
matter  associated  with  the  pharmaceutical 
services  and  so  prevent  uninformed 
criticism  leading  to  complaints  to  an  Area 
Authority.  The  Council  agreed  to  a  recom- 
mendation that  representations  on  the  lines 
outlined  above  should  be  made  to  the 
Department  of  Health  and  Social  Security. 

A  suggestion  from  a  member  that  the 
Benevolent  Fund  Committee  might  spon- 
sor a  housing  project  for  retired  pharma- 
cists, possibly  on  land  adjoining  Birds- 
grove  House,  was  carefully  considered  but 
it  was  felt  that  the  idea  was  not  practic- 
able. 

Proposed  invitations  to  attend  the  vaca- 
tion conference  for  lecturers  in  pharmaceu- 
tical subjects  to  be  held  at  the  University 
of  Aston,  Birmingham,  in  April  1974  were 
recommended  to  be  extended  to  include 
the  regional  committee  and  area  pharma- 
cists in  the  Birmingham  region,  in  addi- 
tion to  members  of  the  Education  Com- 
mittee and  officers  of  local  branches,  with 
the  aim  of  facilitating  more  contact  be- 
tween academic  and  practising  phar- 
macists. 


The  proposals  for  stage  three  of  the 
Government's  prices  and  incomes  policy 
announced  by  the  Prime  Minister  on 
Monday,  provide  for  continued  strict  con- 
trol of  prices  and  an  extension  in  the 
number  of  companies  who  will  have  to 
notify  price  increases  to  the  Price  Com- 
mission. The  proposals  are  contained  in 
the  first  part  of  a  Green  Paper,  Cmnd 
5444,  HM  Stationery  Office,  price  £0-31. 
The  second  part  consists  of  a  new  price 
and  pay  code  which  governed  stage  two, 
with  appropriate  amendments  and  new 
clauses  to  govern  stage  three. 

Apart  from  prices  the  Government  pro- 
poses to  maintain  a  strict  control  of  profits 
in  both  manufacturing  and  retailing 
through  the  Price  Code.  They  also  propose 
to  continue  control  of  dividends.  In  addi- 
tion to  the  price  control,  the  code  would, 
under  the  Government's  pay  proposals, 
provide  for  a  safeguard  against  high  price 
increases,  so  as  to  protect  living  standards 
by  means  of  a  "threshold"  scheme  under 
national  rules. 

The  main  proposals  are: 

□  Artificial  subdivision  of  enterprises  to 
avoid  the  restraint  of  the  profit  margin 
control  to  be  discontiued. 

□  Category  II  firms  (in  manufacturing, 
those  with  sales  between  £5  million  and 
£50  million  a  year)  to  be  required  to  notify 
price  increases  to  the  Price  Commission. 
They  will  not  be  required  to  get  approval 
from  the  Commission  before  making  an 
increase  but  prices  "will  be  rolled  back  if 
found  to  be  inconsistent  with  the  code". 

□  Nationalised  industry  prices  to  continue 
to  make  a  major  contribution  to  price 
restraint. 

O  Increases  in  depreciation  costs  to  be 
taken  into  account  for  prices  so  as  to  help 
investment. 

□  Reduction  of  profit  margins  by  the 
operation  of  the  control  to  be  limited  to 
10  per  cent,  so  that  the  fall  in  profits  will 
not  discourage  investment. 

□  Special  provision  to  modify  the  price 
control  for  capital  intensive  enterprises 
which  had  a  major  plant  with  under-uti- 
lised capacity  at  the  start  of  stage  two. 

□  Firms  suffering  losses  or  earning  low 
profits  to  be  permitted  to  raise  their  return 
on  capital  to  8  per  cent  before  becoming 
subject  to  price  control. 

□  The  rate  of  dividend  increase  to  con- 
tinue to  be  limited  to  5  per  cent  a  year 
but  with  some  latitude  where  new  capital 
has  to  be  raised  for  investment. 

On  pay  the  Green  Paper  proposes  pro- 
vision for: 

□  Pay  increases  for  the  group  up  to  7  per 
cent  or,  if  negotiators  prefer,  up  to  an 
average  of  £2-25  a  week  per  head  for  the 
group,  with  an  individual  maximum  of 
£350  a  year. 

□  A  flexibility  margin  of  a  further  1  per 


cent  which  will  be  available  to  negotia- 
tors for  use  in  settlements  which  remove 
anomalies  and  obstacles  to  the  better  use 
of  manpower. 

□  Extra  payments  under  new  efficiency 
schemes  when  they  show  genuine  savings 
and  contribute  to  stabilising  prices. 

□  Bringing  premium  payments  to  those 
working  "unsocial"  hours  up  to  a  mini- 
mum standard. 

□  Dealing  with  standstill  anomalies. 

□  Further  progress  towards  equal  pay. 

□  Increases  in  certain  types  of  Londoi/  al- 
lowance outside  the  pay  limit. 

□  The  threshold  safeguard  to  enable  pay 
to  be  increased  up  to  40p  a  week  if,  in 
Stage  Three,  the  increase  in  the  retail  price 
index  reaches  7  per  cent  and  by  up  to 
another  40p  per  week  for  every  1  per  cent 
rise  above  that. 

Where  a  distributor's  net  profit  margin  or 
gross  percentage  margin  has  exceeded  the 
level  allowed  under  the  Code  price  reduc- 
tions should  be  made.  The  reductions 
should  be  sufficient  to  eliminate  the  actual 
(or  anticipated)  excess  over  the  permitted 
level  as  soon  as  reasonably  possible. 

Where  in  the  judgment  of  the  Price 
Commission  the  costs  of  any  goods  to 
wholesalers  or  retailers  rise  substantially, 
they  shall  — 

"(i)  consult  any  body  or  person  whom 
they  regard  as  representative  of  enterprises 
affected  and  take  into  account  information 
supplied  by  them;  and  (ii)  having  regard 
to  the  situation  of  the  product  group  as 
a  whole  and  to  the  volume  of  trade,  con- 
sider whether  the  maintenance  of  existing 
gross  percentage  margins  would  dispro- 
portionately increase  the  net  for  profit 
margin  on  those  goods;  and  whether  the 
trade  practice  affecting  the  margins  on  the 
products  in  question  therefore  requires 
modification:  and  fiii)  inform  any  repre- 
sentative body  of  the  reduction  in  gross 
percentage  margin  they  consider  appro- 
priate, and  notify  this  to  any  enterprise." 

In  addition  the  Government  has  de- 
cided that  January  1  will  be  a  bank  holi- 
day and  that  arrangements  should  be  made 
for  an  additional  holiday  in  Scotland. 

Phase  Three  will  run  from  November  7 
until  the  autumn  of  1974. 

Retail  Consortium  views 

The  Retail  Consortium  regards  the  docu- 
ment as  a  "workmanlike  attempt  to  bring 
greater  flexibility  into  phase  three  while 
strengthening  the  counter-inflationary  im- 
pact. "The  powers  over  distributors'  mar- 
gins considerably  increase  their  severity 
and  will  require  to  be  exercised  by  the 
Price  Commission  with  a  proper  under- 
standing of  the  relation  of  gross  and  net 
margin  on  an  annual  basis  to  gross  margin 
in  the  short  term,  or  related  to  the  par- 
ticular goods  in  a  product  group"  it  adds. 
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As  from  October  1st  the  Erythroped  range  of 
products  will  be  increased  in  strength  as  follows: 


ERYTHROPED 

P.I. 


ERYTHROPED 


ERYTHROPED 
FORTE 


125 mg/5 ml. 0-2 years.    250 mg/5 ml. 2 - 8 years.  500  mg/5  ml.  over  8  years. 


To  ensure  continuity  of  supply,  stocks  of  the  new 
strengths  will  be  fed  into  your  local  wholesalers  priorto 
introduction  on  Octoberlst. 

During  OCTOBER,  the  Medicines  Commission  are 
allowing  both  strengths  to  run  side  by  side-but  payment 
will  be  made  at  the  old  rate  on  all  scripts  except  where 
the  new  strength  is  specified.  This  applies  only  for 
OCTOBER. 


Your  Abbott  representative  will  be  pleased  to 
answer  any  queries  you  may  have,  on  his  routine  call. 

Further  information  on  Erythroped  (Erythromycin  ethyl 
succinate)  available  from: 

a Abbott  Laboratories  Limited 
Queenborough  •  Kent  MET!  5EL 

Product  Licence  Nos.  0037/5014/5015/5016.  ed  za* 
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New 

eye  catching 
display  unit 

available  from  your 
wholesaler 

This  offer  is  not  available  to  wholesalers  in  Northern  Ireland. 


Super 
Plenamins 

the  multi  vitamin  &  multi  mineral  tablet 

You  spend  £4-55 
You  make  £3  04 


You  get  40 
profit 


Backed  by 

advertising  in : 

Daily  Mirror/Daily  Express 

Daily  Record/Sunday  People 

Reader's  Digest/Woman 

Woman's  Own/Belfast  Telegraph 

RIKER  LABORATORIES  ^ff| 


LOUGHBOROUGH  LEICESTERSHIRE  ENGLAND 


Quartet 


Recent 


Well  produced  and  well  presented 

The  Regent  Quartet- 
tablets  ssugar-coated^compressed 
capsules    Shard  shells-soft  shell 

Or  composed  to  meet  your  needs- 
manufactured  to  your  own 
specification,  size,  shape,  colour, 
formula.  The  quality  on  which  you 
insist.  Either  in  your  own  pack  or 
in  bulk. 


REGENT 


IB 


LABORATORIES  LTD 


PHARMACEUTICAL  MANUFACTURERS 


CUNARO  ROAD,  NORTH  ACTON.  LONDON.  N.W  10  6PN 

Tel  01965  3637/9  Cables  Vitakap  London  Telex  London  887973 


Generics  from  Regent  Laboratories  Ex- Stock 
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ilaxo  sales  up 
ly  £24  million 

iroup  sales  of  Glaxo  Holdings  Ltd  to 
eternal  customers,  excluding  wholesaling, 
:  £163  m  were  about  £24  m  higher  than 
ist  year,  with  UK  sales  showing  an  in- 
ease  of  9  per  cent  and  sales  in  markets 
verseas  an  increase  of  20  per  cent.  The 
ading  profit  in  the  year  ended  June  30  at 
36-6  m  shows  an  increase  of  37  per  cent, 
id  the  profit  before  tax,  after  charging 
full  year's  interest  on  the  new  7£  per  cent 
mvertible  loan  stock  issued  to  the  ordi- 
iry  stockholders  of  Glaxo  Group  Ltd 
ider  a  scheme  of  arrangement  in  May 
)72,  at  £33-5  m  is  £6-6  m  higher  than 
st  year. 

Group  external  sales  including  whole- 
iling    by    Vestric    totalled    £211-5  m 

182  m).  Taxation  takes  £14-9  m  (£11-7  m). 

After  deducting  taxation  and  minority 
terests,  the  balance  of  profit  available 
>r  appropriation  is  £18-4  m  and  the  net 
irnings  per  share  have  increased  by  23 
;r  cent. 

The  directors  propose  to  recommend  a 
lal  dividend  of  91  per  cent  making  a 
'tal  for  the  year  of  14-7  per  cent — the 
aximum  permitted  under  the  regulations 
I  the  Government's  counter-inflation  pro- 
amme. 

ilia-White  re-organises 
istribution  systems 

new  regional  distribution  depot  for 
ilia-White  (Sales)  Ltd  has  been  opened 

Birtley,  Durham  —  to  serve  the  entire 
yne-Tees  and  North  Riding  of  Yorkshire 
eas  and  part  of  the  North-west.  The  new 
fcpot,  which  has  12,500  sq  ft  of  warehous- 
jg  space,  is  ideally  placed  for  modern 
1st  road  communications. 
Mr  N.  Simpson,  Lilia-White  distribution 
rector  said  "This  greatly  increased 
arehouse  capacity  will  mean  larger 
ocks  held  in  the  area  —  a  recurring  prob- 
m  with  our  previous  small  South  Shields 
jpot".  The  new  depot  is  part  of  a  re- 
rganisation  of  the  company's  distribution 
;twork. 

lew  export  service 

'anufacturers  interested  in  developing 
;ports  sales  to  the  world's  leading  depart- 
ental  stores  have  a  new  information 
jrvice  to  help  them  with  the  publication 
Benn's  Export  News. 
Published  by  Benn  Brothers  Ltd  (pub- 
Ihers  of  C&D)  with  the  co-operation  of 
je  Export  Buying  Offices  Association  in 
pndon,  it  will  provide  information  about 
e  dates  of  arrival  of  buyers  from  stores 
id  the  merchandise  they  require.  More 
an  250  buyers'  names  are  included  in 
e  first  issue.  The  aim  of  the  bulletin, 
tiich  is  brought  up  to  date  weekly,  is  to 
:t  as  a  link  between  UK  suppliers  and 
)tential  suppliers  of  a  wide  range  of  pro- 


ducts and  visiting  buyers  from  the  "cream 
of  the  world's  retail  outlets".  Lord  Red- 
mayne's  description  in  a  message  com- 
mending the  new  service.  Products  covered 
include  toiletries  and  cosmetics. 

Copies  of  the  new  bulletin  are  available 
on  subscription  only  at  £15  per  annum 
from  the  publishers,  Benn  Brothers  Ltd, 
Lyon  Tower,  125  High  Street,  Colliers 
Wood,  London,  SW19  2JN. 

Rocket  of  London  to  enter 
consumer  markets 

Mr  Randy  Vickers  recently  joined  Rocket 
of  London  Ltd  as  marketing  manager  to 
create  and  head  up  a  consumer  division 
for  the  company,  which  has  traditionally 
been  known  in  hospital  trades  for  high 
quality  surgical  instruments.  The  first  pro- 
ducts from  Rocket  are  expected  early  in 
1974,  and  will  involve  a  nationally  adver- 
tised and  well  packaged  range  of  mani- 
cure and  grooming  instruments. 

Japanese  visit  Unichem 

A  pharmaceutical  distribution  study  team 
from  Japan  last  week  examined  the  opera- 
tion of  Unichem  Ltd.  The  visit  was  ar- 
ranged by  the  Distribution  Economic 
Institute  of  Japan  and  formed  part  of  a 
tour  of  similar  establishments  in  Germany, 
France  and  Switzerland. 

The  group  met  Unichem  management  at 
the  organisation's  head  office  at  Morden, 
Surrey,  and  visited  the  Croydon  depot. 

Booker  McConnell  changes 

The  health-food,  chemical  and  household 
stores  interests  of  Booker  McConnell  Ltd 
are  to  be  hived  off  into  a  separate  entity, 
to  be  known  as  the  health  food  manufac- 
turing division. 

This  will  include  the  health  food  manu- 


facturers and  retailers,  together  with  the 
Kingswood  chain  of  retail  pharmacies  and 
the  Chemimart  chain. 

Syntex  acquire  Bengue 

Syntex  Pharmaceuticals  Ltd,  the  UK  sub- 
sidiary of  Syntex  Corporation  of  Califor- 
nia, is  buying  Bengue  Co,  Wembley, 
Middlesex,  in  a  cash  deal  but  the  amount 
has  not  been  disclosed.  Bengue  have  an- 
nual sales  of  £400,000  in  pharmaceutical 
products. 

Briefly 

Alex  Cockburn,  MPS,  has  moved  to  19 
The  Foregate,  Kilmarnock  KA1  1LU. 
Du  Pont  (UK)  Ltd  is  the  new  trading  title 
adopted  by  Du  Pont  Co  (United  Kingdom) 
Ltd. 

Beecham  Proprietaries'  northern  region 
sales  office  is  moving  to  Manchester  Road 
West,  Little  Hulton,  Walkden,  Manchester, 

on  October  26. 

Mrs  Kathleen  Dockery,  manager  of 
Calderwood  Pharmacy  Ltd,  Calderwood 
Road,  Drumcondra,  Dublin,  for  many 
years,  has  taken  over  the  pharmacy. 
Chemical  Securities  Ltd's  chairman,  Mr 
F.  A.  S.  Wood,  states  that  on  the  trading 
front  it  is  already  clear  that  the  group  is 
away  to  a  markedly  better  start  than  in  the 
past  year. 

Laporte  Industries  Ltd  showed  a  profit  in 
the  26  weeks  ended  July  1  of  £3  03m 
against  £1-1  lm  in  the  corresponding  1972 
period.  Directors  explain  that  the  result 
was  due  to  bouyant  trading  conditions  and 
improved  performance  at  their  Stallin- 
borough  plant. 

Photopia  International  Ltd's  chairman, 
Mr  C.  G.  Strasser  reported  at  the  annual 
meeting  last  week,  a  sales  increase  of  10 
per  cent  in  the  first  five  months  of  the 
current  year. 

Herbert  Ferryman  Ltd  have  acquired  the 
total  share  capital  of  Statim  Pharmaceu- 
ticals Ltd,  Portsmouth,  Statim  Pharmaceu- 
ticals was  a  jointly  owned  company  with 
J.  M.  Loveridge  Ltd  up  to  October  1. 
It  will  continue  to  trade  under  the  title 
Statim  Pharmaceuticals  Ltd. 
Willows  Francis  profits  up:  Group  profit 
of  Willows  Francis  Ltd  for  the  year  ended 
June  30  rose  to  £1,638,411  from  £1,460,843 

Continued  on  o  523 


Mechanical 
handling  plays  an 
important  role  in 
the  operation  of 
the  new  Lilia- 
White  (Sales)  Ltd 
depot  at  Birtley 
(see  col  1 ) 
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in  the  previous  year.  After  tax  of 
£54,301  (£27,420)  profit  attributable  to 
Willows  Francis  is  £97,337  (£86,529). 
Total  dividend  for  year  10-50  per  cent 
(1972  equivalent  10  per  cent). 

Appointments 

H.  &  T.  Kirby  &  Co:  Mr  J.  R.  Baker, 
marketing  manager,  has  been  appointed  to 
the  board. 

Wella  Dublin  Ltd:  Mr  D.  K.  Jones  has 
been  appointed  general  manager  and  com- 
pany secretary.  Mr  Jones  has  been  assis- 
tant sales  promotion  manager  at  head 
office  since  1971. 

Unicliffe  Ltd:  Mr  B.  Tagert,  current  man- 
aging director  of  the  company,  has  been 
elected  chairman.  In  addition  to  those  res- 
ponsibilites  in  Great  Britain.  Mr  Tagert 
has  been  appointed  a  director  of  Pfizer 
Consumer  Products,  Pfizer  Europe. 


Coming  events 


Sunday,  October  14 

West  Midlands  Region,  Pharmaceutical  Society, 

University  of  Aston,  Birmingham.  One-day 
conference  on  "Pharmacy  of  the  future". 

Monday,  October  15 

Enfield  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  Chase  Farm 
Hospital,  at  7-45  pm.  Illustrated  talk  by  Dr 
J.  Almeyda  (consultant  dermatologist). 
Leicester  and  Leicestershire  Branch,  Pharmaceu- 
tical Society,  Postgraduate  medical  centre, 
Leicester,  at  8  pm.  Mr  N.  Van  Abbe  (Beecham) 
on  "The  effect  of  formulation  on  percutaneous 
absorption". 

Romford  Branch,  Pharmaceutical  Society, 

Macarthys  Ltd,  Chesham  Close,  Romford,  at  7-30 
pm.  Mr  J.  T.  Mearns  (University  of  Bath)  on 
"Medicines  misused". 

Tuesday,  October  16 

Gloucestershire  Branch,  Pharmaceutical  Society, 

Queen's  Hotel,  Cheltenham,  at  8  pm.  Mr  T.  P. 
Astill  (deputy  secretary  National  Pharmaceutical 
Union)  on  "Some  legal  pitfalls  in  running  a 
pharmacy". 

Wednesday,  October  17 

Birmingham  Branch,  Pharmaceutical  Society, 

St  John's  Hotel,  Warwick  Road,  Solihull,  at  8  pm. 
Dance  and  buffet. 

Doncaster  Branch,  Pharmaceutical  Society, 

Ye  Olde  Bell  Hotel,  Barmby,  at  8  pm.  Annual 
dinner  and  dance. 

Royal  Society  of  Health,  Society's  House,  17 
Bloomsbury  Square,  London  WC1,  at  7  pm. 
Dinner:  guest  speaker,  Dr  D.  C.  Quantock  on 
"The  role  of  the  medical  adviser  in  the 
development  of  new  drugs". 
West  Glamorgan  Branch,  Pharmaceutical  Society, 
Postgraduate  centre,  Morrison  Hospital,  at  8  pm. 
Dr  W.  R.  Forbes  on  "Quality  of  survival". 
West  Hertfordshire  Branch,  Pharmaceutical 
Society,  Marlowe's  Baptist  church  hall,  Hemel 
Hemstead.  New  members  and  branch  resolutions 
meeting. 

Thursday,  October  18 

Ayrshire  Branch,  Pharmaceutical  Society,  Savoy 

Park  Hotel  Ayr,  at  8  pm.  Joint  meeting  with 

Ayrshire  police  officers. 

Fife  and  Stirling  Central  Scottish  Branches, 

Pharmaceutical  Society,  Golden  Lion  Hotel, 

Stirling,  at  8  pm.  Joint  meeting  with  Fife 

Branch. 

Aylesbury  Branch,  Pharmaceutical  Society,  Bell 
Hotel,  Aylesbury,  at  7-30  pm.  Mr  D.  E. 
Sparshott  (president,  Pharmaceutical  Society) 
on  "Are  we  chemists  or  pharmacists  or  both?" 
Leeds  Branch,  Pharmaceutical  Society,  Dragonara 
Hotel,  Leeds,  at  8  pm.  Mr  J.  M.  T.  Ross  (Boots 
Ltd)  on  "Managerial  and  proprietorial  attitudes  to 
pharmaceutical  practice". 

Friday,  October  19 

Merseyside  Branch,  National  Association  of 
Women  Pharmacists,  School  of  Pharmacy, 
Liverpool  Polytechnic,  at  7-30  pm.  Illustrated 
lecture  on  "Poisonous  plants  of  Great  Britain". 


QUININE  UP  AGAIN 

London,  October  24:  Shortages  in  all 
sectors  of  the  market  coupled  with  e</er- 
rising  quotations  from  origin  when 
material  becomes  available,  provided 
some  of  the  main  talking  points  of  the 
week  as  indeed  they  have  for  several 
months  now. 

Apart  from  the  shortages  among  crude 
drugs  and  essential  oils  highlighted  in 
these  columns  during  recent  weeks  there 
is  a  growing  number  of  pharmaceutical 
chemicals  now  scarce,  among  them  the 
sulphonamides.  Whilst  their  prices  do  not 
appear  to  have  moved  much  lately,  sup- 
pliers would  find  it  difficult  to  offer  and 
some  of  the  schedules  must  be  regarded 
as  nominal  for  the  time  being. 

Meanwhile  quinine  and  quinidine  have 
once  more  moved  up  making  it  the  fourth 
move  so  far  this  year. 

In  crude  drugs  Curacao  aloes,  balsams 
Peru  and  tolu,  benzoin,  senega  and  pep- 
per were  all  dearer. 

Essential  oils  were  mostly  quist  with 
quotations  repeated.  Dealers  were  await- 
ing the  opening  of  the  Canton  Fair  later 
this  month  with  more  interest  than  usual. 


Pharmaceutical  chemicals 

Ammonium  bicarbonate:  £55  metric  ton  delivered; 
carbonate  lump  and  powder  £88-20. 
Aspirin:    10-metric   ton    lots   £577-50    ton;  5-ton 
£583;   1-ton  £592-50. 

Amylobarbitone:  50-kg  £3-75  kg;  sodium  £4-30. 
Barbitone:  50-kg  lots  £2-65  kg;  sodium  £2-65. 
Brucine  sulphate:  £20  kg. 
Butabarbital:  50-kg  £5-35;  Sodium  £6. 
Butobarbitone:  £5-kg  for  50-kg  lots. 
Cinchocaine  hydrochloride:  £42-50  kg. 
Cocaine:  Alkaloid  £222  kg;  hydrochloride  £202-75. 
Subject  to  DDA  Regulations. 
Cortisone  acetate:  £200  kg. 
Dextromethorphan:  Hydrobromide  £110  kg. 
Mercury  salts:  Per  kg  in  50-kg  lots;  ammoniated 
powder    £5-15;    oxides — yellow    £5-90    and  red 
£6-10,     perchloride     £4-30;     subchloride     £5  45; 
iodide  £5-70  kg  for  25-kg. 

Methadone  hydrochloride:  Subject  to  DDA  Regu- 
lations £0-15  per  g  for  100-g  lots. 
Narcotine:  Alkaloid  and   hydrochloride  in  25-kg 
lots  £15  kg. 

Opiates:  (per  kg)  subject  to  DDA  Regulations. 


Pentobarbitone:  50-kg  lots  £4-85  kg  for  acid  and 
£5-15  for  sodium. 

Phenobarbitone:  50-kg  lots  £3  74  per  kg;  sodium 

£4-23. 

Pholcodine:  1-kg  £198-36;  7-kg  £189  20  kg. 
Phthalysulphathiazole:  50-kg  lots  £1-60  kg. 
Quinalbarbitone:  Sodium  and  acid  £5-35  kg 

25-kg  lots.   

Quinidine:  (10-kg  lots  per  kg),  alkaloid  £63-95; 
sulphate  £61-75.  „ 
Quinine:  (per  kg  in  85-kg  lots)  alkaloid  £43-75; 
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bisulphate  £35-00;  dihydrochloride  £42-75;  hydro- 
chloride £42-00;  sulphate  £39  00;  hydrobromide 
(10-kg)  £42-90. 

Succinylsulphathiazole:  50-kg  lots  £2-40  kg. 
Sulphacetamide:  Sodium  BP  £3-34  kg  for  50-kg 
lots. 

Sulphadiazine:  50-kg  lots  £3-50  kg. 
Sulphadimidine:   250-kg    lots   £2-95   kg;  sodium 
£3-05. 

Sulphaguanidine:  BPC  in  250-kg  lots  £2-13  kg. 
Sulphamerazine:  BP  50-kg  lots  £3-12}  per  kg. 
Sulphamethizole:  BP  50-kg  lots  £3-65  per  kg. 
Sulphanilamide:  50-kg  lots  £1-40  kg. 
Sulphaquinoxaline:  Sodium,  BVet  C  in  50-kg  lots 
£4-38  per  kg. 

Sulphalhiazole:  50-kg  £1-83  kg. 
Tartaric  acid:  (per  metric  ton)  50-kg  lots  £638; 
250-kg   £633,    1-ton  £624. 
Testosterone  propionate:  £110  kg. 
Tetracycline:  £10  per  kg  of  activity. 

Crude  drugs 

Aconite:  Spot  £1,350  metric  ton;  £1,250,  cif. 
nominal. 

Agar:  Nominally  £3-50  kg.  . 

Aloes:  Cape  spot  and  shipment  nominal;  Curacao 

spot  £850  metric  ton;  shipment  nominal. 

Balsams:  (kg)   Canada:  Nominal.  Copaiba:  BPC 

£1-40    Para.    £0-90    Peru:    £2-60   spot;  shipment 

nominal.  Tolu:  BP  £2-10;  shipment  nominal. 

Bay  leaves:  £450  metric  ton,  cif. 

Belladonna,   (metric  ton)  leaves  £320  spot;  £315 

cif.  Herb  £280;  no  cif.  Root,  £410  spot;  £390  cif 

nominal.  „„  „.„„  .. 

Benzoin:  BPC  £55-£60  cwt  spot;  £53-£60,  cif. 

Buchu:  Spot  £2-50  kg;  shipment  no  offers. 

Camphor:  Powder,  no  offers. 

Cardamoms:  (per  lb  cif)  Alleppy  greens  No.  1 

£1-20;  prime  seeds  £1-15. 

Cascara:  Spot  £620  metric  ton;  shipment  £600, 
cif,  nominai.  .  .    .  ■« 

Cassia:  Lignea,  broken  £1,225  metric  ton,  cif. 
Cherry  bark:  Spot  £460  metric  ton;  £440,  cif. 
Chillies:  Solomon  Isles  Tabasco  £500  ton  cif. 
Cinnamon  bark:  Seychelles  £430  ton,  cif. 
Cinnamon   quills:   four  O  s   £0  25   lb;  quillings 

aoves'b"  (cif  j    Madagascar  £11,620   ton;  Ceylon 
£1,750;  Zanzibar  £1,780. 
Cocillana:  Spot  £700  metric  ton. 
Cochineal:  Tenerife  black-brilliant  £9  00,  cif. 
Peruvian  silver  grey  £8  00  spot;  £7-50  cif. 
Colocynth  pulp:  Spot  £720  metric  ton. 
Dandelion:  Root  £680  metric  ton  spot:  £650,  cif. 
Gentian:  Root  £620  metric  ton  spot;  £590,  cif. 
Ginger:  (ton)  Cochin  new-crop  £285;  cif,  Jan.- 
Feb.  Nigerian  no  offers.  Jamaican  No.  3  £870; 
Sierra  Leone  £460,  cif. 

Gums:  Acacia  nominal.  Karaya  No.  2  faq  £23  cwt. 
Tragacanth  nominal. 
Henbane:  Niger  £1,500  metric  ton,  cif. 
Honey:  (per  ton  in  6-cwt  drums  ex-warehouse) 
Australian  light  amber  £525,  medium  £513,  Cana- 
dian £590.  (all  approximate). 
Hydrastis:  Spot  £4  10  lb;  £4,  Cif. 
Ipecacuanha:  Costa  Rican  £1-70  lb;  £1-65  elf. 
Jalap:  Mexican  £1,200  metric  ton,  cif;  Brazilian 
£370  cif 

Kola  nuts:  W.  African  £110;  metric  ton  ESQ-  c'f' 
Lanolin:  Anhydrous  BP  minimum  1,000  kg  £375  to 
£415;  cosmetic  grade  £430. 
Lemon  peel:  Spot  £630  metric  ton;  £610,  cif 
chloride  £12-76.  . 
Liquorice  root:  (metric  ton)  Chinese  spot  nomi- 
nal; £100,  cif.  (Nov-Dec.)  Russian  no  offers. 
Lobelia:  New  crop  offers  awaited. 
Lycopodium:  Indian  £4  75  kg.  Canadian  £5-50  kg 
Mace:  Grenada  No.  2,  £1,904  long  ton,  cif. 
Menthol:  Brazilian  £8-50  kg  all  positions.  Chinese 
£10-00  spot  and  cif. 

Nutmeg:  Grenada  80's  £1,120  ton,  fob. 
Nux  vomica:  £120  metric  ton  landed;  £95,  cif. 
Pepper:    (ton  cif.)    Sarawak   black  £525,  white 
£845.    No   spot.  .,  .  , 

Pimento:  Jamaican  £830  long  ton,  cif,  nominal. 
Podophyllum:  Emodi  (metric  ton)  £375;  £360  new 
crop  Sept.-Oct.,  cif.  . 
Quillaia:  £1,050  metric  ton  nominal;  no  cif  otters 
Rhubarb:  From  £0-30  to  £1-50  lb. 
Saffron:  Mancha  superior  £83  kg. 
Sarsaparilla:  Spot  £1-16  kg,  £1-10.  cif. 
Seeds:   (ton)  Anise  China  star  £175  duty  paid 
shipment  £135,  cif.  Caraway:  Dutch  £1,500  metric 
ton,   cif.   Celery:    Indian   £295,    cif.  Coriander: 
Moroccan  £105,    cif.   Cumin:    Indian   £540,  cif. 
Syrian  £500,  cif.  Dill:  Indian,  for  shipment  £195, 
cif   Fennel:  Chinese  £300  metric  ton,  cif.  Indian 
£310      cif.      Fenugreek:      Moroccan  forward 
£160.  cif. 

Mustard:  £60,  £180  spot. 
Senega:  Canadian  £5  00  kg  spot;  £4-90,  cif. 
Senna:  (per  kg)  Alexandrian  h/p  pods  from  £1-54 
spot;  manufacturing  nominal.  Tlnnevelly  h/p  pods 
£0-60-£0-65;  faq  pods  E0-40-E0-45;  leaves  faq 
£0-26.  .  . 

Squill-  White  spot  £340  metric  ton  nominal. 
Styrax:  £2-15  lb  spot;  £2-10  cif. 
Tonquin  beans:  Spot  £870  metric  ton. 
Turmeric:  Madras  finger  £310  ton  spot;  £275,  cif. 
Valerian:    (metric  ton)    Indian   £350  spot;  £320, 
cif.  Continental  £400,  cif. 

Waxes:  Bees  nominal  Candelilla  £570  ton  spot, 
£545,    cif.   Carnauba   prime   yellow,   spot  £725; 
£675,  cif;  fatty  grey  £420;  £415,  cif. 
Witchhazel  leaves:  Spot  £1-35  kg;  £1-32  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax. 
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Hospital  appointments      Situations  vacant 


The  Manor  Group  of  Hospitals 

Basic  Grade 
Pharmacist  (£1,785-£2,196) 

Full  time  pharmacist  required  (part  time 
considered)  for  group  pharmacy  based  at  the 
Manor  Hospital,  Epsom,  Surrey.  This  is  a  930 
bed  hospital  for  the  mentally  handicapped  and 
there  are  subsidiary  units  at  Queen  Elizabeth 
Hospital,  Banstead  (108  beds)  and  Aldingbourne 
House  near  Chichester  (60  beds).  For  further 
information  ring  Mr.  Campion,  Chief  Pharmacist. 
Application  forms  from  Group  Personnel/ 
Training  Officer,  Manor  Hospital,  Epsom,  Surrey. 

Tel.  Epsom  26291. 


ST.  THOMAS'  HOSPITAL 
LONDON,  S.E.1. 

SENIOR  PHARMACY 
TECHNICIAN 

Required  for  specialised  section 
of  the  Pharmacy.  The  applicant 
will  be  expected  to  supervise  a 
number  of  Pharmacy  Assistants 
in  addition  to  the  technical  work 
of  the  section  and  have  at  least 
three  years'  experience  since 
certification.  Salary  £1,458  to 
£1,815  plus  £126  London  Weight- 
ing. Further  enquiries  to  Chief 
Pharmacist,  01-928  9292  Ext. 
2169  or  applications  in  writing 
to  Personnel  Officer,  79  York 
Road,    London,  S.E.1. 


WARLINGHAM  PARK  HOSPITAL 
Warlingham,  Surrey 

SENIOR  PHARMACIST 

for 

FULL-TIME  DUTY 

at  above  Psychiatric  Hospital. 
Application  for  Part-time  or 
Sessional  duties  also  welcomed. 
Further  details  on  direct  enquiry 
to  Chief  Pharmacist,  Upper  War- 
lingham 2101,  (820-2101). 

Applications  to  Group  Secretary, 
General  Hospital,  London  Road, 
Croydon,  CR9  2RH. 


Ilford  and  District  Hospital 
Management  Committee 

GROUP  PHARMACY 

DEPUTY  CHIEF  PHARMACIST  V 
(GROUP)  Salary  scale  £2,049/ 
£2,580  p. a.  plus  £126  p. a.  London 
Weighting.  Applications  to  the 
Group  Secretary,  King  George 
Hospital,  Ilford,  Essex. 


Wanted 


PLEASE  MENTION  C  &  D 
WHEN  REPLYING 
TO  ADVERTISEMENTS 


ALCAN  PHARMACEUTICALS 

require  an  enthusiastic  and  imaginative  person  to  de- 
velop the  sales  outlets  of  the  Company's  range  of 
contact  lens  pharmaceutical  products. 
The  position  calls  for  a  person  with  a  sound  education 
background  and  who  ideally  has  experience  in  the 
pharmaceutical  industry.  A  good  remuneration  will  be 
paid  by  negotiation. 

Apply:     The  Manager, 

Alcam  Pharmaceuticals, 
14-16  Child's  Place, 
London  SW5. 

Telephone:  01-373  6607/8 


PHARMACIST  MANAGER  required 
in  Hatfield.  Flat  available.  For  fur- 
ther particulars  apply  Ekins  &  Fisher, 
145  Victoria  Street,  St.  Albans.  Tel. 
St.  Albans  53240. 


For  Sale 


MANLY  MAN'S  BELT.  Nationally 
advertised  "obtainable  from  chem- 
ists", £3  04.  Full  trade  terms.  Order 
by  waist  measurement  from  Manly 
Co.,  23  Freshwater  Parade,  Bishop- 
ric, Horsham,  Sussex.  Telephone: 
Horsham  5426. 


Trade  marks 


Trade  Mark  No.  B970594  consisting 
of  the  word  TICKLE  and  registered  in 
respect  of  "Cosmetic  preparations; 
non-medicated  toilet  preparations; 
perfumes;  soaps,  preparations  for  the 
hair;  and  dentifrices"  was  assigned 
on  the  14th  May  1973  by  JONBIL 
Enterprises  Limited  of  55  South 
Audley  Street,  London  W.1.  to  John 
Withers  Enterprises  Limited  of  7 
Palmerston  Mansions,  Queens  Club 
Gardens,  London  W.14:  WITHOUT 
THE  GOODWILL  OF  THE  BUSINESS 
IN  WHICH  IT  WAS  THEN  IN  USE. 


Shopfitting 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd.,  6/7  Wellington 
Close,  Ledbury  Road,  London,  W.11. 
Tel:  Park  3137-8 

URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— Runs  of  drug  drawers,  shop 
rounds,  jars,  etc.  Complete  interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  write 
Robin  Wheeler,  "Maplehurst",  Park 
Lane,  Ashtead,  Surrey. 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


Take 
36 

Months 
To  Pay 


InAnodised  Aluminium 

#■  Built  in  Illuminated  Signs 

Available  from  stock 

■jk.  Installed  in  2  Days 
on  most  sites' 

UNIT  SHOPFRONTS  LTD 

LVP  House,  Park  Royal  Road, 
London  N.W.10.7LF. 

PHONE:  01-  965-  9712 


SHOPFRONTS  and  interior  fittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING,  20  Rudd  Street. 
London,  SE18  6RS.  Tel:  01-854 
0343. 


INTERPLAN  SYSTEM  80  modular 
shopfittings,  attractive  units  at 
attractive  prices,  complete  instal- 
lations NPU  recommended.  Brochure 
from  OLNEY  BROS.  LTD..  SHOP- 
FITTERS,  NORTHBRIDGE  ROAD 
BERKHAMSTED,  HERTS.  Tel.  5417-9 


Please  address  Box  No.  replies  to: 

Box  No   Chemist  and  Druggist 

25  New  Street  Square,  London  EC4A  3JA 
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earurups 


EAR  Drops 


V:::'[  '«*« 


Fast  relief  for  cats,  dogs 
and  rabbits 

1  Dissolves  wax,  enabling  therapeutic 

1  ingredients  to  reach  source 

2  Local  anaesthetic  relieves 
^  irritation  and  prevents  scratching 
o  Powerful  anti-parasitic  kills 

the  cause  of  infection  Obtainable  through 

4  Antiseptic  clears  existing  infection  your  wholesaler 

Can  be  used  weekly  as  a  preventative  or  dire5?  fr?um  the 

distributor 

I  STRENOL  PRODUCTS  LTD. 

(Dept.  CD)  53a  High  Street,  Harlesden,  London  NW10. 


sole 


I 


pellets  °  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


mm 

I  o.t.c.l  I 

fej  1 


INFLUENZA  and  COMMON  COLD'  TABLETS 

(homoeopathic  formula) 

Pack  of  5  bottles  wholesale  £1-15  inc.  VAT 
Retail  48p  per  bottle 

from  A.  NELSON  AND  COMPANY  LIMITED, 

73  DUKE  STREET,  LONDON,  W1M  6BY 

Telephones  01-629  3118/3119/3205 

Automatic  telephone  answering  service 
available  when  the  Pharmacy  is  closed. 


Trade  services 


HALAS  LABORATORIES  LTD. 

MAN.  LIC.  ML/0602/01 

C O N T R ACT S 


We  have  capacity 

To  Manufacture: 

Creams 
Jellies 
Liquids 
Pessaries 


To  Fill: 

Tubes 

Jars 

Bottles 


TABLET  COATING— we  are  establishing  a 
department  and  would  welcome  your 
enquiries. 

Please  contact: — 

Dr.  H.  A.  Fisher,  F.R.I.C., 
HALAS  LABORATORIES  LTD., 
Thorp  Arch  Trading  Estate, 
Wetherby,  Yorkshire 
Telephone  Boston  Spa  842695 


Agents 


CHEMIST  AGENTS 

required,  most  areas,  for  Baby 
Disposable  Nappies  and  Nappy 
Liners.  Good  Commission.  Please 
write  details  of  experience,  cur- 
rent range  and  territory. 

BOX  NO.  2177. 


LOANS  AVAILABLE 

£2,500  to  £25,000 

Security  Required. 
M.A.V.  INVESTMENT  CO.  LTD. 
Suite  1,  120  Wigmote  Street, 
London,  W1H  9FD. 
Telephone  01-486  2841 


Miscellaneous 


CHRISTMAS  1973 

BAGS,  WRAPPING  PAPERS, 
PURSE  CALENDARS,  CREPE 
PAPER,  CARRIERS,  GIFT  TAGS, 
GIFT  LABELS,   DIARIES,  ETC. 

Available  as  usual  from : 
JAMES  TOWNSEND  &  SONS  LTD. 
P.O. BOX  12  WESTERN  WAY,  EXETER  EX12AB 

Write  or  phone  Exeter  79731 
for  Christmas  List 

Orders  accepted  now  for  delivery 
when  required 


FASHION  JEWELLERY  —  GENTLE- 
MEN you  can't  sell  perfume  in  a 
jam  jar,  it  has  to  be  elegantly  pre- 
sented. The  same  principle  applies 
to  FASHION  JEWELLERY,  our  elegant 
displays  all  marked  with  retail  prices 
inc.  V.A.T.  can  be  working  for  you 
within  minutes  of  delivery  and  be  a 
credit  !o  your  shop.  Our  huge  range 
ensures  lucrative  profits  through 
fast  sales.  Delivery  on  the  spot  no 
waiting.  Contact:  R.  F.  Vernon  & 
Co.,  36  Roman  Road,  Birstall,  Lei- 
cester. Tel:  675327  S.T.D.,  Code 
0533.  NOW 


VAT  CALCULATIONS? 
TAX  SUMS? 

Let  TOLLEY'S  TAX 
TABLES  help  you. 

The  1973/74  edition  in- 
cludes 30%  income  tax, 
corporation  tax  at  15% 
and  40%  Estate  Duty.  Sur- 
Tax,  and  VAT  (Vu  and 
110%).  Twelve  easy-to- 
read  tables  for  only  50p. 
Send  cheque/P.O.  with 
order  to  TOLLEY  PUB- 
LISHING CO.  Dept.  CD,  44a 
High  St.,  Croydon  CR9 
1UU. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
34  Shudehill,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings,  Ear- 
rings (all  types),  Hair-Orna- 
ments, etc. 


BREAKING  OR 
FLAKING  NAILS? 
Try  Coralie's  'HEALTHINALE' 

42p  from  chemists  or  direct 
46p  including  postage 

THE  HAND  AND  NAIL  INSTITUTE 

(Est.  40  years) 
35  Old  Bond  St.,  W.1. 
Tel:  01-493  7561 


Business  opportunities 


Financial 


Consumer  Products  (Marketing) 
Company 
offer  a  comprehensive 
Sa/es  and  Marketing  Agency  Service 

Our  salesmen  cover  the  U.K.,  the  Channel  Islands  and  the 
Republic  of  Ireland,  selling  to  wholesale  and  multiple  chemists, 
cash  and  carry  wholesalers,  co-operative  societies  and  depart- 
mental stores. 

As  an  extension  to  our  selling  function  we  can  offer  a  compre- 
hensive marketing  advisory  service  and  liaison  with  advertising 
agents. 

For  full  details  please  write  to: 

Consumer  Products  (Marketing)  Company 

(Dept  42),  6  Andora  Court,  40  Brondesbury  Park, 
London  NW6  7BX 

For  the  attention  of  H.  A.  Bodger. 
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Registered  at  the  GPO  as  a  newspaper.  ©  all  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  or  transmitted 
in  anv  form  nr  bv  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Brothers  Ltd. 


13  October  1973 


Chemist  &  Druggist  531 


The  Triangle  Trust 
helps  people  of  the 
Pharmaceutical  Industry 


The  Triangle  Trust  1949  Fund  is  an  indepen- 
dent charitable  trust  administered  by  a  Board 
of  Trustees.  Its  primary  aim  is  the  relief  of 
hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed,  or  formerly  em- 
ployed in  the  pharmaceutical  industry  in  Great 
Britain  and  the  British  Commonwealth.  Such 
relief  may  include  assistance  with  the  educa- 
tional expenses  of  children. 

The  Trustees  are  also  prepared  to  consider 
applications  for  financial  assistance,  beyond 
the  scope  of  an  employer's  responsibilities, 
with  education  or  training  in  general  or  special 
subjects,  including  music  and  the  arts. 


For  additional  information,  or  to  apply  for 
assistance,  write  to: 

The  Secretary,  Dept  CD 
The  Triangle  Trust  1 949  Fund 
Clarges  House,  6-12,  Clarges  Street 
London  W1Y  8DH 


-Look 
for 

this.  . 
symbol 


illil 


1  1 


Whenever  you 
buy  a  copy  of  a 

directory  or 
advertise  your 
business  in  one, 
look  for  this  symbol. 
It  indicates  that  the  publisher  is  a  member 
of  the  Association  of  British  Directory 
Publishers,  and  is  pledged  to 
conform  to  a  strict  code  of 
professional  practice, 
designed  to  protect  the 
public  against  unfair  and 
dishonest  methods  of  selling. 
The  Association,  through 
its  membership  of  the 
'European  Association 
iOf  Directory  Publishers, 
co-operates  with  Continental 
publishers  in  measures  to  improve 
standards  of  directory  publishing 
throughout  Europe  and  to 
protect  the  business 
public  against 
international 
directory  frauds. 


Association  of  British 
Directory  Publishers 
Imperial  House 
17  Kings  way 
London  WC2B  6UN 

Telephone  01-836  7111 
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Lastolita  continue  to  improve  their 
range  of  superfine  elastic  tights  and 

stockings  for  maternity  wear. 
The  latest  addition  to  their  already 

famous  range  are  maternity  tights 
with  an  adjustable  waistband. 

Comfort  is  essential  during 
pregnancy.  The  new  tights  are  designed 

to  be  personally  adjusted  to  exactly 
the  right  fit  throughout  the  complete 

nine  months-and  they  are 
attractive  enough  to  be  worn  again 

after  pregnancy.  They  give  the 
constant  support  for  which  Lastolita 

are  famous. 
And  of  course,  the  whole  Lastolita 


range  of  maternity  tights  have  the 
unique  elastic  fishnet  panel  which 

adapts  itself  to  the  growing  figure 
of  the  mother-to-be.  They  are 

comfortable  to  wear,  whilst  giving 
all  the  support  needed. 

Lastolita  give  mothers-to-be  all  the 
support  they  need  in  the  most 

attractive  way  possible. 

Lightweight  elastic  stockings  and  tights 
THE  FOUNDATION  FOR  PERFECT  LEGS 
Lastonet  Products  Limited,  Redruth,  Cornwall. 


! 


J 


